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lEditors  Suggest  Improvements 
;In  Voluntary  Censorship  Plan 

j 

By  WALTER  E.  SCHNEIDER 


SUGGESTIONS  for  smoother  opera¬ 
tion  of  the  present  system  of  volun- 
ary  censorship  were  advanced  by 
editors  and  managing  editors  of  news- 
pipers  throughout  the  United  States 
m  an  EIditor  &  Publisher  symposium 
this  week. 

Among  the  principal  suggestions 
«re  these: 

1.  Clear  definition  by  the  Washing- 
um  authorities  of  what  they  consider 
to  be  news  of  value  to  other  nations, 
[with  positive  instruction  concerning 
|«hat  should  not  be  printed. 

24-Hour  Service  on  Questions 

2.  Twenty-four  hour  service  by  the 
Hu  and  Navy  Departments  to  pass 
oo  the  availability  of  news  which 
editors  deemed  “dangerous”  if  printed. 

1  Positive  instructions  from  Wash- 
ngton  or  the  opportunity  for  public 
protest  so  that  there  can  be  no  varia- 
ans  of  the  press  in  their  obedience 
a  “suggestions.” 

i  Clarification  of  Washington  de- 
ase  news  aims  combined  with 
irganized  newspaper  consultation  to 
ad  irritation  and  prevent  possible 
lamage  under  the  present  voluntary 
lian. 

5.  Censorship  of  news  and  radio 
sessages  leaving  our  borders  as  the 
iut  step  in  any  well-knit  defense 
tlan. 

t  Release  by  various  government 
apartments  of  “much  harmless  in- 
mation”  of  which  America  might 
e  deprived  under  an  unguided  vol- 
ntary  system. 

7.  “Some  enforcement  system”  if 
government  makes  it  clear  and 
cit  exactly  what  material  should 
it  be  published. 

It  was  made  clear  by  one  editor 
at  a  list  of  rules,  while  it  might 
lieve  editors  of  headaches  under 
e  present  arrangement,  would  “have 
t  force  of  compulsion’’  and  would 
It  be  in  the  public  interest  at  this 
ne. 

•raiug  on  Too  Conclusive  Rules 

One  editor  declared  the  voluntary 
Stan  is  like  the  plight  of  the  Amer- 
in  correspondent  in  Berlin  under 
xal”  censorship,  compared  to  the 
respondent  facing  an  official  censor 
London.  On  the  other  hand,  an- 
tt  asserted:  “Tell  us  what  should 
1  be  printed  and  we  will  play  ball.” 
liter  all  government  departments 
1  newspapers  through  proper  com- 
ttres  might  agree  on  specific  types 
rews  to  be  used  and  those  not  to 
it  was  suggested  by  other 
itors,  newspapers  would  have  a 
^le  working  basis.”  But  it  was 
pbasized  that  the  definitions  should 
M*  so  inclusive  as  to  withhold 
h  vital  to  the  public. 

[V  editors’  views  were  sought  by 
t  Publisher  after  Commander 
^  Thurber,  public  relations  chief 
Navy  Eiepartment,  declared  in 
forum  with  three  prominent 
York  newspapermen  April  19 


that  editors  want  to  know  what  they 
should  not  print  that  might  be  of 
military  value  to  foreign  powers.  A 
report  of  the  forum  discussion  appears 
on  page  6. 

Twenty-six  editors  were  asked  by 
Editor  &  Publisher  if  they  agreed 
with  the  contention  that  government 
departments,  to  clarify  the  voluntary 
censorship  issue,  should  list  what 
should  not  be  used  by  newspapers. 
Of  the  19  who  responded  to  the  query, 
11  declared  they  favored  clarifica¬ 
tion  in  Washington,  and  two  others 
qualified  similar  answers  by  stating 
any  rules  should  not  be  too  con¬ 
clusive.  Several  editors  said  they 
were  satisfied  with  the  voluntary  sys¬ 
tem  as  it  is  operating  at  present. 

Canham  Raises  Other  Points 

Erwin  D.  Canham,  managing  editor 
of  the  Christian  Science  Monitor, 
added  to  his  response  the  following: 

“If  you  are  interested  in  a  problem 
closely  paralleling  your  censorship 
inquiry,  here  are  some  questions: 

“Shouldn’t  American  newspapers 
beware  of  overplaying  Berlin  an¬ 
nouncements  obviously  designed  to 
break  down  morale,  such  as  the  con¬ 
stant  reiterations  of  recent  weeks 
about  ‘another  Dunkirk’  or  the  new 
crop  of  dispatches  on  Crete?  Nat¬ 
urally  news  of  these  statements  should 
be  covered  but  haven’t  we  all  got  to 
think  seriously  about  defending  our¬ 
selves  from  mass  suggestion  on  the 
Goebbels-Gayda  order? 

“And  does  our  standard  news  pro¬ 
cedure  adequately  protect  us?  More¬ 
over,  there  is  the  problem  of  those 
Americans  who  are  trying  to  reverse 
the  line  of  decisions  of  Congress  and 
the  people  supporting  our  present 
policies.  If  we  are  in  a  modified  form 


of  war  already,  what  responsibility 
do  we  have  toward  the  efforts  of  those 
Americans  seeking  deliberately  to  im¬ 
pede  the  American  war  effort?” 

Meanwhile,  in  Washington,  Com¬ 
mander  Thurber  said  on  Tuesday  that 
the  impossibility  of  foreseeing  events 
rules  out  the  suggestion  that  an  item¬ 
ized  list  be  prepared  showing  sub¬ 
jects  which  should  be  withheld  from 
newspaper  publication. 

Even  in  World  War  days,  Thurber 
added,  the  18-point  recommendation 
to  the  press  by  the  Creel  Committee 
was  not  a  static  one,  but  was  required 
to  undergo  frequent  changes. 

Press  Cooperation  "Splendid” 

Lack  of  particularity  in  the  four 
categories  of  restricted  information 
set  out  by  Secretary  Frank  Knox  has 
been  one  of  the  principal  objections 
to  the  program,  it  was  conceded.  But, 
Thurber  explained,  the  January  letter 
was  designed  merely  to  test  whether 
press  and  radio  would  “go  along”  on 
the  idea  of  a  voluntary  censorship. 
Newspaper  reaction  was  described  as 
“splendid — almost  100%.” 

Because  the  War  Department  has 
had  nothing  matching  the  Navy’s 
“Malaya  incident,”  the  Army’s  request 
for  caution  in  handling  military  news 
has  not  resulted  in  controversy  up 
to  this  point.  The  single  important 
instance  regarded  as  a  breach  con¬ 
cerned  the  publication  of  statistics  on 
Army  air  strength  and  the  “leak”  was 
promptly  traced  to  a  United  States 
Senator  and  the  government’s  words 
of  displeasure  were  directed  at  him. 

In  both  the  Navy  and  War  Depart¬ 
ments,  newspapermen  assigned  to 
coverage  say  access  is  not  as  free  to¬ 
day  as  it  was  a  few  months  ago;  yet 
it  is  agreed  that  the  news  product  is 
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greater  —  more  releases  are  issued 
daily  and  press  conferences  are  con¬ 
ducted  with  greater  regularity  than 
in  the  past. 

Commander  Thurber  describes  it  as 
“more  constructive  coverage,  with 
emphasis  upon  news  which  does  not 
run  head-on  into  the  four  categories 
suggested  by  Secretary  Knox.” 

Cited  as  evidence  that  voluntary 
censorship  is  workable  both  branches 
of  the  service  report  an  almost  uni¬ 
versal  practice  of  submitting  question¬ 
able  news  for  clearance  before  pub¬ 
lication. 

W.  R.  Hearst's  Views 

Comments  of  editors  received  by 
Editor  &  Pxjblisher  follow: 

William  Randolph  Hearst,  presi¬ 
dent,  Hearst  Newspapers:  “I  heartily 
agree  that  the  government  should 
indicate  as  definitely  as  possible  to 
editors  what  can  be  printed  and  what 
should  not  be  printed  in  the  matter 
of  military  information  of  possible  ad¬ 
vantage  to  foreign  nations.  Otherwise 
editors  cannot  accurately  know  what 
is  expected  of  them  and  may  be  sub¬ 
jected  to  reproof  when  none  is  de¬ 
served. 

“I  think  furthermore  that  the  sug¬ 
gestions  of  the  government  should  be 
accepted  in  force  and  effect  as  positive 
instructions  or  should  be  publicly 
protested  so  that  there  can  be  no 
variation  of  the  press  in  their  obedi¬ 
ence  to  governmental  suggestions.” 

Frank  E.  Tripp,  general  manager, 
Gannett  Newspapers,  and  publisher, 
Elmira  (N.  Y.)  Advertiser  and  Star- 
Gazette:  “I  believe  the  nation’s  secrets 
would  be  safe  with  most  editors — 
so  safe  that  much  would  be  withheld 
which  could  as  well  be  printed.  Thus 
an  unguided  voluntary  censorship 
might  deprive  an  eager  America  of 
much  harmless  information. 

“I  believe  the  Department  of  State 
and  defense  branches  of  the  govern¬ 
ment  should  specifically  define  dan¬ 
gerous  items  and  assume  the  responsi¬ 
bility  when  suppression  is  necessary. 
How  else  could  subversive  or  offend¬ 
ing  publications  be  dealt  with? 

“There  is  no  place  in  a  crisis  for 
the  all  too  prevalent  condemnation  of 
all  because  of  the  errors  of  a  few. 
That  is  a  part  of  the  dictator  system 
which  creates  the  crisis.” 

Rules  Are  Not  in  Public  Interest 
Arthur  J.  Sinnott,  editor,  Newark 
(N.  J.)  News:  “If  the  government 
could  issue  a  hard  and  fast  list  of  in¬ 
formation  not  to  be  used,  that  would 
simplify  our  job.  But  it  isn’t  practical. 
Under  voluntary  censorship  questions 
of  judgment  are  inevitable.  Even 
under  military  censorship,  as  in 
Britain,  the  judgment  of  editors  often 
conflicts  with  the  government’s. 

“The  issue  of  judgment  is  not  the 
basis  of  the  various  difficulties  of  cen¬ 
sorship,  but  no  list  of  rules  will  solve 
that. 

“At  the  moment  I  would  hesitate 
to  agree  that  the  government  should 
issue  a  list  of  information  that  should 
not  be  used.  Once  issued,  it  would 
have  the  force  of  compulsion.  This 
would  relieve  editors  of  some  head¬ 
aches,  but  I  doubt  if  it  would  be  in 
the  public  interest.” 

E.  K.  Gaylord,  editor  and  publisher, 
Oklahoma  City  Oklahoman  and 
Times:  “I  believe  that  Army  and  Navy 
authorities  should  make  a  specific  list 
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of  the  class  and  type  of  news  which 
should  be  withheld  in  the  interests  of 
defense.  I  believe  also  the  conscien¬ 
tious  publisher  should  withhold  any 
information  concerning  which  he  has 
any  fear  of  its  being  of  value  to  a 
possible  enemy.” 

Basil  L.  Walters,  editor,  Minne¬ 
apolis  Star-Journal:  “Presuming  the 
whole  point  of  any  censorship  is  to 
keep  information  of  military  value 
from  a  potential  enemy  it  seems 
logical  that  the  first  step  in  any  plan 
would  be  to  establish  censorship  on 
news  and  radio  leaving  our  borders. 

I  see  little  value  in  any  plan  which 
keeps  news  from  the  American  public 
while  leaving  the  gates  wide  open  for 
dissemination  outside  the  U.  S.” 

L.  D.  Hotchkiss,  managing  editor, 
Los  Angeles  Times:  “Newspapers  will 
observe  the  wishes  of  the  govern¬ 
ment  on  suppression  of  news  deemed 
of  military  value  to  enemies  if  the 
government  will  make  its  wishes 
known  in  logical  fashion.  Today  there 
is  too  much  confusion  and  too  many 
divergent  viewpoints  within  the  gov¬ 
ernment  itself.  A  naval  reserve  dis¬ 
trict  will  hold  out  news  which  later 
is  released  with  official  approval  in 
Washington,  etc. 

“The  first  step  toward  rational  vol¬ 
untary  censorship  should  be  to  recon¬ 
cile  the  views  of  different  government 
agencies.  Then  tell  us  what  should 
not  be  printed.  We  will  play  ball.” 

H.  C.  Withers,  managing  editor, 
Dallas  News:  “The  News  desires  to 
comply  fully  and  faithfully  with  any 
request  made  by  our  government  for 
the  suppression  of  news  that  may  be 
of  vital  importance  to  the  totalitarian 
nations  now  at  war. 

Asks  Specific  Instractions 

“We  believe  that  compliance  would 
be  easier  and  more  effective  if  the 
government  were  to  tell  us  specifically 
what  it  does  not  wish  us  to  print. 
Events  may  occur  from  time  to  time 
which  would  change  the  list  of 
banned  subjects.  So  we  are  content 
to  await  the  pronouncements  of  the 
authorities  in  Washington.” 

Harry  T.  Saylor,  editor,  Philadel¬ 
phia  Record  and  Camden  Courier- 
Post:  “Voluntary  censorship  as  re¬ 
quested  by  Secretary  Knox  needs 
complete  clarification.  Newspapers 
which  agreed  to  his  request  actually 
cannot  print  any  real  news  about  the 
navy  unless  it  is  an  official  depart¬ 
ment  release.  Newspapers  which 
didn't  agree  can  print  anything.  Thus 
present  censorship  is  either  no  cen¬ 
sorship  at  all  or  the  strictest  kind  of 
censorship,  depending  upon  each  in¬ 
dividual  editor.  Of  course  this  is 
ridiculous. 

“Instance:  the  Federal  Works  Ad¬ 
ministration  wants  our  newspapers  to 
emphasize  the  need  for  housing  in 
Camden  because  of  recent  employ¬ 
ment  of  thousands  of  men  in  a  ship¬ 
yard  building  naval  vessels.  Secretary 
Knox  specifically  requests  no  news 
be  published  about  the  increase  in  the 
force  at  any  shipyard. 

“All  government  departments  and 
all  newspapers  through  proper  com¬ 
mittees  should  agree  on  specific  types 
of  news  to  be  used  and  those  not  to 
be  used.  It’s  either  that  or  official 
government  censorship.” 

Ben  Reese,  managing  editor,  St. 
Louis  Post-Dispatch:  “The  Post-Dis¬ 
patch  agreed  to  undertake  the  volun¬ 
tary  censorship  requested  by  Secre¬ 
tary  Knox.  It  would  be  helpful  if 
the  government  clarified  the  situation 
by  issuing  a  list  of  things  which  it 
regards  as  of  military  value  to  the 
Axis  powers.” 

N.  R.  Howard,  editor,  Cleveland 
News:  “I  thought  Secretary  Knox’s 
letter  of  January  was  fairly  clear  as 
far  as  our  puiposes  are  concerned. 
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and  the  News  has  bean  hewing  to  its 
line  on  all  naval  news.  Within  the 
Knox  letter,  however,  there  are  some 
discriminations  to  be  made  by  the 
editors  of  any  paper  and  I  would  think 
that  is  as  it  should  be. 

“All  the  news  from  the  army  side 
has  thus  far  been  non-controversial 
but  even  in  that  case  we  are  likely  to 
edit  scrupulously  as  a  matter  of  good 
relations  with  the  training  camps,  etc. 
The  present  arrangement  is  satisfac¬ 
tory  to  this  newspaper.” 

George  Stansfield.  managing  editor, 
Hartford  Courant:  “A  clear  definition, 
by  government  departments,  of  what 
they  deem  information  of  military 
value  to  other  nations,  which,  they 
feel,  should  not  be  published,  would 
likely  clarify  the  issue  and  give  edi¬ 
tors  a  tangible,  working  basis.  The 
definition  should  not  be  so  inclusive 
as  to  result  in  withholding  news  it  is 
vital  the  public  should  have.” 


Satisfied  with  Present  Setup 


He.\ry  J.  Haskell,  editor,  Kansas 
City  Star:  “I  believe  the  newspapers 
are  doing  all  right  under  the  present 
set-up.  Rigid  rules  laid  down  by  the 
government  now  would  be  apt  to  lead 
to  difficulties  in  unforeseen  situations. 
The  nation  can  safely  trust  the  intelli¬ 
gent  patriotism  of  American  editors.” 

Dwicht  Marvin,  editor,  Troy  (N.  Y.) 
Record,  and  newly-elected  president 
of  the  American  Society  of  Newspaper 
Editors:  “Editors  should  have  more 
specific  information  than  they  have 
regarding  types  of  news  regarded  in 
Washington  as  unsuitable  for  publica¬ 
tion.  They  should  also  be  told  why 
the  government  desires  voluntary 
censorship  on  any  news  category. 

“Generally  speaking  the  govern¬ 
ment  should  protect  at  their  source 
those  secrets  which  must  not  be  told 
and  should  criticize  or  punish  its  own 
employes  when  they  are  responsible 
for  leaks,  rather  than  the  press.  More, 
the  government  should  not  ask  volun¬ 
tary  censorship  regarding  situations 
where  secrecy  is  impossible  or  absurd. 

“A  clarification  of  Washington  aims 
combined  with  organized  newspaper 
consultation  and  advice  would  do 
much  to  end  irritation  and  prevent 
possible  damage.” 

Douglas  D.  Martin,  managing  edi¬ 
tor,  Detroit  Free  Press:  “It  seems  to 
me  that  voluntary  censorship,  even  if 
administered  with  the  highest  sense 


EDITOR  &  PUBLISHER 
CALENDAR 

May  5-7 — American  Associa¬ 
tion  of  Industrial  Editors,  an¬ 
nual  convention.  Hotel  War¬ 
wick.  Philadelphia. 

May  6-7 — Minnesota  Circula¬ 
tion  Managers  Assn.,  spring 
convention.  Hotel  St.  Paul. 

May  8-9 — Illinois  Daily  News¬ 
paper  Markets,  annual  meeting, 
Leland  Hotel.  Springfield,  Ill. 

May  11-13  —  Ontario-Quebec 
Circulation  Managers  Assn.,  an¬ 
nual  convention,  St.  Catharines. 
Ontario. 

May  12-13 — National  Associ¬ 
ation  of  Broadcasters,  annual 
convention.  New  Jefferson 
Hotel.  St.  Louis. 

May  1.3-17 — Journalism 
Week,  University  of  Missouri, 
Columbia. 

.May  14-17  —  Association  of 
National  Advertisers,  spring 
meeting.  Westchester  Country 
Club.  Rye,  N.  Y. 

May  13 — Insurance  Advertis¬ 
ing  Conference,  Executive  Com¬ 
mittee  meeting.  Hotel  Roose¬ 
velt.  New  York  City. 

May  15-17 — Associated  Busi¬ 
ness  Papers,  annual  spring 
meeting.  White  Sulphur  Springs, 
W.  Va. 

May  16-17  —  Interstate  Ad¬ 
vertising  Managers  Assn.,  spring 
meeting,  Nittany  Lion  Inn,  State 
College,  Pa. 

May  17 — Western  Circulators’ 
Conference,  meeting,  Gearheart, 
Oregon. 
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of  duty  and  patriotisn^  will  be  futile 
and  often  silly  unless  editors  have  a 
common  understanding  of  the  ob¬ 
jectives. 

“Government  departments  would  be 
helpful  if  they  outlined  the  kind  of 
news  reports  which  they  consider 
dangerous  to  America's  defense  plans. 

“This  outline  can  be  broad  and  still 
serve  the  purpose.  For  it  will  be  easy 
to  query  when  special  questions  rise 
from  time  to  time.” 

EIrwin  D.  Canham,  managing  editor, 
Christian  Science  Monitor:  “Frankly 
I  have  doubts  about  the  operation  of  a 
voluntary  system.  It’s  a  bit  like  the 
plight  of  an  American  correspondent 
in  Berlin  under  ‘moral’  censorship 


Editors  Seek  Definition 


Of  Defense  News  Secrets 


EDITORS  want  to  know  what  they 

should  not  print  that  might  be  of 
military  value  to  foreign  powers. 
Commander  H.  R.  Thurber,  public  re¬ 
lations  chief  of  the  Navy  Department, 
asserted  during  a  radio  forum  on  vol¬ 
untary  censorship  April  19  in  which 
three  prominent  New  York  editors 
participated. 

“The  editor,  if  I  interpret  the  signs 
of  the  times  correctly,  and  I  believe 
I  do,  wants  to  know  what  he  shouldn’t 
print  that  would  be  of  military  value 
to  the  enemy,’’  Commander  Thurber 
said  during  his  discussion  with  George 
Backer,  president  and  editor  of  the 
New  York  Post;  Wilbur  Forrest,  as¬ 
sistant  editor.  New  York  Herald  Trib¬ 
une,  and  Richard  W.  Clarke,  manag¬ 
ing  editor.  New  York  Daily  News. 

Where  Is  the  Line  Drawn? 

“We’re  all  Americans  after  all  and 
the  navy  and  the  army  and  the  State 
Department  and  other  government 
departments,  if  this  thing  grows  much 
more  serious,  are  the  ones  to  propose 
what  is  of  serious  concern  to  all  of  us.” 
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compared  to  a  correspondent 
the  official  London  censor. 

“At  the  least  the  government  should! 
make  very  clear  and  explicit  exactly  | 
what  material  should  not  be  published ' 
and  there  ought  to  be  some  enforce.  \ 
ment  system.  When  it’s  decided  if  or! 
when  our  kind  of  participation  is  ac- ' 
tually  war,  I  would  prefer  definite 
censorship  in  defense  fields.  It  should 
be  clear  that  government  control  only 
extends  to  these  fields  and  not  to  the 
rest  of  newspaper  operations.” 

Urges  24-Hour  Survicu  L 

Sevellon  Brown,  editor,  Proridenee  , 
Journal  and  Bulletin:  “Speaking  for  f 
a  newspaper  in  a  community  where  a 
particular  amount  of  naval  intelli-  ^ 
gence  must  now  be  suppressed  as  a  j 
reasonable  measure  of  national  de-  g 
fense,  I  think  the  most  important  (; 
single  step  is  to  have  the  War  and 
Navy  Department  bureaus  in  Wash-  ^ 
ington  organized  to  give  24-hour  ser¬ 
vice  in  passing  upon  availability  of 
news  for  publication.  When  this  is 
done  with  alacrity  and  in  a  spirit  of 
cooperation  it  works  far  better  than, 
fix^  rules  on  what  not  to  use.  i 

“Very  often  stories  can  be  re- ' 
written  or  partial  eliminations  made; 
to  guard  military  secrets  and  permit; 
reasonable  news  coverage  at  the  same) 
time.” 

ViRGiNius  Dabney,  editor,  Richmond! 
Times-Dispatch:  “The  American  press i 
wants  to  cooperate  in  defense  by' 
withholding  such  information  from  itS| 
columns  as  will  be  valuable  to  hostile  i 
governments,  but  under  existing  cir-! 
cumstances  it  has  no  adequate  blue¬ 
prints  by  which  to  chart  its  course. 
Consequently  a  list  compiled  by  gov-lFriendl 
emment  departments  of  the  types  of.membe 
news  which  should  be  withheld  would  |  Scripps 
be  extremely  helpful  and  conducive  serve  a 
to  a  more  intelligent  and  constructive  .will  cc 
editorial  attitude.”  [commit 

Palmer  Hoyt,  editor,  Portland  I 
Oregonian:  “The  American  press  has 
every  reason  to  object  to  arbitrary 


Frsnl 


suppression  of  the  obvious.  The  most 


Giarge 


dangerous  factor  now  is  the  growing 
feeling  by  the  public  that  it  is  bei^  loaDer  fi 
excluded  from  the  confidence  of  its 

un 
commit' 


leaders — that  we  are  being  com¬ 
mitted  in  ways  the  public  does  not 
know.  Far  better  that  a  frank  an- 
nouncement  should  be  made  on 
rival  of  a  British  warship  than  that 
rumor  should  carry  the  report. 

Right  to  Be  Informed  khe  Utl 

“The  bank  emergency  of  1933  was!  The  p 
met  by  complete  frankness.  The  pub-f^iilips, 
lie  feared  that  situation  was  worse[S'jcs/of 


than  they  knew.  Newspapers  told 
the  story  of  what  had  happened  and 


what  was  being  done.  The  President  firig  of  i 


Commander  Thurber  declared  “there 
should  be  a  free  press  on  all  subjects 
except  those  which  concern  the  vital 
military  security  of  the  country,” 
adding  that  that  is  the  one  thing  the 
navy  is  “very  much  interested  in 
now.” 


ter-Rt 

reel 


rriure  th 


Asked  by  Mr.  Backer  where  the 
line  should  be  drawn  on  information 
of  possible  value  to  other  nations, 
Thurber  outlined  the  four  on  which 
Secretary  of  the  Navy  Frank  Knox 
has  requested  press  cooperation. 
These  are  the  movements  of  U.S. 
naval  vessels;  development  of  secret, 
technical  weapons;  details  of  con¬ 
struction  of  new  ships  and  aircraft, 
and  the  presence  of  British  warships 
in  American  ports  for  repair  or  other 
purpMJses.  A  fifth  taboo  subject,  he 
added,  is  the  development  of  naval 
bases. 


The  navy’s  request.  Commander 
Thurber  pointed  out,  is  “fairly  spe¬ 
cific,”  but  he  added  that  “we  can 
make  them  more  specific  if  the  press 
(Continued  on  page  29) 


took  nation  into  his  confidence.  Peo-I 
pie  felt  they  were  being  told  the  truth  plufeau’ 
and  panic  died.  Mr.  1 

“In  times  such  as  these  the  public  m 
in  a  democracy  has  a  right  to  bc^jrge 
informed  reasonably  so  long  as  vital  p:ivs  lx 
military  information  is  safeguard^  wj'ving  f 
It  is  proper  that  army  and  navj'»i«ial 
should  outline  for  the  press  the  type  fivt  me 
of  material  which  should  not  be  used 
without  approval.”  Tri 

Richard  J.  Finnegan,  editor,  Chicago  Tbe  t 
Times:  “No  newspaper  would  know- was 
ingly  print  information  of  military  t‘*lmai 
value  to  other  nations.  It  would  ser 
help  a  lot  if  the  army  and  navy  Mtw 
would  assist  the  newspapers  in  thdi  p 
cooperation  by  defining  or  listing  jus  |hf 
what  would  be  harmful  if  published  p 
“A  federal  statute  adopted  in  191'  mgj 
is  still  effective.  It  provides  th^  jhe  q 
whoever  communicates  even  indi-  jj 
rectly  to  an  employe  or  subject  of 
foreign  government  any  informatkiel  When 
or  photograph  relating  to  the  nationa  f  i3n^„ 
defense,  with  reason  to  believe  tha  |iiip  gj 
it  may  injure  our  nation  or  advan- pc -.pig 
tage  another,  shall  be  punished.  DoeBr.qjj^ 
this  relate  to  newspapers  now?”  j 
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I  Tripp  Succeeds  Friendly  As 
Ad  Bureau  Committee  Chairman 

I  N.  Y.  Sun  Executive  Remains  on  Committee, 

'  Retires  After  9  Years  Service  . . .  W.  G.  Chandler, 

Scripps-Howard,  Vice-Chairman 


P 


after  nine  years  service  as  chair¬ 
man  of  the  Committee  in  Chtirge 
of  the  Bureau  of  Advertising,  ANPA, 
Edwin  S.  Friendly,  business  manager 
of  the  New  York  Sun,  informed  the 
Committee  April  25  of  his  intention 
to  retire,  it  was  announced  Friday 
by  the  Bureau. 

Frank  E.  Tripp,  general  manager  of 
the  Gannett  Newspapers,  has  been 
named  chairman  to  succeed  Mr. 


Philadelphia  Evening  Bulletin;  James 
G.  Stahlman,  Nashville  Banner;  S.  E. 
Thomason,  Chicago  Daily  Times;  S,  R. 
Winch,  Oregon  Journal;  C.  E.  Phillips, 
Rockjord  Morning  Star  &  Register- 
Republic,  president  of  the  Newspaper 
Advertising  Executives  Association, 
and  one  other  officer  of  the  Newspaper 
Advertising  Executives  Association  to 
be  designated  presently. 

Knight  Heads  AP 
Group  to  Study 
By-Laws  Revision 

,  .  ,  _  ,  ,  Robert  McLean,  Philadelphia  Bulle- 

times  their  normal  Bureau  of  Adver-  president  of  the  Associated  Press, 

.  this  week  announced  the  appointment 
By  the  time  these  new  underwriting  Member- 


reau’s  membership  stands  at  608.  while  the  way  to  the  successful  outcome  of 
the  Bureau's  personnel,  including  that  this  underwriting  by  agreeing  to  sub- 
of  the  recently-established  Pacific  scribe,  for  a  three-year  period,  five 
Coast  Division,  numbers  42 
When  the  United  Front  movement  tising  dues, 
was  first  proposed  in  1936,  the  co¬ 
operation  of  the  Bureau  was  sought  subscriptions  were  nut  into  effect, 
by  the  joint  committee,  of  which  Mr.  June  1,  1939,  about  200  of  the  Bureau’s 


Tripp  was  also  chairman.  The  United  membership  had  agreed  to  participate  authorized  by 


ship  Committee 
on  the  By-Laws 


Front  committee  wished  to  establish 
the  promotion  of  newspaper  adver 


the  underwriting  for  various  members 

amounts.  Thus,  more  than  $182,000  their  annual 
in  additional  annual  subscriptions  was  meeting  April  21 
finally  added  to  the  Bureau’s  funds,  New  York 
With  the  new  funds  available,  the  John  S.  Knight, 

Bureau  of  Advertising  was  able  to  es-  Detroit  Free 
tablish  a  research  and  promotion  de-  Press,  was 
partment  and  a  sales  department,  named  chair- 
Meanwhile,  in  October,  1938,  the  Pa-  man.  The  com- 
cific  Coast  Division  of  the  Bureau  mittee,  which 
came  into  existence,  and  a  direct  af-  will  study  the 
filiation  was  made  by  the  Bureau  with  by  -  laws  during 
the  Bureau  of  Advertising  of  the  Ca¬ 
nadian  Daily  Newspapers  Association. 

Enjoyed  Job 


John  S.  Knight 


Fr*nk  E.  Tripp  Edwin  S.  Friendly  William  G.  Chandler  William  A.  Thomson 

Friendly  and  William  G.  Chandler, 

.raember  of  the  advisory  committee. 


the  coming  year  and  report  to  the 
board  of  directors  and  the  1942  mem¬ 
bership  meeting  its  recommendations 
When  anyone  refers  to  the  nine  thorough  revision,  includes  eight 

other  members.  Morning,  evening  and 


uld'Scripps  -  Howard  Newspapers,  will 
rive  I  serve  as  vice-chairman.  Mr.  Friendly 
five  t  will  continue  as  a  member  of  the 
committee. 

!  Enlarge  Committee 

^  It  was  al.so  announced  that  the 
j  membership  of  the  Committee  in 
Charge  would  be  enlarged  by  the  ad- 
jdition  of  two  officers  of  the  News- 
I  paper  Advertising  Executives  Associa- 
*“ltionunder  a  resolution  passed  by  the 
jeommittee.  This  resolution  provided 
I  that  both  these  officers  shall  represent 
(newspapers  that  are  members  of  the 
^'IBareau;  that  one  of  them  shall  be  the 
^Meurrent  president  of  the  NAEIA,  and 
the  other  shall  be  designated  by 
;  latter  organization, 
rhe  president  of  the  NAEIA  is  C.  E. 
lilips,  advertising  director  of  the 
ickjord  (111.)  Morning  Star  &  Reg- 
er-Republtc.  He  was  re-elected  at 
e  recent  French  Lick  Springs  meet- 
g  of  the  NAEA  and  has  served  for 
ore  than  a  year  as  a  member  of  the 
areau’s  Advisory  Committee. 

.  Mr.  Tripp  and  Mr.  Chandler  have 
jublk^n  members  of  the  Committee  in 
to  beiCharge  of  the  Bureau  since  1929.  Both 
vital  frave  been  active  in  Bureau  affairs, 
ardedfe  ving  freely  of  their  time  to  work  on 
na\7^P«oal  committees.  Both  were  ac- 
;  typt  fi'e  members  of  the  Bureau’s  Special 
;  used  f-’wlerwriting  Committee,  of  which 
Tripp  was  chairman. 

hicojc  I  The  third  member  of  this  commit- 
know-  was  Col.  Julius  Ochs  Odler,  gen- 
lilitarj  manager  of  the  New  York  Times, 
would  serving  in  the  Army. 

navy  Membership  Rose  405  to  608 
1  then  Hr  Friendly  became  Chairman  of 
^8  ‘bf  Committee  in  Charge  in  April 
1911  F  succeeded  in  that  post  W. 
^cfarlane,  business  manager  of 
Chicago  Tribune,  who  had 
k  for  two  years  prior  to  that 

ct  of  aelitia, 

■matiot]  When  Mr.  Friendly  took  the  chair- 
Bureau  had  a  member- 
/e  f“ip  of  405,  and  employed  about  18 
j  iwi  April,  1941,  when  he  re- 

iJ;  ^^j  ^uishes  the  chairmanship,  the  Bu- 


Personnel  of  Committee 

Chairman  Knight  is  one  of  the  corn- 


years  covered  by  his  exacting  job,  Mr. 
tising  on  a  more  extensive,  aggressive  Friendly  invariably  says,  “Well,  I  got  coinbination  a.m.  and  p.m.  newspapers 
scale  than  the  Bureau  had  been  able  ^  great  kick  out  of  it.”  A  burning  each  have  three  representatives  on 
to  maintain.  A  sub-committee  of  the  interest  in  organizing  newspapers  to  the  committee 
Bureau  was  appointed,  consisting  of  ^  nght  for  the  volume  of  na- 

Roy  D.  Moore,  Brush-Moore  News-  advertising  to  which  the  value  ^  _ 

papers;  James  G.  Stahlman,  Nashville  medium  entitles  it,  has  at  all  bination  papers’  representatives. 

Banner,  and  W.  E.  Macfarlane,  with  times  inspired  him.  As  William  A.  The  other  members  of  the  commit- 
Mr.  Friendly  acting  as  an  ex-officio  Thomson,  Director  of  the  Bureau,  has  tee  are: 

member.  Mr.  Friendly  contributed  “There  is  scarcely  a  working  day  Combination— Charles  P.  Manship, 

much  to  the  solution  of  the  problem,  years  of  our  association  Baton  Rouge  (La.)  State-Times;  S.  E. 

with  his  characteristic  vigor  and  when  I  fail  to  discuss  with  him  some  Thomason,  Tampa  (Fla.)  Tribune. 
thoughtfulness,  attending  many  meet- 


ence  and  advice  were  invaluable. 

United  Front  Drive 


No  date  has  been  set  for  the  com¬ 
mittee’s  organization  meeting.  Mr. 


Bureau  problem.  I  always  find  him  Morning  —  Norman  Chandler,  Los 
ings  of  the  joint  committee  and  of  receptive,  patient,  thoughtful  and,  Angeles  Times;  Curtis  B.  Johnson, 
the  sub-committee,  and  working  con-  enthusiastic  A  time  I  Charlotte  (N.  C.)  Observer;  Arthur 

stantlv  with  Mr  Trine  In  the  manv  think  my  job  is  hard,  all  I  have  to  do  Hays  Sulzberger,  New  York  Times. 
negotiations  that  followed,  his  experi-  is  to^  think  of  the  double  duty  he  Erening-Frank  E.  Gannett.  Roch- 

does.  ester  (N.  Y.)  Times-Union;  Howard 

At  the  meeting  of  the  Committee  C.  Rice,  Brattleboro  (Vt.)  Reformer; 
^  J  in  Charge  April  25,  when  Mr.  Friendly  Oscar  S.  Stauffer,  Arkansas  City 

One  of  the  first  things  attempted  formally  retired,  he  paid  a  glowing  (Kan.)  Traveler. 
after  an  agreement  had  been  reached  tribute  to  his  associates  on  the  com- 

between  the  Bureau  and  the  United  mittee  and  to  the  staff.  He  said  that  . . . 

Front  committee  was  a  membership  jf  hig  ^ork  had  succeeded,  it  was  McLean  said  the  board  will  be  avail- 
drive.  Mr.  Friendly  appointed  for  only  because  of  the  magnificent  sup-  able  to  the  group  for  advice, 
this  drive  members  of  the  Bureau  to  port  he  received  from  his  fellow  mem-  The  AP  said  it  has  heard  of  no 

act  as  captains  in  every  state.  He  berg  The  other  members  of  the  com-  changes  in  publishing  hours  since 

conducted  personal  corresfwndence  mittee  in  turn  spoke  with  apprecia-  ratification  of  the  amendment  elim- 
with  all  these  captains  and  addressed  ^ion  of  Mr.  Friendly’s  devotion  to  his  inating  the  6  to  9  p.m.  “dead  time.” 
personal  letters  to  all  newspapers  that  duty.  Those  following  the  practice  of  local 

were  not  then  members  of  the  Bureau.  The  Bureau’s  Committee  is  now  agreements  in  various  cities  are  con- 

This  correspondence  reached  vol-  composed  of  the  following:  Mr.  Tripp,  tinning  it  under  their  former  pub- 
uminous  proportions  and  developed  chairman;  Mr.  Chandler,  vice-chair-  lishing  times  it  was  stated 
questions  covering  an  intricate  mass  ^an;  Col.  Adler;  George  C.  Biggers,  ’  ,. 

of  detail,  but  Mr.  Friendly  saw  it  all  Atlanta  Journal;  Norman  Chandler, 

through  as  a  labor  of  love  and  en-  Los  Angeles  Times;  Henry  H.  Con-  17  PAGES  OF  ADS 
thusiasm.  despite  a  terrific  sacrifice  land,  Hartford  Courant;  Mr.  Friendly;  The  Whelan  drug  stores  used  17  full 

of  time  in  his  own  affairs.  j  d  Gortatowsky,  The  Hearst  News-  pages  of  advertising  in  the  New  York 

The  big  increase  in  membership  re-  papers;  Harry  C.  Griffith.  Newspaper  Journal- American  May  1  celebrating 
suiting  from  the  United  Front  drive.  Representatives  Association  of  New  the  40th  anniversary  sale  of  the 
having  lifted  the  Bureau’s  income  York;  Kenneth  C.  Hogate,  Wall  Street  United  Cigar-Whelan  Stores  Corp 
from  about  $100,000  a  year  to  slightly  Journal;  Frank  G.  Huntress,  Son  An-  The  first  page  of  the  section  was 
more  than  $175,000  a  year,  the  Com-  mnio  Express  and  News;  George  R.  made  up  like  the  front  page  of  a 
mittee  in  Charge  under  Mr.  Friendly’s  Katz,  Newspaper  Representatives  As-  newspaper,  with  cuts  of  different 
direction  decided  on  an  underwriting  sociation  of  New  York;  F.  I.  Ker,  views  of  the  stores  and  photos  of 
plan  to  obtain  the  further  funds  Hamilton  Spectator;  Col.  Frank  Knox,  three  Whelan  executives.  A  streamer 
needed  for  the  proposed  expansion.  Chicago  Daily  News;  C.  A.  G.  Kuipers,  across  the  top  of  the  page  read: 
Mr.  Friendly  appointed  the  special  Newspaper  Representatives  Associa-  “Journal  -  American  Helps  Whelan 
underwriting  committee,  while  he  tion  of  Chicago;  Lee  P.  Loomis,  Mason  Celebrate  Fortieth  Anniversary.”  The 
acted  as  an  ex-officio  member.  City  Globe-Gazette;  John  E.  Lutz,  section  was  marked  as  cin  extra.  Some 

Meetings  of  publishers  invited  to  Newspaper  Representatives  Associa-  of  the  inside  pages  were  crowded  to 
participate  in  the  underwriting  were  tion  of  Chicago;  Roy  D.  Moore,  Brush-  the  edges  with  cuts,  descriptions  and 
held  in  New  York  and  Chicago,  while  Moore  Newspapers;  Fleming  Newbold,  prices  on  various  drug  items.  Others 
others  who  could  not  attend  were  Washington  Star;  David  B.  Plum,  were  devoted  to  different  classifica- 
reached  by  correspondence.  A  num-  Troy  Record;  Fred  Schilplin,  St.  tions  such  as  candy,  tobacco,  shaving 
ber  of  broad-spirited  publishers  led  Cloud  Times;  Richard  W.  Slocum,  equipment  and  smoking  pipes. 
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Minneapolis  Dailies  In 
Complete  Realignment 


Sunday  Papers  Combined  .  .  .  Times*Tribune 
Becomes  Times  .  .  .  Morning  Tribune 
Moves  to  Star-Journal  Plant 


MINNEAPOLIS,  Minn.,  April  30— A 
complete  realignment  of  the  com¬ 
panies  publishing  the  Minneapolis 
daily  newspapers,  the  Star- Journal, 
the  Morning  Tribune  and  the  Times- 
Tribune  “to  insure  the  continued 
existence  of  the  three  dailies”  was  an¬ 
nounced  today. 

Under  the  new  set-up,  the  Morning 
Tribune  will  be  published  in  the  Star- 
Journal  plant  beginning  tomorrow, 
May  1;  the  Sunday  Tribune  will  be 
combined  with  the  Sunday  Star- 
Journal,  and  the  first  combined  issue 
will  be  published  in  the  Star-Journal 
plant  May  11  as  the  Sunday  Tribune 
and  Star  Journal;  while  the  Times- 
Tribune,  which  hereafter  will  be  called 
The  Times  will  continue  to  be  pub¬ 
lished  in  the  Tribune  plant. 

Independent  Papers 
The  Star- Journal  and  the  Times 
will  be  operated  as  entirely  separate 
newspapers,  as  independent  entities, 
both  editorially  and  in  a  business 
way. 

Today’s  development  was  the  sec¬ 
ond  major  change  in  the  Minneapolis 
publishing  field  in  less  than  two  years 
and  the  third  in  three  years  in  the 
Twin  Cities.  On  August  1,  1939,  the 
Star  purchased  and  merged  the  Jour¬ 
nal  as  the  Star-Journal.  On  April 
30,  1938,  the  St.  Paul  Daily  News 
suspended  publication  in  a  reorgan¬ 
ization  by  die  Ridder  interests  which 
also  own  the  St.  Paul  Pioneer  Press 
and  Dispatch. 

The  statement  on  today’s  change 
said:  “It  is  an  open  secret  that  for 
many  years  the  Minneapolis  news¬ 
papers,  as  a  whole,  have  been  oper¬ 
ate  at  a  loss.  It  has  long  been  ap¬ 
parent  that  the  casualties  were  in¬ 
evitable  unless  some  readjustments 
were  made.  This  readjustment  has 
been  made  in  order  to  insure  the  con¬ 
tinued  existence  of  the  three  dailies.” 

The  newspapers  announced  that 
effective  with  the  issue  of  May  1.  the 
price  of  the  daily  newspapers  will  go 
to  15  cents  per  week  bv  carrier  de¬ 
livery,  3  cents  per  single  copv.  The 
price  of  the  Sunday  issue  will  con¬ 
tinue  unchanged  at  10  cents  per  copy, 
whether  delivered  or  purchased  on 
the  street. 

Prior  to  today,  carrier  collections 
were  made  on  a  monthly  bcisis.  Here¬ 
after  thev  will  be  made  every  four 
weeks.  Price  of  the  daily  paper  was 
2  cents  on  the  newsstands. 

Prices  Still  Low 

The  formal  announcement  pub¬ 
lished  first  in  this  afternoon’s  Star- 
Journal  and  Times-Tribune,  pointed 
out  that  present  prices  have  remained 
unchanged  in  Minneapolis  for  more 
than  20  years.  “In  that  time,”  the 
statement  said,  “96%  of  the  daily 
newspapers  in  the  United  States  have 
increased  their  prices.  The  new  prices 
continue  to  be  low  in  comparison  with 
other  metropolitan  newspapers.” 

The  statement  said  the  change  in 
operational  set-up  was  effected  so  that 
the  three  publications  “may  remain 
in  the  field,  preserve  their  separate 
editorial  individual  ties,  and  have 
more  assurance  of  permanency  of  life 
than  they  have  had  in  the  past.” 

This  announcement  which  gave 
other  details  of  the  new  arrangement, 
added: 

“Under  the  new  set-up,  the  pres¬ 


ent  owners  of  the  Star-Journal  will 
also  have  a  financial  interest  in  the 
Morning  Tribune  and  the  Times- 
Tribune,  and  present  Tribune  stock¬ 
holders  will  similarly  have  a  finan¬ 
cial  interest  in  the  Star- Journal. 

“The  three  dailies  will  maintain 
their  separate  editorial  identities  as 
heretofore. 

“Since  the  Star-Journal  plant, 
which  is  regarded  as  the  most  modern 
and  complete  newspaper  plant  be¬ 
tween  Chicago  and  Los  Angeles,  is  not 
in  use  at  night,  it  is  possible  to  trans¬ 
fer  the  production  of  the  Morning 
Tribune  to  the  Star-Journal  Building 
without  interferring  in  any  way  with 
the  publication  of  the  Star-Journal 
during  the  day  time.” 

The  combined  Sunday  paper  will 
include  all  of  the  news  services  and 
the  best  features  from  both  of  the 
present  Sunday  papers. 

Cowles  and  Murphy's 

The  statement  also  indicated  that 
John  Cowles,  who  has  been  president 
of  the  Star-Journal,  will  continue  as 
president  of  the  Star-Journal  and 
Tribune.  He  and  the  F.  E.  Murphy 
Estate  and  Kingsley  H.  Murphy  will 
hold  the  largest  stock  interests. 

John  Thompson  who  has  been  vice- 
president  and  publisher  of  the  Star- 
Journal,  will  continue  as  vice-presi¬ 
dent  and  publisher  of  the  Star-Jour¬ 
nal  and  Tribime.  George  B.  Bickel- 
haupt,  who  has  been  publisher  of  the 
Tribune  Newspapers,  will  continue  as 
publisher  of  the  Times. 

William  J.  McNcilly,  who  has  been 
vice-president  of  the  Tribune  News¬ 
papers,  becomes  a  vice-president  of 
the  Star-Journal  and  Tribune. 
Thomas  J.  Dillon,  who  has  been  edi¬ 
tor-in-chief  of  the  Minneapolis 
Tribune  for  many  years,  will  coji- 
tinue  as  editor-in-chief  of  the  Morn¬ 
ing  Tribune. 

Basil  Walters,  who  has  been  edi¬ 
tor  of  the  Star- Journal  will  become 
a  vice-president  of  the  Star-Journal 
and  Tribune  Company,  and  executive 
editor.  Gideon  Seymour,  editorial 


editor  of  the  Star-Journal  will  con¬ 
tinue  to  have  full  charge  of  the  Star- 
JoiuTial’s  editorial  page. 

C.  A.  Peterson,  who  has  been  busi¬ 
ness  manager  of  the  Tribune  News¬ 
papers,  will  become  business  manager 
of  the  Times. 

Joyce  Swan,  business  manager  of 
the  Star-Journal,  continues  in  that  ca¬ 
pacity  of  the  Star-Journal  and 
Tribune. 

No  Chang*  in  Radio  Station 

Radio  Station  WTCN,  which  is 
jointly  owned  by  the  Tribune  Com¬ 
pany  and  the  St.  Paul  Pioneer  Press 
and  Dispatch,  is  not  involved  in  the 
newspaper  transaction  and  its  owner¬ 
ship  remains  entirely  unchanged,  the 
papers  announced. 

The  Star  was  established  in  1920, 
was  bought  in  1924  by  the  late  A.  B. 
Frizzell  and  John  Thompson,  was  pur¬ 
chased  in  1935  by  Mr.  Cowles  and  his 
associates.  Mr.  Cowles  has  since  made 
his  home  in  Minneapolis. 

The  Tribune  was  founded  May  25, 
1867.  It  was  re-established  in  1891 
by  the  late  W.  J.  Murphy,  whose 
brother,  the  late  Frederick  E.  Murphy, 
succeeded  him  as  publisher.  Since 
Frederick  Murphy’s  death,  Feb.  14, 
1940,  George  B.  Bickelhaupt  has  been 
president  and  publisher  of  the  Tribune 
Newspapers. 

On  August  14,  1939,  the  Tribune  pa¬ 
pers,  which  had  operated  combined 
morning  and  evening  editions  of  the 
same  daily,  were  established  as  two 
complete  and  different  papers,  the 
a.  m.  edition  becoming  known  as  the 
Morning  Tribune  and  the  p.  m.  edi¬ 
tion  becoming  known  as  the  Times- 
Tribune. 

Under  the  new  setup,  the  Star 
Journal  and  the  Morning  Tribime 
will  be  sold  in  combination  to  na¬ 
tional  advertisers,  who  will  also  be 
able  to  buy  either  the  Star  Journal 
and  Sunday  Tribune  and  Star  Jour¬ 
nal,  or  the  Morning  Tribune  and 
Sunday  paper.  Osborn,  Scolaro, 
Meeker  &  Company  will  represent 
the  Tribune  and  Star  Journal  in  the 
national  field. 


Herald-American  i  — 


To  Provide  Army 
Entertainment 


Chicago  Hearst  Paper  Plan 
Approved  by  Officers  .  .  . 

8  Posts  See  Weekly  Shows 


29 — The  Chicago 
announced  today 


HEARST'S  BIRTHDAY 


A  family  dinner  and  quiet  day  at 
his  Wyntoon  ranch  served  to  mark 
the  78th  birthday  Tuesday  of  William 
Randolph  Hearst.  Present  at  the 
Northern  California  estate  for  the  day 
were  the  publisher’s  three  sons:  John, 
David,  and  Randolph  and  their 
wives.  Two  other  sons  were  in  the 
East. 


SEEK  PRESS  AID  TO  GET  TRAINED  SEAMEN 

WASHINGTON,  D.  C.,  April  28 — Too  meet  the  pressing  and  increasing  need 
for  trained  seamen  in  the  American  merchant  marine,  the  Maritime 
Service  is  expanding  its  training  program  and  has  requested  press,  radio 
and  schools  to  co-operate  during  May,  June  and  July  in  another  phase  in 
the  national  defense  effort.  Details  of  the  program  have  been  prepared  by 
Lieut.  Comdr.  H.  T.  Jewell,  U.  S.  Coast  Guard,  and  acting  chief  of  the  U.  S. 
Maritime  Service.  Mats  giving  information  on  the  program  have  been 
mailed  to  12,000  daily  and  weekly  newspapers,  he  said,  and  800  radio  stations 
have  been  requested  to  co-operate  through  frequent  spot  announcements 
outlining  the  training  program.  Enrollment  in  the  Maritime  Service  is  for 
seven  months  as  apprentice  seaman  at  $21  a  month.  Upon  completion  of 
the  training  course  enrollees  will  be  furnished  transportation  to  fobs  on 
merchant  vessels  with  pay  beginning  at  $72.50  a  month. 


Chicago,  April 
Herald-American 
that  it  has  been  authorized  to  provider* 
entertainment  for  U.S.  Army  training 
camps  of  the  Sixth  Corps  Area, 
through  arrangements  completed  with 
military  officials,  the  Theatre  Author¬ 
ity,  Inc.,  and  government  agencies. 

Under  a  plan  worked  out  by  John 
A.  Malloy,  Herald-American  manag-’ 
ing  editor,  musical  comedy  and 
variety  shows,  featuring  many  of  the 
nation’s  best  entertainers,  will  be  sent 
over  a  circuit  of  the  camps,  beginning' 
May  12. 

Eight  Camps  to  Benefit 

A  preview  of  the  first  show,  “Red 
Hot  and  Blue  Revue,”  was  presented 
here  last  night  at  the  Stevens  Hotel 
with  military  officials  as  guests  of  the 
Herald-American.  In  weekly  succes¬ 
sion  will  follow  other  productions  to 
be  presented  at  the  eight  army  posts 
in  the  Chicago  territory  under  tht 
sponsorship  of  the  Herald-American 

The  camp  entertainment  plan  was 
approved  yesterday  by  Maj.  Gen 
Charles  H.  Bonesteel,  in  command  of 
the  Sixth  Corps  Area,  and  was  out¬ 
lined  to  the  officers  of  all  area  stations 
at  a  morale  meeting  at  army  head¬ 
quarters.  Working  with  the  Theateil^ 
Authority,  central  body  of  all  staged 
screen  and  radio  actor  guilds,  and  the 
Entertainment  Managers’  Association 
the  Herald-American  will  provide  the 
cantonment  shows  at  a  nominal  charge 
to  the  soldiers. 

“The  fact  that  the  Chicago  Herald- 
American  is  guaranteeing  our  mem¬ 
bers’  salaries,  besides  donating  the 
profits  to  charities,  is  very  commend¬ 
able  and  appreciated  by  the  theatrica 
guilds  and  Theater  Authority,”  statee 
Max  Halperin,  mid-western  repre¬ 
sentative. 

With  the  Herald-American  under 
writing  the  cost  of  the  productions 
soldiers  will  be  given  the  opportunit 
to  buy  show  tickets  in  books  of  fou 
for  $1.  Twenty  cents  of  each  doUa 
collected  will  be  turned  over  to  indi 
vidual  camp  funds;  thus  soldiers  wi 
be  able  to  see  four  shows  at  a  net  cos 
of  80  cents.  It  was  pointed  out  the 
are  now  paying  20  cents  admission  t 
see  second-rmn  motion  pictures  at  th 
camps. 
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MINN.  JOURNALISM  DEPT.  CHANGED  TO  ’SCHOOL 

UNIVERSITY  OF  MINNESOTA’S  Department  of  Journalism  will  become  the 
School  of  Journalism  July  1  as  the  result  of  action  taken  by  the  Univer¬ 
sity’s  Board  of  Regents  at  a  recent  meeting.  No  changes  in  the  internal  or¬ 
ganization  of  the  department  or  its  relations  with  the  College  of  Science, 
Literature,  and  the  Arts  or  the  university  administration  are  involved.  Change 
of  Dr.  Ralph  D.  Casey’s  title  from  Chairman  of  the  Department  of  Journalism 
to  Director  of  the  School  of  Journalism  was  approved  by  the  regents.  Resolu¬ 
tions  urging  the  change  in  status  have  been  adopted  at  the  last  two  meetings 
of  the  Minnesota  Editorial  Association  and  have  been  presented  to  university 
officials  by  the  Department  of  Journalism  committee  of  the  association.  The 
Minnesota  department’s  new  title  will  climax  26  years  of  continuous  journalism 
instruction  at  the  university. 


Starts  Monday  Paper  lit  tdit 
For  Y-Day  Schedule 

The  Rosioell  (N.  M.)  Morning  Dif  ^ 
patch,  only  dissenter  in  Editor  & 
lisher’s  recent  survey  on  reduetk 
of  publication  days,  will  start  pub  tio#,  thu 
lishing  a  Monday  paper  on  May '  The 
Addition  of  this  day  will  make  pmposs 
Dispatch  a  seven-day  newspape  gard  tc 
The  publication  plan  is  to  increase  i  officers, 
city  circulation  rate  from  15c  to  U  by-lawi 
per  week.  presidei 

The  Roswell  Morning  Dispatch  wi  her  an^ 
be  the  second  seven-day  newspap  board 
published  in  New  Mexico.  "7^  i 

The  Dispatch  was  purcha.sed  in  IS  *  *  P' 
by  Paul  Poynter  and  Maurice 
Evoy.  Recently  Maurice  McEw  ^ 

joined  his  brothers  in  the  publicati 
of  the  newspaper.  For  the  past 
years  he  has  been  publisher  of 
Alva  (Okla.)  Review-Courier.  j 
McEvoy  brothers  are  nephews 
Paul  Poynter,  publisher  of  tb®  '  The 
Petersburg  (Fla.)  Times. 
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DEFENSE  TAXES,  CONVOYS  AND  HITLER  VICTORY  IN  CARTOON  SPOTLIGHT 


I  BROUGHT  HOME  A  GUY  I  WANT 
YOU  TO  MEET" 


STEPPING  ON  EGGS 


YOU  AIN'T  SEEN  NOTHIN'  YET.  CHUM 


Smm.boys.  ' 

OONT  WEkK 
*NY. 


— Hmry  Barrows  of  AP  in  Jersey  City  Jersey  Journal. 


-Jim  Brrryman  in  H-'oeliiiigtoii  Star. 


■Paule  Loring  in  Providence  Evening  Bulletitv. 

retains  United  Press  service.  Fea¬ 
tures  used  by  both  newspapers  will 
be  continued,  and  others  will  be  added, 
it  was  announced.  West-Holliday 
Company  will  represent  the  papers 
in  the  national  advertising  field. 

Cites  Rising  Costs 
Union  of  the  two  newspapers  fol¬ 
lowed  a  statewise  survey  by  Mr.  Otis, 
who  reported  a  trend  definitely  toward 
consolidation. 

“Because  of  rapidly  mounting  costs 
which  have  been  increasing  con¬ 
sistently  during  the  past  several  years, 
most  of  the  smaller  cities  throughout 
the  country  in  which  two  daily  news¬ 
papers  were  operated  have  been  con¬ 
fronted  with  the  problem  either  of 
raising  advertising  and  subscription 
rates  repeatedly,  or  of  cutting  wages 
and  reducing  the  quality  of  the  con¬ 
tents  of  the  newspapers,”  Mr.  Otis 
said. 

“Not  wishing  to  take  either  of 
these  imdesirable  steps,  they  have 
chosen  the  only  alternative  course — 
that  of  consolidating  the  mechanical 
operations  of  the  two  plants.” 

As  general  manager,  Mr.  O’Kane 
will  have  full  charge  of  personnel 
and  business  management  of  both 
papers. 

He  formerly  was  publisher  of  the 
Standard. 

,  ^  ^  ,  The  Times  was  established  in  1852 

. .  . . .  . .  While  both  papers  will  be  published  and  the  Standard  in  1872. 

otherwise  eligible  to  membership  in  the  same  building,  each  will  retain 
:au,  shall  be  admitted  to  or  can-  its  distinctive  name,  appearance,  head- 

lembership  the  Bureau  unless  type  and  general  makeup,  it  was  ForniGr  Editor  C^^tQ 
abersbip  is  taken  out  and  main-  r  i-j  x-  *  luiUllUX  V76ia 

lach  of  said  newspapers,  and  this  emphasized  In  the  Consolidation  R  e 

whether  said  newspapers  are  pub-  niOVC,  the  Tunes  plHnt  3n<l  the  Stetnd^  OI 

the  same  or  different  names.  An  ard’s  16-page  rotary  press  with  color  J.  E.  Pierce,  former  editor  of  the 
all-day  newspaT^r 'shall  ^be  required  to  hold  attachment  and  Other  equipment  are  Huntsville  (Ala.)  Daily  Register  has 

-j  being  used.  been  granted  a  review  of  his  convic- 

Clair  B.  Otis,  Standard  advertising  tion  on  charges  of  impersonating  a 
manager,  is  advertising  manager  of  Federal  officer. 

the  consolidated  papers  with  Charles  The  review,  granted  by  the  U.  S. 

owned  Houston  office  manager  and  William  Supreme  Court,  was  on  a  1932  con- 

"  *  '  viction  which  carried  a  penalty  of 

eight  years  in  prison  and  fines  ag- 
N.  S.  DeMotte  remains  managing  gregating  $3,500. 

The  former  editor  was  accused  of 
leading  certain  persons  to  believe  that, 
-  -  _  ,  a  as  a  Government  representative,  he 

are:  veteran  employe,  has  become  Times  was  raising  funds  to  hasten  the  de- 

coinposing  room  foreman  with  Charles  velopment  of  the  Tennessee  Valley 
a  similar  capacity  with  Authority.  He  contended  he  was 
merely  engaged  in  advertising  his 

_  .  “The  same  spirit  of  editorial  rivalry  paper  in  rural  districts. 

Dover,  Dover,  that  has  prevailed  for  two  generations  Pierce  spent  a  year  in  jail  while  his 
will  be  maintained,”  it  was  announced,  case  was  pending  before  the  Sixth 
The  Montrealer,  Mon-  The  Times  continues  a  member  of  the  Circuit  Court  of  Appeals,  which  up- 
Associated  Press,  and  the  Standard  held  the  lower  court  conviction. 


concerning  circulation  obtained  by  the  The  next  meeting  of  the  A.B.C.  di¬ 
use  of  merchandise  coupons  redeem-  rectors  will  be  at  the  Seigniory  Club, 
able  in  cash  or  subscriptions.  The  Montebello,  Que.,  Jime  28,  29,  30. 
new  rule  is  an  addition  to  Chapter  A,  ■ 

Article  III,  Section  9,  becomes  n  x  T\  ■1* 

effective  July  1,  1941,  and  reads  as  m  V^OCISt  JL/dlllOS 
follows:  —  __ 

“(e)  Subscriptions  to  or  copies  of  a  pub-  H  OITITI 
lication  given  in  redemption  of  coupons  or  *  W 

the  equivalent,  such  as  wrappers,  boxtops,  etc., 

shall  not  be  included  in  net  paid  circulation.  X  lYTTl 

This  rule  shall  apply  whether  or  not  the  ^ 

coupons  or  equivalent  are  redeemable  in  cash.”  Consolidate  Mechanicol 

Bulk  Solus  Clarified  ^  . 

The  rule  concerning  bulk  sales,  as  pera  ions  m  ureka  Deal 

applied  to  circulation  covered  by  sales  •  ■  •  Crothers  President 
to  hotels  and  restaurants,  was  clari-  _  i-j  ,  ,  ,  .  , 

fied  by  a  change  in  paragraph  (g)  in 

Chapter  A,  Article  II,  Section  1.  Fol-  operabons  of  the  h—  dailies  of  Eureka 
lowing  is  the  rule  as  amended;  Cal.,  the  afternoon  rfumbofdtStandart 
(Changes  are  indicated  by  italics.)  the  morning  .lumboldt  Times 

“(g)  All  copies  bought  by  hotels  or  res-  Eureki 

taurants  for  free  distribution  to  their  guests.  Newspapers,  Inc.,  became  effectiv. 
irrespective  of  the  number  of  copies,  for  t- 

which  at  least  S0%  of  the  basic  single  copy  J.  H.  Crothers,  president  and  pub- 
price  is  paid,  either  in  cash  or  by  accoramo-  lisher  of  the  Times,  became  presiden 
shall  be  included  in  bulk.  Docu-  of  the  new  company.  Mrs.  Byral  H 

rs‘"Jus7‘£":f  rLTd^- Day,  president  of  Standard  Publish 


Audit  Bureau  to  Put 
Visualization  Plan 
To  Actual  Tests 

ABC  Board  Makes  Decision 
On  Committee  Proposal  .  .  . 
To  Start  Immediately 


,  ?  At  a  meeting  of  the  directors  of 
the  Audit  Bureau  of  Circulations  in 

*  York  April  25,  a  report  was  re- 

^  ceived  from  the  special  newspaper 

committee  of  which  Eklwin  S.  Friend¬ 
ly  ly,  business  manager.  New  York  Sun, 
is  chairman,  on  the  proposed  visuali- 
ation  plan.  After  consideration  of 
^  this  report,  the  board’s  committee  on 
visualizing  newspaper  circulation, 

*  tetec  Duffy,  of  Batten,  Barton,  Dur- 

f  Stine  &  Osborn,  chairman,  recom- 

mended  that  the  management  apply 
^y^^  the  proposed  plan  to  a  number  of  dations, 
ction:  report  the  results, 

tunit  ^  decision  to  this  effect  was  adopted. 

if  foil  started  imme-  By  decision  of  the  board.  Article  II,  Don  O’Kane,”  Standard  publishe 

dolli  *^***y-  Section  3,  of  the  bylaws  was  amended  retary-treasurer  and  general 

ini  on  a  recommendation  made  to  read  as  follows:  (Changes  are  ager.  Mrs.  Day  is  the  widow 

rs  wi  February  meeting  of  the  board,  indicated  by  italics.)  late  C.  L.  Day,  veteran  Ca! 

^  the  following  was  adopted  defining 
It  the  newspapers:  pu 

sion  t  "All-Day”  Defined 

at  th  “Newspapers  may  use  the  term  ‘published  p^, 
all  day'  in  their  statements,  provided  no  dis- 
tinction  is  made  in  editions  which  would  en- 
able  anyone  to  distinguish  between  their  being 
5©r  the  editions  of  a  morning  paper  or  of  an 
evening  paper  (save  by  the  insertion  of  later 
0  news). 

ng  Di(  .  ’’A  newspaper  designated  as  ‘published  all 
pjjJylaj' shall  have  its  total  circulation  set  up  in  , 

*1'.'  two  'memberships.  When  national  adver- 

^  Lh  -f"*  df>-  attd  °f  »*''  tising  in  two  or  more  newspapers  published 

rt  put  10^  thus:  ‘From  .\.M.  to  P.M.  same  city  is  sold  exclusively  as  a  unit, 

Muy  '  iiie  bodrd  stlso  took  setion  on  B  ^  membership  shall  be  required  to  be  taken 

ake  d  proposal  affecting  the  bylaws  in  re-  out  and  maintained  by  each  of  said  news- 

vspape  gaij  to  the  election  of  the  Bureau’s  papers  irrespective  of  whether  they  are  <  ■ 

eased  oficers.  Article  V,  Section  1,  of  the  .’‘“'"f,  persons,  firms  or  formerly  of  the  San  Jose  (Cal.) 

p  to  U  by-laws  heretofore’  specified  that  the  News,  circulation  manager. 

pnsident  shall  be  an  advertiser  mem-  The  Chatham  Manufa^rmg  Coin-  _  -  -  - ^ 

tch  «  her  and  shall  be  elected  from  the  pauy,  to  be  represented  by  G.  Martin  editor  of  the  Standard.  Carl  H.  Peter- 

wspap  board.  This  was  amended  to  read:  Coffyn,  advertismg  manager,  was  son,  former  Times  city  editor,  is  now 

"TW  officers  of  the  Bureau  shall  consist  elected  to  advertiser  membership.  managing  editor.  William  Wagle, 

I  in  *  president,  first  vice-president,  second  New  publication  members  '  ‘  " 

« president,  third  vice-president,  secretary  D^jiy  Newspapers:  Chattanooga  Eve- 

riing  Times,  Lindsay  (Ont.)  Post,  R.  Harms  in 

oheaty-ho  shall  hold  for  the  period  of  one  Nebraska  City  (Neb.)  News  Press.  the  Standard, 
ast  fo  i”'  «nd  until  the  election  and  qualification  Weekly  Newspapers:  Catholic  Re- 
of  «  f'jWr  «,ccessors.  view,  Baltimore,  Md.;  T  , 

shall  be  elected  president  of 
'  _  Bureau  who  is  not  an  advertiser  member  ‘ 

*  ,  ( ^  advertising  agency  member.”  Magazuie. 

‘  The  directors  adopted  a  new  rule  treal,  Que. 
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EDITOR  &  PUBLISHER 


Politicians,  Not  Censors 
Threatening  Free  Press 


of  the  torpedoed  British  battleship 
Malaya. 

Mr.  Sulzberger  said  that  the  desire 
of  politicians  to  destroy  public  con¬ 
fidence  in  newspapers  was  not  con¬ 
fined  to  political  campaigns.  “It  is 
a  desire  which  may  be  advanced  now 
under  the  cloak  of  national  unity. 
I  believe  I  understand  this  desire.  In 
most  instances,  in  my  judgment,  it 
does  not  spring  from  a  wish  to  change 
our  form  of  government  or  destroy 
our  liberty.  I  believe  its  source  to 

HOT  SPRINGS,  Va.,  May  2 — The  John  Benson  will  continue  as  pres-  be  far  more  trivial,  but  no  less  dan- 

politicians  who  desire  to  destroy  ident  of  the  association  and  Fred  R.  gerous.  I  believe  it  lies  in  resentment 

public  confidence  in  newspapers  are  a  Gamble  as  managing  director.  that  an  editor  who  has  knowledge 

more  dangerous  threat  to  a  free  press  Mr.  Sulzberger  was  sharp  in  his  should  come  between  the  politician 

than  war  censorship,  Arthur  Hays  criticisms  of  political  enemies  of  a  and  his  audience.” 

free  press,  singling  out  Edward  J.  Pree  Press  Not  Private 

The  Times  publisher  said  he  feared 


Sulzberger  Tells  4- A  Convention  At 
Hot  Springs  That  Press  Must  Assume 
New  Responsibilities  During  Crisis 


V 

61 


that  some  officials  in  Washington 
thought  of  a  free  press  as  only  free¬ 
dom  for  a  private  industry.  He  added 
that  “unless  that  conception  is  cor- 


Flynn,  chairman  of  the  Democratic 
National  Committee  during  the  last 
Presidential  'cam[>aign,  for  accusing 
newspapers  of  accepting  bribery  and 
prostituting  themselves  for  a  price. 

In  carefully  judging  what  war  news  ,  j  j  ,  ,  .  j 

they  can  print  and  what  they  should  free  press  is  understood 

withhold,  newspapers,  Mr.  Sulzberger  be  a  right  of  citizenship  rather  than 

said,  are  making  “the  transition  from  «  pnvilege  of  publishers,  the  free 

merely  a  free  press  to  a  responsible  PiHfr  which  supports  the  struc- 

pj.ggg »  ture  of  liberty  will  continue  to  be 

He  charged,  however,  that  this  prog-  vulnerable  point  of  attack, 

ress  was  being  retarded  by  a  “new  .  right  of  a  ^ee  press  not  only 

labor  movement  which  seeks  to  estab-  iiriplies  but  grants  the  right  to  crusade, 
lish  a  so-called  guild  or  closed  shop  right  to  be  biased,  the  right  to 

Sulzberger,  publisher  of  the  New  York  in  the  editorial  departments  of  news-  other  fellow  s  point  of  view. 

Tivies,  said  here  today.  Mr.  Sulzberg-  papers.”  Freedom  permits  partisanship, 

er  was  one  of  the  speakers  at  the  “I  need  not  burden  you,”  he  said,  Mr.  Sulzberger  said  that  a  news- 

moming  business  sessions  of  the  “with  a  restatement  of  the  impropriety  paper  office,  with  its  staff  of  many 


Arthur  H.  Sulzberger  Atherton  W.  Hobler 


“I  have  no  wish  to  disparage  the 
capable  radio  commentators”  he  said, 
“but  as  I  see  it.  they  suffer,  as  do  the 
general  run  of  newspaper  columnists, 
from  too  much  individualism.” 

In  conclusion  Mr.  Sulzberger  de¬ 


president  of  Benton  &  Bowles  adver-  any  group  possessing  any  common  de 
tising  agency:  Carl  Snyder,  former  nominator  other  than  Americanism, 
statistician  of  the  New  York  Federal  Such  pressure,  too,  must  and  will  be 
Reserve  Bank;  and  Allen  L.  Billings-  resisted.” 

ley,  president  of  Fuller  &  Smith  &  Mr.  Sulzberger  remarked  that  he 
Ross,  Inc.,  New  York.  saw  no  immediate  threat  of  censor- 

McNutt  to  Speak  ^bjP-  explaining  “in  these  critical  days  claTed^'if  an  alert  citizenry  will  guard 

This  is  the  second  day  of  the  con-  *t  is  necessary  to  put  on  the  sheU  some  freedom  of  the  press  with  the 

vention.  The  sessions  yesterday,  how-  oms  an  some  vigilance  that  it  guards  its  other 

ever,  were  for  members  only.  Paul  V.  ^  onore  prac  ices.  three  fundamental  freedoms,  it  will 

McNutt,  Federal  Security  Adminis-  Restrictions  Only  Temporary  be  in  a  position  to  choose  as  between 

trator  and  Co-ordinator  of  Health  &  “We  do  so  willingly,  even  eagerly,  that  part  of  the  press  which  has  as- 
Welfare.  will  speak  at  the  annual  ban-  because  we  believe  that  when  the  sumed  responsibility  under  its  guar- 
quet  tonight.  emergency  is  over  they  will  be  re-  antee  of  freedom,  and  that  which  has 

At  the  closed  meeting  yesterday  stored— undamaged — to  their  accus-  not.  If  the  public  is  not  alert,  if  it 

Guy  C.  Smith,  executive  vice-presi-  tomed  place.  is  not  on  guard,  there  will  be  no 

dent  of  Brooke,  Smith.  French  &  Dor-  Already  there  is  a  careful  guarding  choice,  for  there  will  be  no  press  and 

ranee,  was  elected  chairman  of  the  at  the  source  of  information  that  might  there  will  be  no  freedom.” 

board  of  the  4-A's  for  the  coming  be  helpful  to  countries  unfriendly  to  Hobler  Speech 

year.  B.  B.  Geyer  of  Geyer,  Cornell  &  our  own.  Obviously,  it  is  of  moment  .  i  .  j 

Newell  was  elected  vice-president  and  to  our  immediate  future  to  decide  how  .  .  discussing  the  role  that  adver- 

Wilbur  Van  Sant  of  Van  Sant,  Dug-  free  the  newspapers  shall  be  to  re-  in  the  defense  i^ogram. 

dale.  Baltimore,  was  named  secretary,  port  on  the  military  situation  and  the  Mr-  Heeler,  who  has  been  chairman 
E.  DeWitt  Hill  of  McCann-Erickson  progress  of  our  defense.  Only  a  few  board  of  the  4-  A  s  for  the  last 

was  re-elected  treasurer.  days  ago  we  pointed  out  in  the  New  s^id  that  it  will  help  prevent 

Directors  named  for  three-year  York  Times  the  backward  state  of  our  undue  price  increases,  and.  with  the 

terms  are  Atherton  W.  Hobler,  Wil-  anti-aircraft  production.  We  did  so  support  it  gives  newspapers,  maga- 

liam  Reydel  of  Newell-Emmett,  and  because  careful  checking  convinced  zines  and  radio,  aid  in  keeping  up  the 

Leo  Burnett  of  Leo  Burnett  Co.,  Chi-  us  it  would  help  and  not  hurt.  Some  public  morale. 

cago.  Edward  Lasker  of  Lord  &  defects  cannot  be  remedied  or  delays  “Advertised  products  are  resistant 
Thomas  was  chosen  to  fill  the  unex-  eliminated  without  the  pressure  of  to  price  increases.”  he  said.  “In  fact, 
pired  term  of  Don  Francisco.  Mr.  public  opinion.”  the  whole  history  of  advertised  prod- 

Francisco  now  heads  the  communica-  The  Times  was  one  of  the  news-  ucts  has  been  one  of  lowered  prices 

tions  division  of  the  Office  of  the  Co-  papers  which  withheld  news  of  the  and  increased  value  to  the  consumer, 

ordinator  for  Commercial  and  Cul-  recent  arrival  in  New  York  harbor  We  know  that  price  as  well  as  value 

tural  Relations  Between  the  Amer-  _ _ 

Board  members  whose  terms  expire  CHANGE  NEWSPRINT  DESCRIPTION  FOR  R.R.  RATES 


in  1943  are  F.  R.  Feland  of  Batten,  EFFECTIVE  MAY  8.  1941,  the  American  and  Canadian  railroads  will  change 
Barton,  Durstine  &  Osborn;  Gilbert  their  official  description  of  newsprint  paper  used  for  rate-^making  pur- 
Kinney  of  J.  Walter  Thompson  Co.;  poses  by  adding  the  words  “fibre  content,”  according  to  a  newsprint  bulletin 
Chester  La  Roche  of  Young  &  Rubi-  ANPA,  Wednesday.  The  revised  description  will  read  as  follows: 

cam;  Ernest  V.  Alley  of  Alley  &  Rich-  “Newsprint  paper,  fibre  content  consisting  of  not  less  than  60%  ground- 
ards;  and  Allen  L.  filings  ey.  wood  (not  including  newsprint  paper  that  has  passed  through  a  further 

The  following  mem  ers  were  e  ec  e  process  after  its  original  manufacture),  in  straight  carloads,  minimum 
to  repie^nt  t  e  regiona  counci  s.  40,000  pounds.”  The  change  is  made  at  the  suggestion  of  newsprint 

.  o  lus^  o  tfuarnlrl  Pahnt  ^nd  groundwood  Specialty  paper  manufacturers.  It  was  opposed  by  the 
of ^  Hfrold"cabot  Co..’  Boston-New  ^NPA  Traffic  Department.  The  purpose  of  the  revision  is  to  place  ^th 
England-  M  E  Goldman  of  Aitkin-  newsprint  and  groundwood  specialty  papers  on  the  same  descriptive  basis 
Kynett  Co  Philadelphia  —  Atlantic  vi'hich  paved  the  way  for  the  application  of  newsprint  paper  freight  rates  to 
Coast;  John  M.  McDonald  of  Buchen  shipments  of  groundwood  specialty  papers  whose  fibre  content  consists  of 

&  Co  Chicago _ Central  states;  and  o*"  more  of  groundwood.  It  w-as  the  contention  of  the  ANPA  that  since 

William  H.  Horsley  of  Pacific  National  newsprint  has  a  considerably  lower  value  per  ton  than  groundwood  specialty 
Advertising  Agency,  Seattle — Pacific  Papers,  it  would  be  dangerous  to  effect  both  a  descriptive  and  rate  relationship 
(^Qggj  of  the  two  commodities,  each  of  which  has  important  differences  in  value. 


has  increasingly  become  an  essential 
part  of  the  advertising  message  and 
the  competitive  situation  resulting^ 
from  this  is  a  proved  deterrent  tc 
price  increases. 

“We  need  not  be  concerned  witl 
any  waste  in  advertising  during  thesi 
times  since  it  is  well  established  tha- 
advertising  and  the  amount  expendec 
therefor  is  a  self-regulating  matter 
Advertising  acts  in  a  very  discrim¬ 
inating  way.  It  is  not  employed  wher 
there  are  no  goods  on  the  market  tf 
be  sold.  It  promotes  those  goods 
which  are  in  supply  and  neglects  thosrP 
which  are  short  or  cannot  be  ade¬ 
quately  produced.  It  thus  automatic¬ 
ally  regulates  demand  and  encourage 
supply.” 

Mr.  Hobler  declared  that  becaus 
of  priorities  and  substitutes,  adver 
tising  research  will  be  more  impor. 
tant  than  ever  during  the  defens 
period. 


ASCAP  and  Mutual 
The  Hatchet 


Bury 


American  Association  of  Advertising  of  such  demands,  or  the  folly  of  any  minds,  is  the  best  place  to  evaluate 
Agencies’  24th  annual  convention.  publisher  who  would  turn  over  the  conflicting  claims,  neutralize  individual 
Other  speakers  during  the  morning  preparation  of  the  news  columns  to  preconceptions,  and  present  objec- 
session  were  Atherton  W.  Hobler,  such  a  group  exclusively  or,  indeed,  to  tively  the  news  of  the  day. 


Following  three  weeks  of  negotk 
tion  climaxed  by  an  all  night  sessiot 
ASCAP  and  Mutual  Broadcasting  Syt 
tem  representatives  arrived  this  wee 
at  the  first  real  truce  in  the  radio  mu 
sic  war  that  has  split  the  industr 
since  Jan.  1.  The  agreement,  which  be 
comes  effective  when  it  is  approved  b 
a  majority  of  the  stations,  offers  tv 
methods  for  payment  of  music  right 
either  by  blanket  licenses,  as  undf 
the  old  system,  or  on  a  per  progra: 
basis.  The  method  of  payment  ar 
price  charged  were  the  two  princip 
factors  which  led  the  major  networl 
to  embargo  ASCAP  music  after  the., 
contracts  expired  last  December,  jf 

The  Mutual  network  has  expresse 
a  preference  for  the  blanket  licea- 
and  the  proposed  contract  wi: 
ASCAP  provides  for  a  payment  { 
3%  of  the  gross  receipts  of  the  ne- 
work  for  the  first  four  years,  and  the 
a  3^-2%  payment  until  1950.  If  ratifie 
it  will  be  one  of  the  longest  contrac 
in  radio  history. 

The  Mutual  agreement  provides  f 
payment  at  source  of  the  music.  Copi 
of  the  proposal  were  mailed  to  f 
175  Mutual  stations  as  soon  as  t‘ 
settlement  was  reached. 

ASCAP  officials  said  this  week  tl. 
negotiations  with  the  two  other  maj 
networks.  NBC  and  CBS,  were  co: 
tinuing  and  that  further  agreeraer 
could  be  expected  in  the  near  fute 

The  composers’  society  now  claii 
it  has  contracts  with  240  commert 
stations,  not  counting  the  Mutual  nt 
work  and  that,  by  the  addition  of  t 
175  Mutual  outlets  they  will  b 
agreements  with  415  stations  whi 
they  say,  is  a  majority  of  the  c« 
mercial  stations  in  the  U.  S. 
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NAMED  ART  DIRECTOR 


Appointment  of  John  Paul  Joo  , 
Jr.,  as  art  director,  was  announced 
day  by  Vincent  Tutching,  president 
Vincent  Tutching  &  Associates,  t 
Washington  advertising  and  public 
agency.  Mr.  Jones  was  formerly  pt 
motion  art  director  of  the  Washing^ 
Herald  from  1934  to  1939,  followi 
which  he  held  a  similar  post  in  t 
merged  Herald  and  Washington  Ti* 
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BOOKLET  ISSUED 

The  New  Bedford  Standard-Tit 
and  Morning  Mercury  have  just 
sued  in  booklet  form  the  26  artic 
on  Latin-America  written  by  B<  ' 
Brewer,  publisher,  and  appearing* 
those  papers  and  a  score  of  oth 
throughout  the  United  States.  1 
United  Press  is  making  arrangeme 
to  distribute  the  articles  to  new? 
pers  in  Latin-America. 
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I  Will  Revise  Ad 
^  Rates  Upon 

1  BO-Doy  Notice 

< 

Chicago  Times  Adopts 
'  New  Policy  in  Regard  to 
Retail  Classification 

*  Because  of  mounting  costs,  the  Chi- 
,  cago  Times  this  week  notified  local 
*1  advertisers  it  was  taking  advantage 
of  its  right  to  revise  retail  advertis- 
ing  rates  upon  60  days’  notice  and 
that  effective  July  1  a  new  scale  of 
rates,  based  on  space  used  within  a 
calendar  month,  would  be  put  into 

effect. 

‘I- 

The  new  rates  will  not  constitute  an 


advertising  rates  will  be  as  follows: 

Per  Agate  Line 
Daily  &  Sunday 

14  agate  lines  or  more .  42c 

100  agate  lines  or  more .  4lc 

250  agate  lines  or  more .  40c 

500  agate  lines  or  more .  39c 

750  agate  lines  or  more .  38c 


1.000  agate  lin 
1.500  agate  lin 
2.000  agate  lin 
3.000  agate  lin 
O.OOO  agate  lin 
10.000  agate  lin 


25.<K)0  agate  li: 


es  or  more .  37c 

es  or  more .  36c 

es  or  more .  35c 

es  or  more .  34c 

es  or  more .  33c 

es  or  nitire .  32c 


20,000  agate  lines  or  nntre .  31c 


or  more .  30c 


Malaya  Pilot  Faces 
N.  Y.  Hearing  May  2 

Washington,  D.  C.,  April  29 — The 
Civil  Aeronautics  Board  has  sched¬ 
uled  a  hearing  which  is  expected  to 


NEA  CHANGES  LEADERS 


FTC  Reports 
6.6%  of  Ads  Were 
"Questionable" 

States  This  Merely  Calls 
For  Further  Inquiry 
By  Commission 

Washington,  D.  C.,  April  28— News¬ 
papers  in  cities  of  the  250,000-500,000 
population  group  carried  a  larger 
percentage  of  “questionable”  adver¬ 
tising  than  appeared  in  publications 
elsewhere,  the  Federal  Trade  Com¬ 
mission  states  in  a  report  covering  its 
work  in  1940. 

Papers  in  those  centers  accounted 
for  40,279  advertisements  read  for  the 
purpose  of  detecting  false  and  mis- 


increase  in  revenue  for  the  Times,  as  u  ■  j-  •  r  ^  •  *  Roy  A.  Brown,  (right)  San  Rafael  (Cal.)  purpose  of  detecting  false  and  mis- 

they  are  so  devised  as  to  allow  the  iscip  inary  measures  agams  independent,  is  shown  extending  best  leading  statements,  and  9.1%  were 

advertiser  to  pay  approximately  the  u  ^  wishes  to  his  successor,  R.  B.  Howard  of  “marked  as  questionable,”  calling  for 

^  1  Ynrle  Dni/ii  nnAtniJranhpr  nvpr  i  .  i  _  _ _ _ xl.  ki.  r _ xv  _  •  •  mi  -  . 


same  rates  as  under  present  yearly  News  photographer  over  London,  Ohio,  new  president  of  the  Na-  further  inquiry.  The  copy  was  found 

contracts.  The  new  rate  set-up,  how-  British  batt^smp  Malaya  as  it  tional  Editorial  Association,  as  that  organ-  in  314  editions  of  59  publications,  rep- 

ever,  is  more  elastic  and  will  make  came  into  New  York  harbor  for  re-  iiation  closed  its  convention  in  Jackson-  resenting  25  cities, 
future  rate  revisions,  if  necessary,  April  6.  The  C.A.B.  has  sched-  ville,  Fla.,  last  week.  More  than  500  of  In  cities  of  25,000-or-less  population, 

much  easier.  uled  the  hearing  for  May  2  at  the  the  membership  participated  -n  an  all-  9  559  advertisements  were  read  and 


advertising  manager,  pointed  out  “the 
impact  of  the  national  defense  effort 


Florida  four  which  ended  in  Miami— a 
large  number  jaunting  thence  to  Havana, 


.  .  Hotel  New  Yorker  in  New  York  City,  Florida  tour  which  ended  in  Miami — a 

Cost*  Are  Rising  directed  Hugh  C.  Robbins,  large  number  jaunting  thence  to  Havana, 

In  a  letter,  addressed  to  local  adyer-  holder  of  a  commercial  pilot  certifi-  Cuba,  to  complete  their  post-convention 

tisers  on  May  1,  Leo  J.  Abrams,  Times  cate,  to  appear  and  show  cause  why  activities^ _ 

advertising  manager,  pointed  out  hjs  license  should  not  be  picked  up.  — — 

impact  of  the  national  defense  effort  Robbins  carried  as  a  passenger  AH  ClllH  tO  El©Ct 


upon  our  normal  economy  becomes  j^hn  Hemmer,  Daily  News  photog- 
increa^gly  apparent  from  day  to  rapher,  who  made  several  photo- 


Ofiicers  on  May  13 


in' to^eUev^^haT  we^arexiri-  Malaya.  At  C.A.B.  Election  of  new  officers  and  direc-  From  a  grand  total  of  176,336  news- 

fnre  unusual  fluctuations  in  ^sts  headquarters  it  was  emphatically  de-  j^rs  of  the  Advertising  Club  of  New  paper  advertisements  examined,  11,- 
anH  nrirps  as  the  defense  effort  in-  action  would  be  taken  York  will  be  held  at  the  annual  meet-  502  were  marked  and  set  aside  for  in- 

creases  against  Robbins  for  the  picture  tak-  ^he  club  house  on  May  13.  vestigation,  or  6.6%.  These  were 


2.9%  “marked  as  questionable.”  These 
appeared  in  207  editions  of  90  news¬ 
papers,  representing  85  cities.  The 
percentages  of  suspicious  advertise¬ 
ments  in  other  population  groups 
were:  Over  500,000,  8.1%;  100,000  to 
250,000,  5.2%;  50,000-100,000,  3.9%; 
25.000-50,000,  3.8%. 

From  a  grand  total  of  176,336  news¬ 
paper  advertisements  examined,  11,- 


•‘No  doubt  your  experience  reflects  ‘"f/  but  rather  for  infraction  of  rules  Members  will  also  vote  on  a  reso-  drawn  from  an  examination  of  1,704 
tKi.  far>t  niir«  although  on  March  24,  Secretary  of  Jution  to  admit  women  to  member-  editions,  representing  461  publications, 

this  tact.  &o  aoes  ours  .  .  .  opinion"  ghio.  ' - -  “  '  '  ’  ■  -  •  - 


•In  comrnon  with  other  newspapers  ^^^^^ment  of  British  ships 

we  are  at  heavy  expense  in  covering  ^  xi.  tt  o  «  a 

the  news  of  the  war.  There  is  every  ^o  the  U.  S.  for  repairs  i 

indication  that  this  expense  will  in-  ^e  reported,  photograph, 

crease  in  the  coming  months.  Pay-  broMcas  . 

rolU  and  wages  are  at  high  levels  in  issuing  ' 

all  departments  of  newspaper  produc-  Robbins  it  was  disclosed  that  ! 
tion,  but  we  cannot  avoid  considera-  regulations  had  been  ipued  to  pilots 
tion  of  the  possibility  of  further  in-  directing  that  no  civil  aircraft,  ex- 


ing  to  the  U.  S.  for  repairs  “should  members  of  the  Advertising  Women 
not  be  reported,  photographed  or  of  York  be  eligible  for  an  asso- 


tion  to  admit  women  to  member-  editions,  representing  461  publications, 
lio.  having  a  combined  reported  circula- 

One  of  the  resolutions  suggests  that  tion  of  more  than  40,800.000. 


members  of  the  Advertising  Women  The  report  contains  this  paragraph: 
of  New  York  be  eligible  for  an  asso-  “The  percentages  of  other  statistics 
ciate  membership  and  another,  that  presented  above  relate  only  to  the 


broadcast.  ’  ciate  membership  and  another,  that  presented  above  relate  only  to  the 

When  issuing  its  complaint  against  g  ^ew  membership  be  created  for  initiation  of  inquiry  and  are  not  neces- 
Robbins  it  was  disclosed  that  special  business  and  professional  women.  sarily  representative  of  any  final  ad- 


business  and  professional  women.  sarily  representative  of  any  final  ad- 

Members  will  vote  on  the  following  verse  action  taken  by  the  Commis- 
officers:  President,  I.  S.  Randall,  as-  sion.” 


creases.  More  than  10%  of  our  em-  scheduled  airlines,  be  operated  sistant  to  chairman  of  the  board.  ■ 

ployes  are  subject  to  draft  within  the  above  New  York  harbor.  Transcontinental  &  Western  Air,  Inc.;  AHc  AiHaH 

next  90  days,  and  our  undertakings  of  17^,  t  tpy-x  T"rNT/^T/^'MT7  vice-president.  Clarence  L.  Law,  rno/  o  1  XTiCieCl 

financial  assistance  to  those  in  need  of  ZELLER  TO  LINOTONE  Consolidated  Edison  Co.;  treasurer,  Jn  50  /o  SalcS  InCrCOSG 

it  during  their  militafy  service  will  Alexander  Zeller,  formerly  with  the  James  A.  Brewer,  president.  Brewer-  Phit  Ant-rDun  a  .-i 

add  to  expense.  Goss  Printing  Press  Company,  has  Cantelmo  Co.,  Inc.;  and  these  four  -•  1  ' 

“In  the  face  of  these  and  other  un-  been  named  works  manager  of  the  directors — G.  Lynn  Sumner,  president  ?  newspaper  a  vertising 


111  me  lace  01  lliese  aiiu  Ulliei  UII-  uceil  luiiiieu  wuiiva  iiioiiagei  ui  me  unceiuio - VA.  - -  namrvoirtn  _ *  J  U  11 

certainties  in  the  outlook,  we  have  Linotone  Corp.,  a  subsidiary  of  the  G.  Lynn  Sumner  Co.,  Frederick  R.  on  the  rt  f  th  r/  1^  1?^ 

come  to  the  decision  that  we  can  no  Mergenthaler  Linotype  Corp.,  Arthur  Gamble,  managing  director,  Amer-  1  •  „  ^  1 

loneer  wi.selv  commit  the  Times  to  P.  Paine.  Linotone  Com.  nresident.  ican  Association  of  Advertising  Agan-  ^  ®  in  a  5  ,c  increase 


advertising  rates  for  periods  of  12  has  announced.  Mr.  Paine  also  an- 


Howell,  secretary. 


in  sales  of  Timken  Automatic  Oil 
Burners  in  this  area.  Editor  &  Pub- 


months.  I  believe  that  your  own  ex-  nounced  Linotone  Corp.  will  occupy  Robert  F.  Gair  Co.;  and  James  Wright  ,  jo„p_  t  m  1  u  t  t  t  u 

perience  with  price  adjustment  neces-  new  quarters  at  563  West  35th  Street,  Brown,  Jr.,  publisher  of  Editor  &  ?  a 

sarily  fluctuating  from  week  to  week  New  York,  after  May  1.  Publisher.  HiwSL  ^  .  r  fu 


will  be  ample  evidence  to  you  of  our 
present  inability  to  forecast  conditions 
for  12-months  periods  as  we  have  in 
the  past.  We  have  therefore  reluc¬ 
tantly  concluded  that  the  time  has 
arrived  when  it  is  necessary  for  us  to 


JUDGES  MEET  TO  DECIDE  PULITZER  PRIZES 

THE  ADVISORY  BOARD  of  Columbia  University’s  Graduate  School  of 
Journalism  met  Thursday  and  Friday  in  New  York  to  select  the  winners 
of  the  Pulitzer  Prizes  in  Journalism  and  other  awards  which  will  be  an- 


serve  written  notice  provided  in  our  m  uoumcmAm  m.u 

contract  exercising  the  right  to  revise  nounced  by  the  university  s  trustees  on  Monday  afternoon,  May  o.  The 
our  rates.  Please  be  good  enough  to  awards  will  include  a  $500  gold  medal  for  the  most  disinterested  and  men- 
consider  this  letter  as  notice  of  our  torious  public  service  rendered  by  an  American  newspaper  in  1940,  $1,000 
intention  to  revise  advertising  rates  for  the  best  example  of  a  reporter's  work.  $500  for  foreign  or  Washington 
effective  next  July  1.  correspondence,  and  $500  each  for  the  best  editorial  and  cartoonist’s  work. 


intention  to  revise  advertising  rates  for  the  best  example  of  a  reporters  work.  8500  tor  toreign  or  wasnington 

effective  next  July  1.  correspondence,  and  $500  each  for  the  best  editorial  and  cartoonist’s  work. 

List  of  Ad  Rotes  ^ 

"We  have  no  present  intention  to  DISMISS  WAGE-HOUR  VS.  EASTON  DAILIES  SUIT 

revise  our  rates  otherwise  than  by  PHILADELPHIA,  April  29— Federal  Judge  J.  Cullen  Ganey  yesterday  formally 
digging  the  present  yearly  linage  granted  a  motion  of  the  Easton  (Pa.)  Express  and  the  Morning  Free  Press 
m  1  mon^ly  bas^,  as  indicated  dismissal  of  the  Wage  and  Hour  suit  against  the  publishers  on  the 

that  advertb^no  ^r^tp<5  on  a  ^mcfnth'lv  grounds  that  the  subpoena  served  on  them  for  alleged  violations  of  the  Fair 

advertising  rates  on  a_  monthly  f  a„a  ..,00  0  _ _ of  an  oninion  nrovimi^lv  ren- 


are  much  better  suited  to  meet 


Labor  Standards  Act  was  a  nullity  on  the  basis  of  an  opinion  previously  ren- 


fluctuations  both  in  our  costs  and  in  dered  (see  E.  &  P.,  March  22,  Page  6).  Editor  &  Publisher  learned  that  the 
your  merchandising  problems.  Philadelphia  office  of  the  Wage  and  Hour  Division  is  awaiting  word  from 

'Should  future  rate  revisions  be  Washington  before  taking  any  further  action  in  the  case, 
found  necessary,  notice  will  be  sent 

to  you  at  least  thirty  days  in  advance.  CEREAL  INDUSTRY  SPENDS  10%  FOR  ADS 

giranleeThat^t!’  Tdv^rtSng^ Tn  the  WASHINGTON,  D.  C.,  April  28-The  “cereal  preparatmns”  industry  (break- 
Times  will  be  sold  at  rates  other  than  f^st  foods,  etc.)  spends  approximately  10.2%  of  its  income  for  advertising, 
those  shown  on  the  rate  card.”  the  Federal  Trade  Commission  has  determined  on  the  basis  of  study  of  eight 

Under  the  new  monthly  rate  plan,  members  of  the  industry  who  accounted  for  99.4%  of  the  1939  sales.  Aggre- 
^“^ginning  July  1,  the  new  Times  local  gate  sales  in  that  year  reached  $160,759,718. 


distributor  here  for  the  Timken  De¬ 
troit  Axle  Company. 

“Newspaper  advertising,  properly 
planned  and  timed,  helped  to  bring 
about  this  remarkable  sales  record,” 
Mr.  Jacobs  said.  “The  increase  was 
for  the  period  extending  from  Dec.  1, 
1940,  to  March  31,  1941,  as  compared 
with  the  same  period  the  previous 
year.  Our  local  advertising  tied  in 
nicely  with  the  national  campaign  on 
the  part  of  Timken. 

“The  national  advertising  is  concen¬ 
trated  in  the  spring  and  fall  seasons, 
during  the  months  of  August,  Septem¬ 
ber  and  October  and  February,  March, 
April  and  May.  We  also  increased 
our  local  newspaper  budget  during 
the  recent  Oil  Burner  Show  at  Phila¬ 
delphia,  with  satisfactory  results.” 

Coincident  with  Mr.  Jacobs’  com¬ 
ments  on  the  effectiveness  of  the 
newspaper  medium,  Editor  &  Pub¬ 
lisher  learned  that  Timken  has  trebled 
its  use  of  four-color  1,000-line  adver¬ 
tisements  in  the  rotogravure  sections 
of  metropolitan  newspapers  this  year. 

This  is  in  addition  to  200,  400  and 
600-line  insertions  on  alternate  weeks 
in  the  general  news  section  of  Sunday 
papers. 
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Radio  Group’s  Counsel  To 
Consult  FCC  on  Hearings 

Star-Telegram  Attorney  Joins  Stoii  .  .  .  Hough 
Answers  WGN's  Criticism  of  Committee 
As  Station  Resigns  Group 


THE  Newspaper  Radio  Committee’s 

newly-named  counsel  was  sched¬ 
uled  to  visit  Chairman  James  L.  Fly 
of  the  Federal  Communications  Com¬ 
mission  in  Washington  Saturday 
morning  to  learn  his  plans  for  the 
forthcoming  FCC  hearings  on  news¬ 
paper  ownership  of  stations  and  as¬ 
certain  what  types  of  information 
publisher-broadcasters  will  be  ex¬ 
pected  to  present  at  the  hearings. 

Harold  Hough,  Fort  Worth  Star- 
Telegram  and  WBAP  and  KGKO,  who 
succeeded  Mark  Ethridge  as  chair¬ 
man  of  the  committee  when  the  lat¬ 
ter  resigned  to  undertake  a  radio 
survey  for  President  Roosevelt,  also 
announced  in  New  York  this  week 
the  addition  of  A.  N.  Herman,  Star- 
Telegram  attorney,  to  the  committee’s 
counsel.  Judge  Thomas  Thacher,  for¬ 
merly  a  U.  S.  district  court  jurist, 
and  Sidney  Kaye,  counsel  of  Broad¬ 
cast  Music,  Inc.,  were  the  committee 
lawyers  announced  at  a  meeting  in 
New  York  April  22. 

80  Pledget  to  Fund 

Eighty-odd  pledges  by  publisher- 
broadcasters  have  been  made  to  the 
$200,000  fund  being  raised  through 
a  schedule  of  assessments  (E.  &  P., 
April  26,  page  24)  to  present  the  case 
for  joint  ownership,  Mr.  Hough  said. 
The  chairman  said  half  a  dozen  pub¬ 
lishers  who  expect  to  become  station 
owners  have  pledged  financial  aid. 

Mr.  Hough  said  the  committee’s 
technical  and  research  staff  will  be 
selected  after  counsel  learns  what  in¬ 
formation  the  FCC  desires  on  news¬ 
paper  ownership.  “Whenever  there 
is  a  station  we  will  get  the  full  facts 
of  newspaper  public  service  in  radio 
and  present  them  in  proper  time,” 
he  said. 

The  next  meeting  of  the  Newspaper 
Radio  Committee  will  be  held  in  St. 
Louis  May  16,  at  the  conclusion  of 
the  NAB  convention.  At  that  time 
there  will  probably  be  an  announce¬ 
ment  of  the  research  staff,  Mr.  Hough 
said.  At  present  the  conunittee’s  staff 
consists  only  of  an  office  staff  of  three 
at  Room  2600,  370  Lexington  Avenue, 
New  York,  and  the  attorneys. 

In  Washington  this  week  the  FCC 
issued  the  following  statement: 

“In  keeping  with  FCC  policy  not  to 
grant  new  applications  by  newspaper 
interests  for  high  frequency  (FM) 
broadcast  facilities  pending  determi¬ 
nation  of  the  general  question  of 
newspaper  control  of  broadcast  fa¬ 
cilities,  the  Commission  is  also  placing 
in  its  pending  files  all  applications  by 
newspaper  interests  for  new  standard 
broadcast  stations,  as  well  as  appli¬ 
cations  for  transfer  of  control  of  ex¬ 
isting  standard  broadcast  facilities  to 
newspaper  interests.  Such  action  is 
intended  to  protect  newspapers  from 
incurring  substantial  radio  expendi¬ 
tures  prior  to  the  Commission’s  fact¬ 
finding  inquiry.” 

Hough-Antrim  Lutfurt 

An  exchange  of  letters  between  Mr. 
Hough  and  E.  M.  Antrim,  assistant 
secretary  of  WGN,  this  week  followed 
Mr.  Antrim’s  announcement  late  last 
week  that  the  Chicago  Tribune  and 
WGN  were  withdrawing  their  sup¬ 
port  from  the  Newspaper  Radio  Com¬ 
mittee. 

The  letter  of  resignation  said  there 


was  not  sufficient  assurance  that  the 
proposed  $200,000  fund  would  be  used 
exclusively  to  prepare  and  present 
the  merits  of  joint  ownership  to  the 
FCC.  Mr.  Antrim  told  Editor  &  Pub¬ 
lisher  in  Chicago  there  was  some 
question  in  his  mind  as  to  the  need 
for  so  large  a  fund.  He  announced 


ADVENTUROUS  PATHS  were  trod 

this  week  by  American  war  corre¬ 
spondents  in  the  Balkans  and  the 
Mediterranean  area.  The  most  excit¬ 
ing  experiences  of  reporters  covering 
World  War  II  emerged  from  their 
dispatches,  like  so  many  Richard 
Harding  Davises  come  to  life.  Several 
correspondents  were  still  reported 
missing  as  EkirroR  &  Publisher  went 
to  press  Thursday  but  those  heard 
from  recited  hazardous  adventures  on 
land  and  sea  fronts. 

Escaped  Execution  At  Spy 

Perhaps  the  most  thrilling  experi¬ 
ence  was  that  of  Sam  Brewer,  Chi¬ 
cago  Tribune  correspondent,  whose 
execution  as  a  suspected  spy  was  de¬ 
bated  for  12  hours  by  eight  Serbian 
vigilantes  who  imprisoned  him  under 
armed  guard  in  a  major’s  automobile 
in  the  blazing  ruins  of  Belgrade.  His 
execution  was  set  for  9  a.m.  and  while 
the  major  napped  a  Serbian  editor 
and  reserve  colonel,  who  had  met  him 
previously,  saved  his  life  by  identify¬ 
ing  him  as  an  American  reporter. 

Brewer  reached  Budapest  safely 
April  25,  when  he  filed  his  first  dis¬ 
patch  on  the  Nazi  invasion  and  his 
experiences.  He  was  accompanied  by 
Cecil  Brown  of  CBS,  who  was  arrested 
three  times  in  Yugoslavia  on  suspicion 
of  spying.  They  made  the  trip  in  a 
roadster  with  Mr.  and  Mrs.  Cavendish 
Cannon,  of  the  American  Legation  in 
Athens.  Brewer  said  all  of  his  pos¬ 
sessions  were  stolen  by  the  Serbs  who 
seized  him. 

Michael  Chinigo,  INS  correspondent 
formerly  at  Belgrade,  reached  Buda¬ 
pest  physically  exhausted,  his  cloth¬ 
ing  in  rags.  Chinigo  detached  him¬ 
self  from  a  group  of  several  corre¬ 
spondents  accompanying  U.  S.  Minis¬ 
ter  Lane  when  ^Igrade  was  bombed, 
after  sending  ahead  a  courier  who  got 
through  to  Budapest  with  his  first 
dispatches.  Through  the  U.  S.  State 
Department  the  INS  sent  clothing  and 
money  to  him  in  Budapest  and  he  is 
now  reported  on  his  way  to  Rome. 

Busiagad  at  Tabruk 

Kenneth  Downs,  for  many  years 
INS  manager  at  Paris,  was  aboard  a 
convoy  ship  which  caught  fire  mys¬ 
teriously  three  days  out  of  England, 
enroute  to  Cairo,  and  all  aboard  aban¬ 
doned  the  ship.  Downs  was  among 
those  rescued  by  the  HJyl.S.  Lin¬ 
coln,  an  erstwhile  American  destroy¬ 
er,  but  some  lives  apparently  were 
lost,  the  INS  said.  After  writing  three 
articles  on  his  experiences  upon  his 
return  to  London,  Downs  is  again  on 
his  way  to  the  Near  East. 

Jan  Yindrich,  U.P.  correspondent. 


that  WGN  intends  to  present  its  own 
case  when  the  hearings  are  held.  Mr. 
Antrim  declared  “there  is  not  suf¬ 
ficient  safeguard  against  intermin¬ 
gling  these  (newspaper  ownership) 
issues  with  other  and  unrelated  issues 
and  activities  in  which  the  newspaper 
group,  as  such,  have  no  interest.” 
Facts  and  arguments,  he  asserted, 
should  be  presented  without  regard 
to  whether  they  “help  or  hurt  the 
cause  of  other  radio  interests.” 

No  other  stations  have  withdrawn 
from  the  committee,  Mr.  Hough  said. 

Hough's  Reply  to  Antrim 
Mr.  Hough  on  April  25  replied: 

“I  acknowledge  with  regret  the  receipt  of 
your  letter  of  April  23  resigning  from  the 
Newspaper  Radio  Committee.  If  you  lack 
confidence  in  the  committee,  which  was  ap¬ 
pointed  by  approximately  250  newspaper  pub- 


was  with  the  British  forces  besieged 
at  Tobruk  in  the  Nazis’  African  cam¬ 
paign.  He  arrived  just  before  the 
siege  began  and  was  unreported  for 
10  days.  After  his  colorful  dispatches 
began  arriving  in  New  York  it  was 
learned  they  were  sent  by  courier  to 
the  waterfront,  thence  to  a  British 
cruiser  lying  offshore,  and  wirelessed 
by  the  warship  to  Cairo  for  relay. 
Yindrich’s  fate  is  that  of  the  Briti^ 
tommies  imder  siege.  He  is  the  only 
reporter  at  Tobruk,  according  to  U.P. 

Escapes  with  British 

Ben  Ames,  U.P.  Athens  manager, 
reached  Cairo  aboard  a  British  evacu¬ 
ation  vessel.  It  was  believed  Henry 
Gorrell  and  Richard  McMillan,  of  the 
U.P.  staff  covering  the  Battle  of 
Greece,  accompanied  the  Athens  Gov¬ 
ernment  to  Crete.  No  word  was  re¬ 
ceived  from  them  up  to  Wednesday. 
Joseph  Grigg,  Jr.,  Berlin  manager,  was 
with  the  Nazis  occupying  Yugoslavia. 
Reynolds  Packard,  Rome  manager, 
has  reached  Durazza,  Albania,  with 
Italian  troops  occupying  that  area. 

Larry  Allen,  AP  correspondent,  in 
a  dispatch  from  Alexandria  April  30, 
told  a  vivid  story  of  his  frequent 
escapes  from  death  aboard  British 
vessels  in  the  Mediterranean.  Since 
he  became  the  first  correspondent  to 
go  with  the  British  fleet  a  year  ago, 
Allen  said,  he  has  made  more  than 
20  seagoing  trips  aboard  every  Medi¬ 
terranean  fleet  unit  except  a  subma¬ 
rine  in  action. 

Allen  reported  he  saw  the  fighting 
at  Taranto,  Valona,  Bardia,  Matapan 
and  Tripoli.  His  most  unforgettable 
experience  was  living  through  the 
Nazis’  dive-bombing  of  the  Illustri¬ 
ous.  “I  cannot  imagine  any  greater 
hell  on  earth  than  when  the  thousand- 
poimd  bombs  hit  the  warship,”  he 
said.  “In  these  other  actions  I  learned 
there  was  no  such  thing  as  a  safe 
place  aboard  a  warship.  I  saw  killed 
close  friends  who  stayed  in  certain 
areas  which  in  other  instances  had 
proved  the  safest  spot.  After  being 
bombed  and  shelled,  a  battle  with  the 
censors  to  get  a  story  out  is  like  a 
picnic.” 

5  Gut  Away  iu  Rawbeat 

Another  AP  reporter,  Robert  St. 
John,  was  one  of  five  U.  S.  war  cor¬ 
respondents  who  undertook  a  hazard¬ 
ous  400-mile  sea  trip  in  a  large  row¬ 
boat,  powered  with  an  outboard  mo¬ 
tor,  shortly  after  the  Nazis  invaded 
Yugoslavia,  "niey  were  missing  ten 
days  as  they  attempted  to  make  their 
way  down  the  Albanian  coast  to 
Greece.  With  St.  John  were  Leon 
(Continued  on  page  38) 


U.  S.  Writers  Get  Biggest 
War  Thrills  in  Balkans 

By  WALTER  E.  SCHNEIDER 


fishers  at  the  meeting  which  you  recently 
attended,  you  have,  of  course,  no  other  course 
open  to  you  but  to  resign. 

“At  the  same  time  I  must  insist  that  any 
lack  of  confidence  on  your  part  is  wholly 
baseless.  The  committee  subscribes  most 
wholeheartedly  to  the  principle  that  any 
hearings  on  newspaper  ownership  of  radio  sta¬ 
tions  should  be  limited  most  strictly  to  the 
actual  issues  involved.  It  is  our  belief  that 
a  dispassionate  consideration  of  the  question 
will  demonstrate  that  the  newspaper  pub¬ 
lishers  who  have  had  radio  facilities  entrusted 
to  them  have  been  operating  them  in  the  high¬ 
est  public  interest.  It  is  in  this  belief  that 
the  committee  desires  to  approach  the  FCC 
in  a  spirit  of  full  cooperation  and  in  full 
confidence  that  bearings  will  establish  that  ^ 
there  is  neither  legal  nor  social  justification 
for  the  classification  of  newspaper  publishers 
as  a  category  of  persons  whose  rights  are  in 
any  way  different  from  other  citizens  of  the 
United  States. 

“I  am  convinced  that  the  progress  and 
actions  of  our  committee  will  ultimately 
convince  you  that  your  present  suspicions  with 
respect  to  the  committee  are  wholly  unjus¬ 
tified,  but  meanwhile  I  must  acquiesce  in 
yo'ir  decision.” 

Mr.  Antrim  on  April  30  replied  to 
Mr.  Hough  as  follows: 

“I  am  in  receipt  of  your  letter  of  the  25th 
and  regret  to  say  that  the  circumstances  which 
compelled  WGN,  Inc.  to  withdraw  from  the 
Newspaper  Radio  Committee  still  appear  to 
us  to  justify  our  course.  The  objections  ex¬ 
pressed  in  general  terms  in  my  letter  of  April 
23  still  seem  valid.  Permit  me  to  summarize 
some  of  the  circumstances  which  constitute 
the  basis  for  them. 

Antrim  Critical  of  Froetduru 

“You  state  that  the  Steering  Committee 
of  nine  ‘was  appointed  by  approximately  250 
newspaper  publishers.’  WTiether  or  not  there 
were  250  newspaper  publishers  present  at 
the  meeting  April  22  I  have  no  means  of 
knowing  although  I  am  under  the  impres¬ 
sion  the  number  was  considerably  less.  It  is 
technically  correct  to  say  that  the  member¬ 
ship  of  the  committee  of  nine  was  ratified 
at  that  meeting.  Actually,  however,  I  am 
sure  you  will  agree  that  the  Steering  Com-  . 
mittee  was  selected  by  Mr.  Ethridge  without  w 
advance  notice  to  or  consultation  (so  far  as 
I  know  or  have  heard)  with  other  members 
of  the  committee  of  44  or  even  with  some  of 
the  members  of  the  Steering  Committee  it¬ 
self  who  first  knew  of  the  selection  when 
their  names  were  read  at  the  first  and  only 
meeting  of  the  committee  of  44  on  Sunday, 
April  20. 

“From  the  statement  made  by  you  at  the 
Sunday  meeting  it  appears  that  Mr,  Ethridge 
is  to  act  as  sort  of  unofficial  chairman  of  the 
Steering  Committee  in  close  association  and 
consultation  with  you.  In  fact  you  stated 
facetiously  that  you  were  to  be  his  ‘hired 
man.’ 
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"It  is  common  knowledge  that  Mr.  Ethridge 
sincerely  and  vigorously  entertains  pronounced 
views  affecting  the  position  taken  by  the  NBC 
and  the  CBS  in  the  network  monopoly  pro¬ 
ceeding  and  against  the  position  taken  by  the 
MBS. 

“Simultanrou.sly,  with  any  part  he  may 
play  in  the  work  of  your  committee  he  is 
undertaking  to  make  a  survey  ‘of  the  entire 
radio  picture’  and  to  report  to  the  President 
on  a  number  of  subjects  having  to  do  with 
regulation  of  radio  hy  the  FCC,  including, 
among  others,  newspaper  ownership,  issues 
involved  in  network  monopoly  proceeding  and 
suggestions  for  changes  in  existing  law. 

“Although  regular  affiliates  of  National  and 
Columbia  are  represented  on  the  Steering 
Committee  no  regular  affiliate  of  Mutual 
(that  is  none  that  does  not  also  have  a  con¬ 
nection  with  one  of  the  other  networks)  it 
included  notwithstanding  the  fact  that  some  ^ 
sixty  newspaper -owned  stations  are  affiliated  r 
with  Mutual  and  that  the  Mutual  steKkhoM 
ers  have  newspaper  interests,  including  our¬ 
selves. 

“The  first  act  of  the  Steering  Committee  on 
its  meeting  Monday  morning  April  21  was 
to  select  as  its  assistant  counsel  an  attorney 
who  for  years  has  represented  Columbia.  It 
is  reasonable  to  suppose  that  with  such  con¬ 
nections  he  might  not  be  expected  to  folio* 
or  suggest  any  course  which  would  be  inimical 
to  Columbia’s  interest  even  though  such  a 
course  may  be  helpful  to  a  full  presentatiw 
of  the  case  for  newspaper  ownership.  It  >• 
obvious  that  the  lawyer  who  has  the  task  of 
organizing,  outlining,  and  preparing  the  case 
will  in  large  measure  determine  the  fact* 
and  arguments  to  be  presented  to  the  com¬ 
mission,  particularly  in  view  of  the  rela- , 
lively  short  time  available  for  tbe  preparation. 

“There  are  other  circumstances  which  I 
might  add  but  their  chief  importance  is  simply 
to  confirm  the  impression  given  by  tbe  fore¬ 
going  and  it  would  not  serve  any  useful  pur¬ 
pose  to  set  them  forth  in  detail.” 
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THE  ADVERTISING  SURVEY 

“Ten  Step”  Ad  Idea 
Sold  Ten  Pages 


Quantity  Discounts 
Would  Increase 
Newspaper  Ads 

ANA  Newspaper  Committee 
Opposses  SO-Doy 
Cancellation  Clauses 

National  advertisers  would  use 
more  new^aper  advertising  if  they 
series,  based  upon  research  in  rare  were  given  a  discount  for  quantity, 

by  W.  S.  Pleasants,  retail  advertising  volumes  contained  in  the  libraries  of  J-  O.  Carson  of  the  H.  J.  Heinz  Co. 

manager  of  the  Item,  follows;  New  Orleans,  and  the  art  work  is  done  said  this  week.  Mr.  Carson,  who  is 

“In  order  to  crystallize  in  the  pub-  by  John  Chase,  talented  Item  cartoon-  chairman  of  the  newspaper  commit- 

Tri-County  Herald  of  Jamestown,  lie  mind  just  what  a  century  means,  whose  works  appear  from  time  tee  of  the  Association  of  National 

N.  Y.,  who  utilized  the  spring  home-  and  to  pave  the  way  to  the  Centen-  to  time  in  the  Saturday  Evening  Advertisers,  was  speaking  for  the 


By  WARREN  L  BASSETT 


GLORIOUS  as  the  glow  of  an  azalea 
bush  in  full  bloom  in  the  spring  is 
an  idea  which  makes  pages  of  linage 
grow  where  there  were  none  before. 

This  week  we  present  F.  D.  New¬ 
berry,  advertising  manager  of  the 


strip  type  of  advertising,  the  copy 
will  run  for  one  year. 

The  story  of  the  campaign,  as  told 


only  when  it  can  be  done  in  an  inter¬ 
esting  manner.  For  example,  a  strip 
dealing  with  shops  and  shopping  in 
the  early  1840’s  concludes  on  this 
note:  ‘And  what  about  prices  in  those 
“good  old  days”?  Well,  a  man’s  ordi¬ 
nary  coat  could  be  had  for  $50,  a  pair 
of  “trousers”  for  $20  or  $25,  and  a 
fancy  flowered  waistcoat  hit  the  purse 
for  $15  or  more.  But,  today,  in 
Holmes  Men’s  Store,  a  good  suit — 
coat,  vest  and  trousers — can  be  had 
for  $25  or  $35.’ 

‘I  am  preparing  the  data  for  the 


"rm  Going  to  Build  My  Home| 
With  the  Help  of  These  Firms” 


Owning  Your  0%vn  Home  U 
n  ll)e  Sensible  Thing  to  do— 


nial  celebration  (without,  in  any  Post." 
manner,  mentioning  the  forthcoming 
event)  a  series  of  historical  institu¬ 
tional  ads  was  desirable. 

“As  advertising  manager  of  the  New 
Orleans  Item  and  the  father  of  an 


committee  members  following 
meeting  at  ANA  headquarters  in 
New  York. 

Mr.  Carson  added  that  members 
felt  that  any  such  discounts  should 
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Jingle  Copy  for  Glenmore 

A  NEW  TYPE  of  liquor  advertising 

......  ....  .......  ...  „..  which  its  sponsors  say  is  making  the  br''“hemmeT  in  by  restrictions 

ll-year-old  boy,  I  had  long  watched  regis  er  jing  e  is  being  us^  m  which  render  them  valueless  ”  In  this 

in  amazement  the  avidity  with  which  JJ^^wspapws  rom  coast  to  co^t  for  connection  the  suggestion  was  made 
youngsters  devour  illustrated  ‘comics.’  *.  ^  boiu-bon  whiskey,  ^^at  frequency  discotmts  should  not 

The  thought  occurred  to  me  that  per-  ,  ®  outmg  headlines  and  heavy  black  tied  in  with  quantity  discoimts 
haps  fire  can  best  be  fought  with  fire.  ave  been  discarded  for  catchy  since  many  advertisers,  among  them 

If  children  —  and  adult  men  and  3 which  are  used  at  the  top  of  ^^e  automobile  manufacturers,  could 
women  — love  the  illustrated  strips,  ,,  .  ,  qualify  for  the  discounts  on  a  vol- 

why  not  provide  a  historical  strip,  ^^sis  but  not  for  frequency  of 


one  really  worth  while,  one  that 
would  be  educational  as  well  as  ex¬ 
citing  and  absorbingly  interesting? 

The  Strip's  Purposes 

“The  approaching  Centennial  of  the 
Holmes  Store  seemed  to  present  an 
opportunity  to  experiment.  The 
Holmes  Store  could  put  on  a  ‘show’ 
with  a  bit  of  ‘commercial  script’ 
worked  in  with  dignified  reserve — 
and  the  reading  public  given  an  illus¬ 
trated  strip  that  would  (1)  advertise 
a  business  house  commercially  and 
building  urge  to  sell  a  series  of  10  allow  it  to  ‘cash  in’  on  an  established 
pages  to  local  business  men  on  what  reading  habit;  (2)  give  an  illustrated 
seems  to  us  a  new  idea.  If  it  has  strip 


Just  to  get  THIS  BETTER  BOUR¬ 
BON,”  may  not  be  a  perfect  rhyme, 
but  it  attracts  the  reader,  according  to 
Allan  Clark  of  the  D’Arcy  Advertising 


insertions. 

Oppose  Caneollation  Claus* 

At  the  meeting  members  also  ex- 


been  worked  before  we  have  not 
seen  it. 

As  shown  in  the  illustration  here, 
the  page  is  divided  into  10  “steps. 


an  authentic  historical  theme 
that  would  meet  with  approval  of  ed¬ 
ucators,  teachers,  historians  and 
parents;  and  (3)  get  over  the  usually 
dry  subject  of  history  in  a  form  that 


Company,  St.  Louis,  which  is  handling  S^®“®^  ,oPPosing  the 

the  account. 

Speaking  for  the  Glenmore  Distil¬ 
leries,  A.  P.  Bondurant,  advertising 
manager  says: 

“It’s  low  pressure  advertising.  We 
figure  that  ‘easy  does  it.’  ” 

u 

Collins  Quits  Times; 

Joins  Kudner  Agency 

Kenneth  Collins,  assistant  to  the 
general  manager  of  the  New  York 
Times  and  former  department  store  members  of  the  ANA  newspaper  com- 


90-day  cancellation  clauses  which 
many  newspapers  have  been  placing 
on  contracts.  They  felt  that  such 
clauses  obstructed  the  further  use  of 
newspaper  advertising. 

The  committee  commended  the 
work  of  the  Continuing  Study  of 
Newspaper  Reading  and,  in  the  words 
of  Mr.  Carson,  “expressed  a  keen 
desire  for  the  circulation  visualization 
plan  now  being  studied  by  a  commit¬ 
tee  of  the  Audit  Bureau  of  Circula- 
itons.” 

In  addition  to  Mr.  Carson,  other 


each  sold  to  a  separate  firm,  but  each  readers  would  absorb  with  pleasure, 
linked  with  the  other  by  a  headline.  “I  had  a  few  ‘strips’  prepared  and 
“Follow  the  ten  easy  steps  on  this  ‘he  Holmes  Store  decided  they  would 
page,”  the  copy  says  to  those  who  ^^®  ®*P®riment. 


wish  to  build  a  home.  Starting  at 
top  left  the  copy  says,  “First  I’ll  go 
to  T.  N.  Fagerstrom.”  Mr.  Fager- 
strom  arranges  financing.  “Then  I’ll 
see  Floyd  R.  Nelson”  .  .  .  electrical 
contractor.  And  thus  the  reader  is 
conducted  to  each  separate  adver¬ 
tisement. 

At  the  close  the  ad  says:  “These 
finns  will  gladly  advise  you.  There 
is  no  excuse  for  you  to  put  the  mat¬ 
ter  off — ^Union  labor  is  plentiful — 
Material  prices  are  very  reasonable. 
• . .  You  can  finance  a  home  on  terms 
which  are  surprisingly  low — and  you 
will  be  saving  money  which  you  are 
now  paying  for  rent.” 

In  our  opinion  the  advertisement 
might  have  been  greatly  enhanced  by 
more  attractive  type  treatment,  but 
there  is  no  doubt  that  it  carried 
weight  and  influence  with  those  plan¬ 
ning  to  build  homes. 

Comic  Strip  Institutional  Copy 

SOMETHING  new  in  institutional 


The  ‘strip’  started  with  teaser  copy 
in  the  Item  of  April  14,  and  will  run 
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executive,  has 
resigned  to  join 
Arthur  Kudner, 

Inc.,  New  York 
a  d  V  ertising 
agency.  In  his 
new  position, 
which  he  took 
over  May  1,  Mr. 

Collins  will  do 
creative  and 
contact  work. 

Mr.  Collins, 
one  of  the  most 
a  r  t  i  c  u  late 
spokesmen  for 

the  newspaper  business,  was  a  vice- 
president  and  director  of  Gimbel 
Brothers,  Inc.,  New  York  department 
store,  before  he  went  with  the  Times. 
Before  that  he  was  executive  vice- 
president  and  publicity  director  of  R. 
H.  Macy  &  Co.,  Inc. 


Kenneth  Collins 


mittee  are:  D.  H.  Odell,  General  Mo¬ 
tors  Corp. ;  L.  H.  Bristol,  Bristol- 
Myer  Co.;  R.  J.  Cabrera,  Carter  Prod¬ 
ucts,  Inc.;  S.  C.  Gale,  General  Mills, 
Inc.;  Eben  Griffiths,  Socony-Vacuum 
Oil  Co.,  Inc.;  L.  M.  Hickson,  National 
Distillers  Products  Corp.;  C.  A.  Hol¬ 
land,  Vick  Chemical  Co.;  M.  H.  Leister, 
Sun  Oil  Co.;  R.  H.  Marriott,  Climalene 
Co.;  F.  Minehan,  Lever  Brothers  Co.; 
C.  H.  Pinkham,  Lydia  E.  Pinkham 
Medicine  Co.;  A.  W.  Stone,  General 
Baking  Co.;  G.  F.  Tilton,  Anheuser- 
Busch,  Inc.;  A.  E.  Tongue,  Chrysler 
Corp.;  and  D.  K.  Yerxa,  PiUsbury 
Flour  Mills  Co. 


Campaigns  and  Accounts 


daily  for  one  year  depicting  the  his¬ 
tory  of  100  years  of  Holmes,  New 


THE  SKINNER  &  EDDY  CORP.  an¬ 
nounces  the  appointment  of  J.  M. 
Mathes,  Inc.,  to  handle  the  advertis- 
,  ,,  ,  .  ing  of  Minute  Man  Soup  Mixes.  In- 

Mr.  Colhr^  joined  Macys  m  1925  troductory  advertising  in  the  Metro- 
and  except  for  a  brief  interval  when  York  market  wUl  begin 

he  went  to  Clevel^d  to  write  copy  newspapers  and  radio, 

for  the  Fuller  &  Smiffi  Advertismg  advertising  in  other  markets 

Agency,  he  was  with  that  department  be  announced  later, 
store  until  November,  1932.  He  was  ...  „  .  ,  .  . 

named  advertising  manager  of  Macy’s  Advertismg  Agency, 

in  1926,  and  in  1928,  publicity  ^  ^®"  appointed  to 

director  >  r-  j  handle  the  account  of  Blacden 

During  the  World  War  Mr.  Collins  Inc^,  New  York,  distributors 


new  m  uiai.xutiu.mx  ui  xw  ux  xxyxn.e=,  x,ew  x.«w*.b  .. - - -  ^  Chrysler- Airtemp  oU  heating  and 

department  store  advertismg  has  Orleans  and  the  world.  As  indicated  served  m  the  air  corps  and  became  a  .  ^ 

appearing  in  the  New  Orleans  by  the  first  few  strips,  oddities  and  lieutenant.  He  is  a  graduate  of  the  mg  equipow  . 

Item  recently  placed  by  D.  H.  Holmes  sharp  contrasts  with  modern  condi-  University  of  Washington  and  befor*  ^'tisT  rMf 

t  Co.,  to  celebrate  the  100th  anni-  tions  will  be  emphasized  rather  than  coming  to  New  York  taught  anthro-  °®®**  A)  n9fUae  advertising 

versary  of  the  store  which  will  be  well-known  historical  facts.  pology  at  Harvard  University  and  ‘o*"  Cwtuvaz  Brei^ing  Coop,  of 

celebrated  in  1942.  Utilizing  the  comic  “Commercialism  will  be  woven  in  English  at  the  University  of  Idaho.  (Continued  on  page  18) 
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Employes’  Sacrifice  Offer 
Fails  to  Save  Transcript 


Suspends  April  30  After  111  Years  of 
Publication  .  .  .  Workers  Petition  Offered 
$2,891  Wage  Cut  Weekly 


By  MAXWELL  FOX 

BOSTON,  April  30 — ‘Good-Bye  Bos¬ 
ton!”  the  bulletin  board  of  the  Bos¬ 
ton  Evening  Transcript  clarioned  this 
afternoon  as  hundreds  of  sad-faced 
Bostonians  gathered  around  the  front 
of  the  building  and  waited  to  buy 
copies  of  the  final  edition  of  the  111- 
year-old  newspaper  that  had  been 
such  an  integral  part  of  the  Hub’s  life. 
The  Boston  Symphony  Orchestra  in 


mind  Transcript  readers  that  it  runs 
a  geneological  department  every  Sat¬ 
urday  night. 

On  the  final  day  the  Transcript  ran 
off  30,000  copies.  The  daily  average 
has  been  15,800. 

As  of  April  30,  1941,  the  editorial 
staff  of  the  Transcript  was: 

Transcript  Staff 

Alden  B.  Hoag,  managing  editor; 


The  boys  and  girls  of  the  Boston  Transcript  chipped  in  and  hired  an  accordionist  \o 
supply  an  air  of  artificial  gaiety  to  celebrate  the  death  of  the  old  Boston  institution. 
The  scene  is  the  city  room  of  the  Transcript  late  in  the  afternoon  of  April  30. 


a  sizeable  ad  on  the  theatrical  page 
expressed  public  regret  of  the  closing, 
thanked  the  paper  for  its  gratitude  for 
the  Transcript’s  support,  paid  tribute 
to  its  music  critic,  Eklward  Downes, 
and  reminisced  about  the  late  H.  T. 
Parker,  “who  brought  a  stimulation, 
a  guidance  to  the  BosK>n  Sjrmphony 
Concerts  which  were  of  inestimable 
value  to  the  orchestra,  its  direction, 
and  its  audiences.” 

City  Room  Caraival 

Alden  B.  Hoag,  managing  editor, 
penned  a  brilliant  sign-off  piece  for 
the  final  edition;  and  the  city  room 
turned  into  a  grim  carnival  of  chin- 
up  festivity  after  the  final  edition  went 
to  bed  at  3.21  p.m.  No  paper  has  had 
a  more  exciting  death,  and  the  em¬ 
ployes’  last-stand  attempt  to  save  the 
institution  was  typical  of  the  esprit  de 
corps  which  has  kept  it  sailing  on  for 
more  than  five  years  through  fearsome 
fiscal  rapids  that  finally  sank  the  ship. 

Dr.  Albert  C.  Dieffenbach,  religion 
editor  of  the  Transcript  and  chairman 
of  the  Elmployes  Committee  on  Pro¬ 
posal  (to  contact  prospective  buyers), 
was  the  hero  of  the  sensational  meet¬ 
ing  Tuesday  night  which  called  to  task 
Richard  N.  Johnson,  publisher,  for  his 
decision  to  close  down  the  paper 
without  consulting  all  the  stockhold¬ 
ers.  It  could  be  said,  conservatively, 
that  the  majority  of  the  229  employes 
left  the  building  Wednesday  night  fee¬ 
ling  they  had  been  "sold  down  the 
river.” 

Three  old  advertisers  who  had  stood 
by  the  Transcript  paid  their  final  trib¬ 
ute  in  the  Wednesday  editions.  They 
were  Jays,  C.  Crawford  Hollidge  (both 
women’s  specialty  shops)  and  Hodg- 
'I'SJfr. -Kenrfijrd  &  Company  (jewelers). 
The  ChristiaT,y9^ifnt-i -IhiAitor  took 
page  one  space  to  suggest;  Read 

the  Christian  Science  Monitor  for  your 
evening  news.”  Also  the  Hartjord 
Times  seized  upon  the  situation  to 


Edwin  D.  Gritz,  city  editor;  William  G. 
Dooley,  assistant  editor  2md  art  editor; 
John  K.  Hutchens,  drama-film  editor; 
Morris  Hastings,  assistant  drama-film 
editor;  Edward  Downes,  music  editor; 
Margaret  Sutermeister  and  Peter  J. 
Barnicle,  editor  and  assistant  editor 
of  radio;  Fred  C.  McCarthy,  financial 
editor;  Harold  Kaese,  sports  editor; 
Ed  Bulger,  Harry  Alcorn,  Arthur  Hap- 
good,  sports  writers;  Ted  Hobbs,  li¬ 
brarian. 

Peter  Hobbs,  Radioscope  editor; 
Margaret  Fallin  Eikes,  society  editor; 
Rosamind  Wheeler,  assistant  society 
editor.  The  Newscope  staff  were  Ches¬ 
ter  Morrison,  Edward  Schriftgeisser 
and  Leonard  Whieldon.  Editorial 
writers,  Edmund  B.  Sargent  and  Regi¬ 
nald  M.  Kauffman.  Columnists; 
Luther  Conant,  Jr.,  Albert  C.  Dieffen¬ 
bach  (religion)  and  Dorothea  Clapp, 
geneology.  Copy  desk:  Guy  K.  Han- 
chett  (slot),  Cameron  Dewar,  James 
Newton  and  Bill  Harwood.  Makeup 
editor,  Raymond  Twombley;  photog¬ 
raphers,  Andrew  Smith  and  Richard 
Kelsey. 

On  the  eve  of  suspension,  Tuesday 
night,  April  29,  the  Transcript  em¬ 
ployes,  under  the  chairmanship  of  Dr. 
Dieffenbach.  gathered  in  a  fifth  floor 
room  of  the  old  newspaper  building. 
It  was  one  of  the  most  dramatic  and 
tense  gatherings  of  journalistic  history. 

Alden  Hoag,  in  his  final  Transcript 
editorial,  addressed  “Our  Editorial 
Forefathers”: 

“The  last  galley  of  type  will  soon 
go  into  the  last  page  of  the  Transcript. 
In  a  little  while  the  last  form  will  be 
planed  and  the  truck  will  clatter  down 
to  the  stereotype  for  the  last  time. 
The  quiet  of  eternity  will  settle  on 
the  composing  room,  and  all  that  was 
mortal  of  the  Transcript  will  have 
passed. 

“Tomorrow  there  will  be  no  Tran¬ 


script.  No  newsboy  will  shout  it  un¬ 
less  the  urge  of  habit  trip  his  tongue. 
No  commuter  will  settle  into  his  seat 
and  open  the  pages  of  Volume  CXII, 
Number  102. 

“To  you,  our  editorial  forefathers, 
whose  pens  and  typewriters  shaped 
the  destiny  of  a  fine  newspaper,  we 
of  the  staff  today  owe  an  accounting 
of  our  stewardship.  For  in  your 
hands  the  Transcript  thrived  and  was 
great.  In  our  hands,  too,  it  was 
great,  but  in  our  hands  it  has  died. 

“By  its  passing  those  of  you  who 
are  yet  living  have  died  a  little,  and 
those  who  are  dead  have  died  a  little 
more.  For  what  the  Transcript  is  on 
this  last  day  is  somewhat  of  you  as 
well  as  somewhat  of  us,  and  more 
than  a  newspaper  is  ending  tonight. 

“Tomorrow  we  go  our  separate 
ways.  The  particular  idea  and  ideals 
that  made  us  an  organic  whole  as  the 
staff  of  the  Transcript  will  no  longer 
remain.  When  you,  one  by  one,  shut 
the  door  of  the  Transcript  behind 
you  for  the  last  time,  you  still  left  an 
existence  inside;  we  will  shut  the 
door  on  111  years. 

“But  we  who  go  to  join  you  in  the 
past’s  obscurity,  know  we  have  been 
worthy  of  our  stewardship.”  For  the 
staff, 

Alden  B.  Hoag. 

It  would  have  been  historic  enough 
had  the  old-time  and  yoimger  workers 
only  convened  to  mark  the  passing  of 
an  111-year-old  institution.  It  was 
more  than  that,  for  there  was  still 
hope  that  publication  might  continue 
on  beyond  April  30.  The  employes 
had  volunteered  to  take  pay  cuts  of 
five  to  60%,  for  two  weeks  to  keep  the 
paper  going  while  prospective  buyers 
mulled  the  possibilities  of  saving  the 
property.  'The  offer  amounted  to  a 
saving  of  $2,891  weekly,  and  the  229 
employes  waited  for  Publisher  John¬ 
son’s  reply  to  the  proposal. 

No  Purchasers 

When  Johnson  appeared  on  the 
scene  around  7:30  p.m.,  he  announced 
that  he  had  been  talking  with  pros¬ 
pective  purchcisers  that  afternoon,  that 
they  had  made  no  offer,  and  that  they 
recommended  the  paper  close  down. 
He  further  announced  that  the  stock¬ 
holders  had  decided  that  the  wage-cut 
offer  would  have  to  be  turned  down 
because  prosf)ects  did  not  justify  its 
acceptance. 

The  employes  then  fired  questions 
at  their  publisher,  seeking  factual  in 
formation  as  to  the  extent  of  his  ef¬ 
forts  to  line  up  a  purchaser.  Appar¬ 
ently  not  satisfied  with  his  explana¬ 
tion,  the  question  became  more  and 
more  searching  until  Dr.  Dieffenbach 
stepped  out  of  his  chair  to  make  a 
statement  roundly  condemning  the 
“undemocratic”  procedure  of  not  con¬ 
ferring  with  all  the  stockholders  be¬ 
fore  deciding  to  close  down  the  Trans - 
script. 

His  denouncement  was  endorsed  by 
the  entire  meeting,  with  only  two  dis¬ 
senting  votes. 

Mr.  Johnson,  publisher,  proposed  in 
a  page-one  editorial  April  26  that 
readers  invest  $500,000  capital. 

In  his  editorial,  entitled  “On  the 
Defensive  or  Offensive?”,  the  pub¬ 
lisher  passed  on  the  suggestion,  which 
he  said  he  had  received  from  readers, 
that  “Friends  of  the  Transcript”  rally, 
take  the  “offensive”  and  see  if  1,000 
supporters  would  offer  $500  each  to 
keep  the  paper  going.  He  called  the 
gift-subscriptions  “an  investment  in 
Democracy.” 

AGENCY  MOVES 

The  Metropolitan  Advertising  Com¬ 
pany  has  moved  its  offices  to  55  West 
44th  Street,  New  York  City. 


Maryland 
Contempt  Law 
Is  Revised 

Constructive  Contempt  Case 
Will  Be  Heard  by  a 
Different  Judge 

Under  provisions  of  a  measure  just 
signed  by  Governor  Herbert  R. 
O’Conor,  Maryland  has  become  one 
of  the  first  states  to  enact  a  law  pro-  V 
viding  that  in  cases  of  constructive 
contempt  (that  is,  cases  where  the 
alleged  contempt  is  committed  out  of 
the  presence  of  the  court),  hearings 
on  the  contempt  charge  shall  be  held 
by  a  judge  other  than  the  one  issuing 
the  citation. 

This  new  law  become  effective  on 
June  1.  It  is  of  particular  interest 
to  newspaper  publishers  in  Maryland 
because  of  the  ever-present  p»ossibility 
that  a  jurist  may  hold  a  newspaper 
story  or  editorial  to  be  in  construc¬ 
tive  contempt. 

Maryland  already  has  a  law  pro¬ 
viding  that  newspaper  men  may  not 
be  required  to  reveal  their  sources  of 
information. 

Passed  with  Little  Debate 

The  measures  just  signed  by  Gov¬ 
ernor  O’Conor  was  passed  at  the 
recent  session  of  the  Maryland  legis¬ 
lature.  Introduced  by  Senator  Eman¬ 
uel  Gorfine,  chairman  of  the  senate’s 
committee  on  judicial  proceedings,  the 
bill  was  passed  with  little  debate. 
Governor  O’Conor  has  announced  that 
he  regards  the  new  law  as  sound  and 
meritorious.  , 

Under  the  old  law  dealing  with  ? 
cases  of  constructive  contempt,  the 
judge  is  authorized  to  issue  an  order 
to  the  accused  requiring  him  to  show 
why  he  should  not  be  adjudged  in 
contempt  of  court.  When  such  cause 
is  shown,  the  hearing  is  held  before 
the  judge  who  issued  the  order. 

But  under  the  new  law  some  other 
judge  must  hear  the  contempt  case— 
an  obvious  measure  of  protection  for 
the  accused  person. 

The  new  law  further  provides: 

“If  the  constructive  contempt  is 
committed  while  all  of  the  judges  of 
the  Supreme  Bench  of  Baltimore  are 
sitting  en  banc,  or  while  all  the  judges 
of  any  circuit  are  sitting  en  bcinc. 
the  person  alleged  to  be  in  contempt 
shall  have  the  right  to  have  the  case 
removed  to  another  circuit  for  trial.” 

Further,  the  new  law  retains  provi¬ 
sions  of  the  old  law  which  gives  the 
right  of  appeal  to  the  Court  of  Ap¬ 
peals  in  cases  involving  both  direct 
and  constructive  contempt. 

■ 

Ne'wspoper  Groups 
Han(iling  Ne'w  Column 

Advertising  for  the  Nancy  Sasser 
shopping  column  will  be  handled  by  ? 
Newspaper  Groups,  Inc.,  formerly 
known  as  Gravure  Service  Corp. 
The  column  is  scheduled  to  appear  in 
32  Sunday  newspapers  with  adver¬ 
tisers  contracting  for  space  on  a  13- 
week  basis. 

Miss  Sasser  plans  to  write  her  col¬ 
umn  on  facts  submitted  by  advertis¬ 
ers.  A  lead  paragraph  will  head 
each  column  and  line  cuts  will  be 
used  for  illustration.  It  will  appear 
either  in  the  society  section  or  on  the 
women’s  page.  Distribution  is  sched¬ 
uled  for  Sept.  7.  The  papers  are 
divided  into  regional  groups.  « 

■ 

NAME  "SPECIAL" 

The  Okemah  (Okla.)  Daily  Leader 
has  appointed  Southwest  Dailies  as  ■ 
its  national  advertising  representatives  | 

effective  May  1.  j 
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Each  week  sees  new  orders  piling  into 
the  hundreds  of  plants  and  factories 
many  of  which  are  working  three  shifts 
on  the  rapidly  expanding  defense  pro¬ 
gram.  All  former  peaks  in  employment 
and  pay  rolls  have  long  since  been  topped 
in  this  busy  2-in-l  market,  consisting  of 
Greater  Cleveland  PLUS  the  26  adjacent 
counties. 

With  spendable  income  throughout  this 
market  constantly  increasing,  the  retail 
tempo  likewise  has  speeded  up.  Sales  and 
advertising  programs  that  are  geared  to 
this  accelerated  buying  will  accordingly 
reap  the  benefits. 

The  quickest  and  most  economical  way  to 
cover  this  prosperous  Cleveland  2-in-l 
market  is  through  the  Plain  Dealer,  be¬ 
cause  it  is  the  ONE  newspaper  that  not 
only  covers  Creater  Cleveland  but  also 
IS  delivered  into  every  single  one  of 
the  other  flourishing  cities  and  towns 
throughout  this  compact  area. 


22.6% 

•«  OU»'>  ValiiH* 


RETAIL  SALES  VOLUME 


QREATER 

CLEVELAND 


14.0% 

•f  Ohio*!  VoImri* 


26 

ADJACENT 

COUNTIES 


235,153,248 

189,352,450 

137,803,380 

106,043,489 


Total  SolM— 1t40 

Cuyahoga  County _ (Clevalandi _ $381,210,772 

Countias  (adjacent  to  Cleveland) .... 

Hamilton  County. ...  (Cincinnati) 

Franhiin  County . (Columbus)  .. 

Lucas  County . (Toledo)  .... 

Montgomery  County.  (Dayton)  .  95,297,069 

Summit  County . (Akron)  .  95,296,599 

Mahoning  County _ (Youngstown)  ..  63,509,458 

Stork  County . (Canton)  .  63,491,372 

Total  for  above  9  markets . $1,367,157,765 

Grand  total  for  state . $1,758,876,190 


5.7% 

a1  Ohio's  Volomo 


SUMMIT 

COUNTY 

I  Akron  I 


$381,210,772  $235,153,248  $95,296,599 


3.8% 

of  Ohio's  VoImm* 

3.8% 

of  Ohio’s  Volomo 

MAHONING 

STARK 

COUNTY 

COUNTY 

(CaNfoA) 

• 

• 

$63,509,458 

$63,491,372 

THE  GOMrACT  CLEVELAND  MARKET  $838,661,441—41%  OF  OHIO’S  RETAIL  MARKET 

In  the  above  chart.  Greater  Clevelaiul  and  the  26  neighboring 
counties  are  indicated  bv  the  two  shaded  bars. 


CLEVELAND  PLAIN  DEALER 

National  representatives^  John  B.  Woodward,  Inc. 
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British  Morale 
Is  High, 

Says  Paul  Smith 

Coast  Newspaperman  Re¬ 
turns  from  England  .  .  . 
Favors  U.  S.  Convoys 
By  CAM  WATSON 

The  San  Francisco  Chronicle’s  gen¬ 
eral  manager,  Paul  Smith,  who  lately 
went  to  Europe  to  observe  the  war, 
came  back  to 
find  a  picket 
line. 

Picketing  of 
the  Chronicle 
plant  for  an  hour 
recently  was  by 
the  San  Fran¬ 
cisco  unit  of  the 
American  Peace 
Mobilization. 
Banners  borne 
by  pickets  pro¬ 
tested  the  aid  to 
Britain  policies 
of  Mr.  Smith.  A 
counter-picket  carried  a  banner; 
“American  Dupes  Play  Nazi  Game.” 

Termed  “Communist  Inspired" 

As  the  Chronicle  had  quieted  a 
move  for  extensive  counter -picketing 
activity,  the  demonstration  was  peace¬ 
ful.  About  50  persons  joined  in  the 
protest,  and  several  scores  watched 
from  the  opposite  side  of  the  street. 
Full  details,  including  a  photograph, 
were  carried  in  the  Chronicle.  The 
newspaper  described  the  American 
Peace  Mobilization  organization  as 
“Communist  inspired.”  The  Chron¬ 
icle  is  now  running  Mr.  Smith’s  series 
on  his  trip  abroad,  entitled:  “Journey 
to  War.” 

While  the  picketing  was  tame,  Mr. 
Smith's  experiences  in  Europe  were 
not.  The  youthful  newspaper  execu¬ 
tive  made  two  extensive  flights  in 
Royal  Air  Force  planes,  several  times 
escaped  bombs  by  uncomfortably 
close  quarters,  visited  all  sections  of 
England  to  witness  the  destruction 
done  by  the  Luftwaffe,  and  flew  to  and 
from  England,  returning  by  way  of 
Africa. 

During  his  stay  in  Ekigland,  Mr. 
Smith  was  the  guest  of  Lord  Beaver- 
brook,  British  publisher,  on  several 
occasions. 

These  highlights  are  gleaned  from 
Mr.  Smith’s  conversation  when  he  de¬ 
scribes  his  trip.  If  you  open  your 
eyes  too  wide  he  will  grin  and  add: 
“Oh  yes,  I  had  tea  with  the  King 
and  Queen,  too.  Of  course,  there 
were  about  10,000  others  present.” 

RAF  "Magaificeiit" 

“All  England  is  determined  and 
united,”  Mr.  Smith  reports.  “The 
RAF  has  been  magnificent.  The 
British  regulars  are  in  fine  condi¬ 
tion,  as  fine  physically  as  the  Ger¬ 
man  youth  whom  I  saw  a  few  years 
ago,  and  both  regulars  and  home 
guards  are  psychologically  well  pre¬ 
pared." 

“I  was  fascinated  by  the  morale  of 
the  British,”  Mr.  Smith  declared, 
adding  that  his  aim  was  to  appraise 
the  situation  “with  at  least  some  de¬ 
gree  of  objectivity.” 

While  in  England  Mr.  Smith  flew 
1300  miles — 650  miles  to  sea  and  back 
— on  a  plane  sxirveying  convoy  pro¬ 
tection,  and  went  on  an  extended 
North  Sea  trip  off  the  coast  of  Nor¬ 
way. 

Lord  Beaverbrook  telephoned  Mr. 
Smith  shortly  after  his  arrival  in 
London.  He  welcomed  him  as  the 
first  U.  S.  West  Coast  newspaperman 


to  visit  England  during  the  present 
war,  told  him  he  had  read  the  Chron¬ 
icle  while  at  Palm  Springs  a  few  years 
ago  and  invited  him  to  a  display  of 
American  aviation.  This  meeting  led 
to  an  invitation  to  the  coimtry  for  a 
week-end,  a  house  p>arty  which  edi¬ 
tors  of  Lord  Beaverbrook’s  news¬ 
papers  attended. 

At  Ramsgate,  Mr.  Smith  was  ob¬ 
serving  the  activities  of  a  Pioneer 
squad  when  three  heavy  bombs  come 
down  in  rapid  succession,  falling  a 
half  block  away.  He  and  his  com¬ 
panions  threw  themselves  to  the 
ground.  Later  they  found  but  one 
survivor  of  the  squad  which  had 
been  working  nearby,  that  man  liv¬ 
ing  in  agony  for  but  20  minutes. 

On  a  trip  to  see  Lord  and  Lady 
Astor  at  Plymouth,  Mr.  Smith  stood 
on  a  hill  and  watched  a  German  raid 
that  wiped  out  the  commercial  part 
of  that  city. 

“First  the  Nazis  dropped  incen¬ 
diaries,  then  bread  baskets,  then 
‘chandeliers.’  Next  came  the  high  ex¬ 
plosives,  followed  by  fire  bombs  which 
set  the  wreckage  ablaze.” 

Despite  the  heavy  losses  and  exten¬ 
sive  damage,  Mr.  Smith  remained 
certain  that  England  would  not  be 
successfully  invaded  imless  Germany 
could  win  the  Battle  of  the  Atlantic. 

“They  carmot  invade  without  air 
dominance,”  Mr.  Smith  said.  “And 
they  cannot  gain  air  dominance  im¬ 
less  they  cut  the  lifeline  between 
America  and  England. 

“That’s  why  I  want  the  United 
States  to  convoy  immediately,” 

ACTION  ON  CITRUS  ADS 

Tallahassee,  Fla.,  April  29 — Legis¬ 
lation  of  outstanding  importance  for 
the  continuance  of  Florida’s  million- 
dollar  citrus  industry  advertising,  ap¬ 
peared  reasonably  assured  of  favor¬ 
able  action  tonight  as  spokesmen  for 
four  large  branches  of  the  industry 
told  Senate  and  House  committeemen 
they  had  reached  agreement  on  con¬ 
troversial  features  of  the  entire  citrus 
legislative  program  for  the  session. 
Three  bills  requiring  the  commission 
to  use  separate  advertising  agencies 
for  grapefruit,  oranges  and  tangerines 
were  limited  to  two  years’  operation. 
The  bills  would  levy  four  cents  a  box 
for  advertising.  The  Florida  Citrus 
Commission’s  advertising  campaign 
has  ranged  recently  around  one  mil¬ 
lion  dollars  annually  and  for  the 
season  just  closing  will  pass  that  mark 
substantially,  it  has  b^n  indicated. 

NAB  MEET  MAY  12-15 

The  nineteenth  annual  convention  of 
the  National  Association  of  Broad¬ 
casters  will  be  held  at  the  Jefferson 
Hotel,  St.  Louis,  May  12  to  15. 


BALTIMORE 


T)  309,090 

_  A  Gilii  of  13,U6 
Om  March  Year  A«o 


SUNDAY  219,862 

A  Gain  of  19,157 
Over  March  Year  Ago 

Everything  In  Baltimore 
RevoKrea  Around 

THE  SUN 


SUNPAPERS 


Skott  “Takei 

i 

AN  ASSOCIATED  PRESS  oddity  | 
tickled  the  brain  tissues  of  a  head ! 
writer  on  the  Olympia  (Wash.)  Daily  '• 
Olympian  and  produced  this:  I 


SHOCKING 

Kansas  City  Judge  Has 
Amps  in  His  Pants 

Kansas  City — AP — Judge  Leslie 
I.  George  is  fed  up  with  his 
get  up. 

He  fairly  jumps  from  his  chair 
when  he  decides  to  rise. 

The  reason  is  that  friction  of 
his  clothing  on  his  new  leather 
chair  generates  static  electricity. 

He  says  the  sensation  of  get¬ 
ting  up  is  getting  him  down. 


VOICE  from  the  Beyond  speaks  in 
Personal  column  of  the  Blairmore 
(Alta.)  Enterprise: 

“Mrs.  Pete  Beaubier,  who  recently 
passed  away  in  Quebec,  wishes  to 
thank  all  those  who  assisted  in  the 
end,  especially  the  doctors,  nurses  and 
undertakers,  and  those  who  loaned 
cars.  She  claimed  the  flowers  and 
cigarettes  did  not  help  much.” 

■ 

SPRINGTIME  IN  MONTREAL!  Ad¬ 
vertisement  in  Montreal  Herald,  Fri¬ 
day,  April  25:  ^ 

MONTREAL  business  man  of  ma¬ 
ture  years  but  young  in  heart, 
temporarily  a  grass  widower  due 
to  the  absence  of  the  “better  half 
in  the  wilds  of  Ontario,  is  prepared 
to  entertain  an  attractive  lady  pos¬ 
sessing  conversational  ability  who 
would  enjoy  driving  in  his  auto¬ 
mobile  evenings  and  week-ends. 
Nothing  but  an  unlimited  amount 
of  discretion  is  required.  Reply  in 
confidence  to  Box  3695  Herald 
Office  at  once.  25-157 


GALLANTRY  on  the  Shanghai  Times 
copy  desk  seems  to  have  died  a  nat¬ 
ural  death,  judging  from  this  recent 
sub-head: 

Mr.  Menzies,  Australian  Prime  Min¬ 
ister,  Spends  Night  at  Home  of 
Lady  Astor  and  Emerges  Safely 
From  Ordeal;  Prolonged  Raid 

■ 

Hditok  &  Publishes  will  pay  $2.00  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


®hjt  Sinmn$ltam  Nems 

THE  BIR.M1.\GHAM  AGE-HERALD 


V.»».  »V..N 

NATIONAL  REPRESENTATIVES:  KELLY  SMITH  CO 


Peter  Edson 

in  Washington 


Interpreting 
Nation  s  Capital 
for  the  People 
Back  Homel 


May  we  send  you  proofs 
of  Edson’s  column  and  typi¬ 
cal  comments  by  representa¬ 
tive  editors? 


AnEnfiieW 

Ditteient  Kma 

oi 

'WASHINGTON 


luxntii 


for  may  3,  1941 


JLhE  fact  that  year  after  year,  for  9  consecutive  years, 
The  Star  has  overtopped  every  newspaper  in  the  country  in  advertising  lineage  stamps 

The  National  Capital  as  Americans  No.  1  Market  and 
The  Star  as  the  No.  1  Newspaper  to  properly  cover  It. 

The  Star  has  the  QUANTITY  and  QUALITY  of  circulation  that  enjoys  reader  confi¬ 
dence.  Goes  into  the  homes — city  and  suburban — where  buying  thought  is  created,  deliv¬ 
ered  there  regularly  SEVEN  DAYS  IN  THE  WEEK  by  The  Star’s  own  carrier  service. 


Circulation  of  The  Evening  Star 

is  greater  by  many  thousands  than 
I  that  of  any  other  Washington  news¬ 
paper  printed  either  in  the  morning 
or  evening. 


Circulation  of  The  Sunday  Star 

is  far  greater  than  that  of  any  other 
Washington  Sunday  newspaper 
within  the  City  and  Suburbs. 


You  just  can’t  hope  to  cover  the  Washington  Market  without  The  Star — for  it  is  really 
the  "MUST”  medium  to  be  depended  upon  for  results. 


ShmitiQ 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 


W^ith  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


hf 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 
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Buick's  Success 
With  Newspaper 
Copy  Told 

Consistent  Advertising  Has 
Increased  Sales  Steadily, 

A.  H.  Belfie  Reports 

Detroit,  Mich.,  April  29  —  How 
month-in-month-out  advertising  in 
newspapers  throughout  the  country 
has  played  a  titular  role  in  the  mer¬ 
chandising  success  of  Buick  during 
recent  years  is  revealed  in  a  leading 
article  in  the  current  issue  of  The 
Adcrafter,  out  today,  by  A.  H.  Belfie, 
director  of  merchandising  for  this 
General  Motors  division. 

The  Adcrafter  is  the  official  publica¬ 
tion  of  the  Adcraft  Club  of  Detroit 
and  the  present  issue  is  its  tenth  an¬ 
nual  “newspaper  number.” 

All-Time  High  Sales  in  1941 

Belfie,  tracing  Buick's  growth  from 
the  introduction  of  1936  models  in 
the  early  fall  of  1935  through  the  all- 
time  high  records  of  the  first  quarter 
of  1941,  pwinted  out  that  for  67  straight 
months  (August,  1935,  through  April. 
1941)  Buick  has  released  newspaper 
advertising. 

Continuing  on  the  subject  of  news¬ 
paper  advertising,  which  has  made 
Buick  one  of  the  largest  and  most 
consistent  users  of  newspaper  space 
in  the  history  of  the  automobile  in¬ 
dustry,  Belfie  said: 

“Even  during  the  strike  period  in 
the  winter  of  1937,  Buick’s  newspaper 
advertising  continued,  albeit  on  a 
'skeleton  basis.’  But  there  was  some¬ 
thing.  Again  in  1938,  some  were  in¬ 
clined  to  batten  down  the  hatches  and 
ride  out  the  gale  with  all  sails  tightly 
reefed.  Buick  continued  on — month 
after  month  through  the  whole  year.” 

Citing  Buick’s  sales  record  on  “busi¬ 
ness  done’’  during  the  period,  Belfie 
commented: 

“In  1935,  Buick  got  3.19%  of  the 
total  industry’s  domestic  registrations. 
In  1936  it  was  4.72,  in  1937  up  to  5.89, 
in  1938  a  jump  to  8.8,  holding  at  8.29 
for  1939,  then  up  to  8.65  in  1940.  Dur¬ 
ing  the  first  quarter  of  the  current 
year,  Buick  registration  attained  a 
greater  volume  than  at  any  corre¬ 
sponding  time  on  record.” 

Largest  Spring  Drive 

Belfie  was  definite  in  making  an¬ 
other  point  clear  and  that  was  while 
newspapers  have  been  the  backbone 
of  Buick’s  advertising  and  carried  the 
big  bulk  of  expenditures,  the  company 
is  also  successfully  using  other  ac¬ 
cepted  media,  basing  such  use  on  the 
same  careful  analysis  that  goes  into 
the  shaping  of  newspaper  “lists.” 

As  an  indication  of  the  extensive 
scop>e  of  newspaper  advertising,  he 
pointed  out  that  Buick  copy  during 
this  March  has  ranged  in  size  from 
50  lines  to  full  pages. 

He  said  the  current  newspaper 
campaign  (March-April)  is  the  larg¬ 
est  spring  space  drive  Buick  has  yet 
undertaken.  Actually  more  than  40 
individual  pieces  of  copy  have  been 
prepared  for  regular  newspaper  re¬ 
lease  in  these  two  months,  ranging 
in  size  from  50  lines  to  1,200  lines. 
These  do  not  count  “resizes”  or 
“adaptations”  of  pattern  advertise¬ 
ments. 

More  than  2,500  daily  and  “less 
often’’  newspapers  throughout  the 
country — in  every  state — are  carrying 
at  least  part  of  tfie  “copy  cavalcade.” 


SOUTH  DAKOTA  ADS 

Pierre.  S.  D.,  April  28 — Governor 
Harlan  J.  Bushfield  said  recently  the 
$10,000  appropriated  by  the  last  legis¬ 
lature  for  South  Dakota  advertising 
would  be  used  exclusively  for  news¬ 
paper  and  magazine  space  under  a 
schedule  to  be  worked  out  by  A.  H. 
Pankow,  highway  department  pub¬ 
licity  director. 

Among  Advertising  Folk 

ROY  W.  JOHNSON,  advertising  man¬ 
ager  of  Schick  Dry  Shaver,  Inc.,  has 
resigned  to  become  president  of  Post 
and  Yalden,  Inc., 
of  Hartford,  sales 
promotion  firm. 

The  corporate 
name  will  be 
changed  to  Post 
and  Johnson, 

Inc.,  and  activi¬ 
ties  will  be  ex¬ 
panded  to  cover 
all  phases  of 
sales  promotion 
and  merchandis¬ 
ing. 

R  o  B  E  RT  H  . 

Flaherty  has 


Roy  W.  Johnson 


joined  the  staff  of  Arthur  Kudner,  Inc., 
in  an  executive  capacity.  He  is  a 
former  advertising  manager  for  Pabst 
and  for  Anheuser  Busch. 

Arthur  Cohn,  associated  for  more 
than  15  years  with  the  Collier  Adver¬ 
tising  Service,  as  vice-president,  and 
recently  director  of  sales  for  the  New 
York  Subways  Advertising  Company, 
announces  the  formation  of  a  new  ad¬ 
vertising  organization  to  be  known  as 
Arthur  Cohn  and  Associates,  special¬ 
ists  in  transpKortation  advertising,  in 
New  York. 

Harold  F.  Mayer  has  been  appointed 
advertising  and  sales  promotion  man¬ 
ager  of  Certain-teed  Products  Cor¬ 
poration,  New  York,  manufacturer  of 
building  materials.  Mr.  Mayer  joined 
Certain-teed  in  1931  as  advertising 
production  manager  and,  since  1939, 
has  been  assistant  advertising  man¬ 
ager. 

J.  Stirling  Getchell,  Inc.,  announced 
this  week  that  Stuart  Ludlum,  until 
recently  head  of  the  radio  department 
of  McCann-Erickson,  Inc.,  has  joined 
the  Getchell  staff  in  the  New  York  of¬ 
fice.  Mr.  Ludlum  is  a  graduate  of 
Yale  and  has  been  associated  with  the 
Long  Island  Press,  Ruthrauff  &  Ryan, 
and  Blackett-Sample-Hummert,  New 
York. 

Paul  R.  Baugh,  formerly  with  the 
Blaker  Advertising  Agency,  has  joined 
the  staff  of  Erwin,  Wasey  &  Company, 
New  York. 

Milton  Burgh,  for  the  last  four 
years  news  editor  in  the  Special  Events 
Division  of  the  National  Broadcasting 
Company,  is  leaving  on  May  15  to 
join  the  advertising  agency  of  Tracy, 
Locke,  Dawson,  New  York. 

G.  Carvel  Hammond,  treasurer  and 
Montreal  office  manager  of  Cockfield, 
Brown  &  Co.,  Ltd.,  advertising  agency, 
has  been  appointed  a  director  of  the 
company. 

Merrell  E.  Boyce,  former  vice-pres¬ 
ident  and  advertising  manager,  C.  E. 
Erickson  Company,  Inc.,  Des  Moines, 
joins  J,  Stirling  (Getchell,  Inc.,  as  as¬ 
sistant  manager  of  their  Chicago  office. 
Previously  Mr.  Boyce  was  associated 
with  the  Des  Moines  Register  and 
Tribune  for  eight  years  in  their  ad¬ 
vertising  and  promotion  departments, 
and  for  two  years  with  Earl  Allen  Ad¬ 
vertising  Agency,  Omaha. 


Campaigns  and  Accounts 

continued  from  page  13 

Fort  Wayne,  Ind.  Newspapers  and 
outdoor  signs  will  be  used,  featuring 
the  company’s  Old  Crown  beer. 

Brown  and  Wells,  Inc.,  Boston, 
Mass.,  has  named  Reiss  Advertising, 
New  York,  to  handle  the  advertising 
of  their  men’s  neckwear. 

Blue  Moon  Foods,  Inc.,  Thorp,  Wis¬ 
consin,  has  appointed  H.  B.  LeQuatte, 
Inc.  to  direct  advertising  for  its  Blue 
Moon  Bavarian  Cheese  Spread  and 
other  cheese  specialties.  Test  adver¬ 
tising  campaigns  are  now  being  con¬ 
ducted.  Additional  markets  will  be 
added  after  these  tests  are  com¬ 
pleted. 

Dr.  Edwards’  Olive  Tablets  will 
continue  its  current  newspaper  cam¬ 
paign  for  an  additional  three  months 
in  fourteen  states.  This  is  the  first 
time  the  company  has  extended  its 
advertising  schedule  into  the  summer 
months. 

Albert  Specialty  Co.,  Chicago 
manufacturer  of  photographic  equip¬ 
ment,  has  appointed  Goodkind,  Joice 
&  Morgan,  Chicago  agency,  to  handle 
its  account. 

Pilot  Radio  Corp.  has  appointed 
The  Grey  Advertising  Agency,  Inc., 
New  York,  to  serve  as  advertising 
and  merchandising  counsel. 

Lynn  Baker  Company  moves  to 
larger  quarters  at  521  Fifth  Avenue, 
New  York,  on  May  1. 

Frederick  E.  LyfordT  Trustee  of  the 
New  York,  Ontario  and  Western 
Railway  announces  the  appointment 
of  The  Caples  Company,  of  New  York 
to  handle  its  freight,  passenger  and 
institutional  advertising. 

McJunkin  Adv.  Co.,  Chicago  agency, 
is  now  handling  the  advertising  of 
Old  Milwaukee  Beer,  a  product  of 
Schlitz  Brewing  Company  of  Mil¬ 
waukee. 

Lane,  Benson  &  McClure,  Chicago 
agency,  is  releasing  orders  on  Bankers 
Life  Insurance  Co.,  Chicago,  to  a 
limited  list  of  newspapers. 

Matteson,  Fogarty  &  Jordan,  Chi¬ 
cago  agency,  is  releasing  orders  to 
additional  newspapers  on  Chen- Yu 
Nail  Polish,  a  product  of  Associated 
Distributors,  Chicago. 

Guenther-Bradford  &  Co.,  Chicago 
agency,  is  issuing  orders  to  newspa¬ 
pers  on  H.  Alpern  Laboratories,  Chi¬ 
cago. 


Kelly,  Nason,  Inc.,  are  now  lo¬ 
cated  in  their  new  offices  occupying 
the  16th  floor  at  247  Park  Avenue. 

Addition  of  Laura  Lee  Candy  Com¬ 
pany,  Alexandria,  Va.,  to  its  accounts 
was  announced  this  week  by  Vincent 
Tutching  &  Associates,  Inc.,  Wash. 

■ 

Chevrolet  Adman 
To  Address  ANCAM 

What  newspaper  classified  advertis¬ 
ing  managers,  interested  in  used  car 
linage,  should  know  about  factory  op¬ 
erations  in  the 
motor  industry, 
will  be  discussed 
by  E.  W.  Berger, 
assistant  adver¬ 
tising  manager, 

Chevrolet  Motor 
division  of  Gen¬ 
eral  Motors,  at 
the  22nd  annual 
convention  of  the 
Association  o  f 
Newspaper  Clas¬ 
sified  Advertis¬ 
ing  Managers  at 
Milwaukee,  June 
23-26.  In  announcing  Mr.  Berger  as  a 
convention  speaker,  Harry  Gwaltney! 
Milwaukee  Journal,  program  chair¬ 
man,  said: 

“Mr.  Berger’s  wide  experience  with 
actual  operations  in  many  parts  of  the 
country  qualifies  him  as  one  of  the 
most  important  speakers  to  be  heard 
at  the  convention.  He  is  in  a  position 
to  present  facts  which  every  classified  4 
manager  will  find  it  to  his  advantage? 
to  know.” 


E.  W.  Berger 


DO 

YOU 

KNOW? 

During  the  month  of  April 
The  Sun  had  a  larger  gain  in 
Total  Advertising  than  any 
other  New  York  weekday* 
newspaper. 

WEIGH  THE  VALUE  OF 

NEW  YORK 

Monday'  throuhih  Saturday. 

Souri'e:  Media  Reconls 


New  En 


FRONT 


We  start  thin/is  in 
our  Front  Yard, 
and  sometimes 
they  flower  pretty- 
fast. 

On  March  25th 
we  advocated  a 
one  ■  cent  -  a  •  mile 
rail  fare  for  sol¬ 
diers.  More  than 
100  other  Ameri¬ 


can  newspapers  took  it  up. 

On  April  15th  the  Association  of 
American  Railroads  announced  a 
drop  from  2c  to  HAc  per  mile.  On 
April  28th  the  Interstate  Commerce 
Commission  approved  it. 


NEW 


r-.  MORNING 
MERCURT  * 


CREAM 

IS  a  limited 
quantity 

in  MILK! 
in  MARKETS! 


REACH  THE  CREAM 
OF  NEW  HAVEN 

thru 

THE  NEW  HAVEN 

JOURNAL -COURIER 
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The  job  of  editing  a  big-city  newspaper 
gets  surprisingly  little  attention  from  the 
public.  Dramatizations  of  the  newspaper 
business  are  usually  in  terms  of  reporters, 
photographers  and  sports  writers.  The 
owner  of  the  paper  often  appears,  espe¬ 
cially  if  he  has  a  beautiful  daughter  in  love 
w'ith  a  cub  reporter.  The  city  and  managing 
editors,  of  course,  are  active  as  the  more  or 
less  benevolent  villains.  But  the  editor-in- 
chief  eludes  the  camera.  If  he  is  thought  of 
at  all,  he  is  pictured  as  sitting  far  above  his 
fellow  men,  brooding  editorially  over  the 
hopeless  scene  below. 

Many  editors,  perhaps,  have  failed  to 
discourage  the  illusion  that  their  craft  car¬ 
ries  with  it  some  of  the  mysticism  of  the 
Orient.  Cleveland  editors,  however,  are  dif¬ 
ferent — which  accounts  partly  for  some  of 
the  interesting  differences  between  Cleve¬ 
land  and  most  big  cities.  Cleveland  editors 


people  would  immediately  know  too  much 
about  him.  On  the  other  hand,  worthy  causes 
flourish  faster  in  Cleveland  than  in  most 
cities  of  equal  size.  It  was  no  accident  that 
Cleveland  originated  the  Community  Chest 
idea,  and  has  continued,  year  after  year,  to 
make  outstanding  records  in  this  activity. 

The  record  of  Cleveland’s  newspaper  edi¬ 
tors  is  all  the  more  amazing  in  view  of  their 
city’s  size  and  diversity  of  population.  It  is 
comparatively  easy  for  a  small-town  paper 
to  act  as  the  civic  conscience  of  its  commu¬ 
nity.  It  is  another  matter  to  hold  the  mirror 
of  self-knowledge  before  America’s  Sixth 
City.  One  must  figuratively  speak  many 
languages  to  teach,  inspire,  and  hold  the  in¬ 
terest  of  a  million  people.  One  indication 
that  it  works  in  Cleveland  is  found  in  the 
extraordinary  use  which  Clevelanders  make 
of  their  Public  Library.  In  addition  to  cir¬ 
culating  more  books  per  capita  than  any 


The  Cleveland  Press  has  built  a  circulation  coicrage 
that  dominates  the  entire  Cleveland  area,  througft 
a  genuine  conviction  that  its  main  purpose  is  to 
serve  Cleveland.  From  this  coivrag!e  comes  Power 
. . .  power  to  do  good;  power  to  move  good>. 


The 

Cleveland  Press 


do  not  retire  to  ivory  towers.  They  edit 
from  the  level  of  the  Man  on  the  Street. 
They  personally  poke  around  into  every 
aspect  of  Cleveland  life.  They  are  familiar 
figures  at  City  Council  meetings,  civic 
luncheons,  and  events  of  all  sorts.  They  are 
as  active  in  community  life  as  any  other  citi¬ 
zen.  As  an  example,  the  president  of  Cleve¬ 
land’s  City  Club — one  of  the  liveliest,  most 
democratic  organizations  of  its  type  in 
America — is  the  editor  of  the  “News.” 

By  taking  an  active  part  in  Cleveland 
affairs,  Cleveland  editors  have  made  their 
newspapers  unique  in  American  journal¬ 
ism.  No  large  American  city  knows  as  much 
about  itself  as  Cleveland,  and  its  newspapers 
are  mainly  responsible  for  this  fact.  A 
“boss”  would  be  laughed  out  of  existence 
in  Cleveland  politics — because  too  many 


other,  this  institution  is  continually  busy  with 
requests  for  information  on  every  subject 
under  the  sun.  Its  Business  Information  De¬ 
partment,  for  example,  which  is  only  one  of 
many  such  services,  handled  nearly  30,000 
requests  for  data  during  the  past  year. 

This  active,  healthy  curiosity,  continually 
stirred  up  in  Cleveland  by  editors  who  per¬ 
sonally  know  what  goes  on,  has  a  commer¬ 
cial  value  to  advertisers.  Good  ideas  get 
action  in  Cleveland.  Good  products  and 
services,  new  ways  to  do  things  better,  meet 
a  ready  response.  And  because  Clevelanders 
recognize  and  respect  their  newspapers’ 
power  to  do  good,  they  have  instinctive 
confidence  in  their  advertisers.  This  confi¬ 
dence,  plus  the  will  and  means  to  buy  which 
exist  so  abundantly,  makes  newspaper  ad¬ 
vertising  extremely  effective  in  Cleveland. 


''CLEVELAND  IS  A  NEWSPAPER  MARKET" 
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NOW  READY! 

The  New  EDITOR  &  PUBLISHER 

Maps  of  Counties  and  Key  Markets 

INTRODUCING  A  NEW  EDITOR  &  PUBLISHER  SERVICE 

Since  1919,  when  the  first  EDITOR  &  PUBLISHER  Trading 
Area  Maps  were  introduced  to  the  advertising  and  publishing  fields,  important  changes 
in  merchandising  practices,  new  advertising  media,  better  selling  methods,  improved 
transportation  and  scientific  research  have  altered  the  old  ideas  of  trading  areas  and 
markets. 

Potential  markets  and  the  divisions  or  districts  of  the  sales  departments  are  changed. 

They  differ  according  to  the  requirements  of  different  industries.  Frequently  the 
needs  of  two  organizations  in  a  single  line  ot  business  will  call  for  entirely  different 
outlines  of  respective  markets. 

To  meet  these  demands  of  the  modern  business  structure  EDITOR  it  PUBLISHER 
offers  a  complete  set  of  newly  designed  state  maps  upon  which  the  user  finds  the 
KEY  MARKETS  around  which  he  can  center  sales  and  advertising  efforts,  and  upon 
which  he  can  outline  his  own  markets;  can  visualize  the  coverage  of  a  single  adver¬ 
tising  medium  or  group  of  media. 


STUDY  SAMPLE  MAP  AT  RIGHT  AND  NOTE  FOLLOWING  FEATURES 


l-lach  map  is  centered  on  a  sheet  SL"  x  11"  in  size  with  addi¬ 
tional  fold-over  at  side  or  bottom  to  meet  index  requirements. 
Exception:  Texas  requires  larger  sheet,  but  is  designed  to  fit 
standard  binders  when  folded. 

The  index  is  printed  just  outside  left-hand  or  bottom  border, 
dejx'nding  uixin  layout  of  map.  This  eliminates  loss  of  separate 
sheet,  or  reference  to  reverse  side  of  map.  These  clearly 
printetl  listings  (showing  19-40  Population  figures)  can  be 
folded  to  permit  tiling  in  standard  8/2"  x  11"  binders  or  can 
be  removetl  without  damaging  the  face  of  the  map. 


I'entering  the  maps  on  standard  size  sheets  jx-rmits  filing  as 
right-hand  or  left-hand  pages  as  may  be  desired. 

The  name  of  state  is  printeil  at  top  and  side,  just  outside  the 
border,  to  simplify  filing  in  standard  letter  files,  Sli"  x  11" 
ring  or  jxjst  binders,  salesmen’s  portfolios  and  presentations. 


To  assure  accuracy,  all  state  Ixiundaries  and  county  lines  were 
traced  from  United  Sutes  Department  of  .Agriculture  maps 
that  were  originally  designed  from  material  furnished  by  the 
United  States  Bureau  of  the  Census. 

County  lines  and  the  locations  ot  the  KKY  M.ARKKTS  weie 
checkctl  against  U.  S.  Minor  Civil  Divisions  maps  designed  by 
the  United  States  Department  of  Commerce  anil  secured  from 
the  United  States  Government  Printing  Office. 

Six-lling  conforms  with  Official  Government  maps.  .All  [xis- 
sible  effort  was  exerted  to  avoid  errors. 

Dependability  and  service  were  the  aims  in  creating  these 
maps. 

Uniform  tyjx-  style  was  used  throughout  all  48  states. 


In  view  of  the  fact  that  sales  executives,  advertising  men,  re¬ 
search  directors  and  others  who  use  maps  of  this  kind  are 
primarily  interested  in  the  principal  retail  and  wholesale  centers, 
and  usually  require  advertising  facilities  in  such  communities, 
the  KEY  MARKETS  on  tlic  new  EDHOR  &  PUBLISHER 
maps  arc  cities  in  which  daily  newspaixrs  are  published. 

The  names  of  these  KEY  M.ARKETS  are  set  in  capital  letters. 

County  names  are  set  in  caps  and  lower  case  to  afford  proper  ' 
contrast,  leave  as  much  white  space  as  |x>ssible  and  otherwi..e 
increase  service  values. 

Population  classifications  are  indicated  by  six  easily  remem- 
Ixred  symbols. 


Sales  and  advertising  executives  will  appreciate  the  fact  that 
this  new  series  of  state  maps  was  carefully  designed  to  meet 
the  largest  number  of  requirements,  including  use  with  such 
established  services  as  the  EDITOR  &  PUBLISHER  YE.AR 
BOOK,  the  annual  EDITOR  i  PUBLISHER  MARKET  GUIDE, 
all  population  analyses,  research  studies,  linage  reports,  circu¬ 
lation  breakdowns  and  other  services  in  daily  use  among  adver¬ 
tising  agencies,  manufacturers  and  distributors. 


For  the  lirst  time  on  maps  of  this  size  and  design,  the  user  Ends 
such  helpful  information  as  the  number  of  counties,  the  status 
of  coextensive  cities  and  counties,  the  hxation  and  status  of 
inde|xntlent  cities,  and  other  features  that  warrant  insiX’C- 
tion  and  consideration  by  every  sales  executive,  director  of 
sales  crews,  research  authority,  advertising  manager, 
advertising  agency  executive,  newspaper  publisher, 
space  salesman,  newspaper  representative,  manufac¬ 
turer,  national  advertiser  and  distributor  of  merchandise. 


THE  EDITOR  &  PUBLISHER  COMPANY 

1700  Times  Bldg.,  New  York,  N.  Y. 

Telephone:  BRyont  9-3052-3-4-5-6 


MADE  IN  U.  S.  A. 


County 


U  ■  Ittlton 


Autfuga 

Baldwin 

Barbour 

Bibb 

Blount 

Bullock 


».»77 

fi.324 

a.m 

B.IU 

14.110 

B447. 


FOR  MAY  3,  1941 


21 


ALABAMA 


10 

11 

12 

13 

14 

Hardijwa^  ^  Qowrence 
\  Lauderdale 


FLORENCE 


Tennessee  L 

jiles  ^Lincoln  franklin  Morion 

Limestone  I  Madison  ,oJorkson 


•Calbert'^-IS)  SHEFFIELD-^ 
TUSCUMBIA  ®  J Lawrence] 


Scale  of  Miles 

0  10  20  30  40  50  B 


Q  HUNTSVILLE 


U  |franklin 

VlrSlbOl 

I 

I Marion 


DECAT  JR  Morgan 
I  Winston  Cullman 


y  KWolker 


4lounX^/^'~ah 


I  GADSDEN 


'^St.  Clair^Colhoun 

)  ANNISTON  *. 


’ickens  Tuscol 

TUSC 

-(Greene 


Countr 

r\.i- 


All  maps  in  this  new  series  are 
same  size  and  style  as  this  exact 
reproduction. 

PRICES 
25c  each 

Complete  set  48  states 

$9.25 

50  maps  (any  assortment) 

19c  each 


Butler  Cren-  IPike 

show  / 


1  Covington 


I  /^Sonta  Rosa  Okolooso  Walton  Holmes 

Escombiol 

\  Florida 


^  ^EDITOR  &  PUBLISHERl^il 

ALABAMA 

Counties  and  Key  Markets 

Ceoyf'tfht 

Thi  editor  and  PUftLiSHER  Co..  New  Yoir,  n  y 

67  Counties 


8 


ALABAMA  7.l)2.ni  (IMO  RopuUtion) 

Lot.  IfWPoo.  County  Loc. 

- : - 1' 

Exact  size  and  style  of  index 

Printed  on  tome  sheet  with  map 


eburne  ^Zorroll 
andolph  • _ 


-77 r - Troup 

Chambers  , 

t  Georgia 

\  Harris 

®  ®  V _ ^ 

OPELIKA^u  Muscogee 
Russell  I  - ^ 


I  Stewart 


\  Coffee 

Dale 

Geneva 

eufaula/°“‘""°" 

, - Aci^ 


I  Houston  / 

®  \ 

DOTHAN^ 


POPULATION  OF  KEY  MARKETS 

®  less  than  1 0,000  ^ 

O  10,000  to  25,000 

•  25,000  to  50,000  " 

a  50,000  to  100,000  — 

H  100,000  to  500,000  s 

■  more  than  500,000 

Capitol 

Drawn  by  H.  M.  TVETER 


ORDER  BLANK 

. . .  for  Your  Convenience 


10 

11 

12 

13 

14 

Loc.  IMP  Pop.  Key  Market 
87  kk  717  Anniston 


Loc.  IT40  Pop. 
FIO  25.523 


EDITOR  ic  PUBLISHER 
1700  Times  Bld.sr., 

New  Yark,  N.  Y. 

Inclosed  rind,  money  ordcr/check  in  the 

amount  of _ for  which 

send  us  the  maps  indicated  below. 


(firm) 

(address) 

--  complete  set/s  of  the 
48  states  frr}  $9.25 


When  ordering  individual  maps  or 
assortment,  check  quantity  below. 


.  .Alabama 

....  Nevada 

Arizona 

New  Hampshire 

.  .Arkansas 

. . .  .New  Jersey 

.  .California 

....  New  Mexico 

.  .  Colorado 

....  New  York 

, .  .Connecticut 

.  .  North  Carolina 

. .  .Delaware 

....  North  Dakota 

. . .  Florida 

....  Ohio 

. .  .Georgia 

. .  .Idaho 

. . .  .Oklahoma 

Oregon 

. .  .  Illinois 

. . .  .Pennsylvania 

. . .  Indiana 

....  Rhode  Island 

. . .  Iowa 

. . .  Kansas 

. . .  .South  Carolina 

. .  .  Kentucky 

....  South  Dakota 

. . .  Louisiana 

.  . .  .Tennessee 

.  .  Maine 

. . .  Texas 

. .  Maryland 

. .  .Massachusetts 

....  Utah 

. . .  .Vermont 

. .  .  Michigan 

.  .  .  .Virginia 

. .  .  Minnesota 

...  Mississippi 

. .  .  .Washington 

.  . .  .  Missouri 

....West  Virginia 

. . .  .  Montana 

. . .  .Wisconsin 

. . . .  Nebraska 

. . .  .Wyoming 

22 


EDITOR  &  PUBLISHER 


F  ( 


*  E  D  I 


LESS  ABOUT  CENSORSHIP 

.irST  AFTER  THE  publishers’  conveiitiun 
adjourned  last  week,  there  was  a  broadcast 
over  CBS  which  included  a  round-table  chat  Ih*- 
tween  three  New  York  newspa|)erinen,  Coni- 
inander  Thurber,  chief  of  the  Navy  Press  Rela- 
ti«)ns  Bureau,  and  an  interl«K-utor  for  the  Colum¬ 
bia  system.  The  talk  was  of  cens«iring  naval  and 
military  news  of  interest  to  {xtssible  enemies.  The 
Navy  Department’s  views  are  well  known  to  all 
.4merican  editors,  and  Commander  ThurlH-r  did 
not  depart  from  the  previously  stated  base.  He, 
more  than  any  of  the  odier  talkers,  decrietl  cen- 
.sorship.  The  Navy  prefers  to  tlefine  general  classes 
of  news  ujKm  which  it  desires  editorial  co-»>|)era- 
tion.  If  co-<HH‘ration  is  not  granted,  the  offending 
editor,  in  the  words  of  one  of  the  newspa|K*rmen 
around  the  table,  gets  a  pidilic  spanking. 

That’s  alxait  tcnlay’s  situation,  and  we  can’t 
fiiul  t(K)  much  fault  with  the  way  it  is  o|H‘rating. 
cither  from  newspa|K'r  or  Navy  stand|M>ints.  Tlic 
ncwspajK-rs,  according  to  St‘cretary  Knox  and  his 
aides,  have  given  all  but  100  [H'r  cent  co-o|K‘ra- 
tion.  Where  complete  |K'rfornian«'  has  In'cn  lack¬ 
ing.  the  fault  has  Ihvu  not  with  the  newspapers 
but  with  officers  of  our  own  or  other  navies, 
whose  affairs  have  Inn'orne  of  major  concern  to 
I'ncle  Sam. 

Richard  ('larke.  managing  editor  of  the  Xi-ir 
)'orlx  Dail/f  ycir.'t.  is  one  of  those  not  satisfied 
with  the  present  arrangement.  Editorially  the 
News  has  a<lv<Hatcd  a  censorship  of  naval  news 
or  at  least  a  catalog  of  news  that  the  Navy  d(H‘s 
not  want  printed.  Mr.  ('larke  repeated  that  wisli 
o\er  the  air.  Wilbur  Forrest,  assistant  editor  of 
the  Xew  York  Herald  Tribune,  disagnx'd.  and 
while  (leorge  Backer,  president  «tf  the  Xeir  York 
l*ost,  was  not  .so  emphatic  in  his  dissent,  he  ])rc- 
ferred  to  keep  free<h)m  of  etlitorial  judgment. 

We  Indieve  that  the  majority  of  newspai)ermcn 
want  no  catalog  of  prohibited  news  from  the 
.\rmy.  the  Navy,  or  any  other  government  de¬ 
partments.  .A  pr«Kfdure  like  that  would  prom¬ 
ise,  .sooner  or  later,  to  develop  into  the  Fascist- 
Nazi  system  of  <lirecting  the  press  daily  on  what 
the  government  wants  stre.s.sed.  what  it  wants 
played  down,  and  what  must  not  be  mentioned. 
No  such  idea  is  entertainetl  in  Washington  now. 
but  its  growth  under  the  invitation  of  censorship 
In  newspapers  would  Ik*  as  inevitable  as  night 
and  day.  We  see  not  the  least  necessity  for  it. 

lk*cau.sc  of  the  famous  Malaya  incident,  the 
Navy  h{is  emphasized  its  reejuest  that  .such  news 
1h*  kept  from  print.  It  has  also  warned  the  British 
Navy  that  its  ships  and  |H*r.sonnel  must  do  their 
part  to  ket*p  ".secret”  news  “.secret.”  La.st  week, 
there  wsus  another  incident.  The  arrival  of  a  ship 
at  an  .\nierican  iK)rt  was  known  to  all  l<K‘al  news- 
])ajK'rs  and  all  press  .services,  but  nowhere  was 
the  name  or  place  or  time  of  arrival  of  the  ship 
printed.  The  .same  evening,  the  .sea|H>rt  saw  its 
main  streets  crowded  with  uniformed  officers  and 
.seamen  in  foreign  uniforms.  They  got  the  .same 
friendly  greeting  that  their  mates  had  rec*eived 
in  New  York  ami  they  undoubtetlly  talked  in  the 
same  friendly  fashion. 

The  question  has  lK*en  raised  by  several  news- 
pa})ers  as  to  their  duty  under  such  circumstances. 
.\re  newspaper  readers  to  get  their  information 
in  taprcKMus  and  from  bartenders,  after  the  news- 
pa|)ers  have  played  ball  l)y  keeping  it  quiet? 
If  so,  what  will  be  the  result  on  the  opinion  of  the 
public  toward  the  reliability  of  the  .American 
newspaper — which,  in  the  long  run,  may  l)e  as 
inqmrtant  to  democracy  as  the  safety  of  a  British 
battleship?  Our  view  is  still  that  such  news  ought 
not  to  be  printed. 


Trust  ye  in  the  Lord  for  ever;  for  in  the  Lord 
Jehovah  is  everlasting  strength. — Isaiah  \XVI:4. 


THE  LINDBERGH  CASE 

WE  SITKiEST  that  the  public  an<l  a  numlK'r  of 
newspaiK*rs  might  go  slow  in  forming  final 
judgments  on  the  ca.se  t»f  Charles  .A.  Lindltergh. 
Readers  of  this  pa|K*r  know  that  for  many  years 
this  young  man  has  followetl  the  practiit*  «)f  .sjiy- 
ing  what  he  thought,  regardle.ss  of  how  |)<>werfid 
the  antagonism  he  might  create  by  his  utterances. 
He  has  lx*en,  we  In'Meve.  wholly  .sincere  in  his 
hostility  to  certain  ncw.spa|K‘rs  and  newspa|K*r- 
men;  he  has  Ih'cii  e<|ually  .sincere,  no  matter  how 
mistaken,  in  his  views  on  the  nation’s  conduct  in 
the  |)re.sent  emergency.  This  bu.sine.ss  of  damning 
him  as  a  “copperhead.”  a  “Nazi  stcMige.”  or  “f<H* 
of  dcnuKTacy”  will  not  decrea.se  his  im|K)rtancc 
with  .Americans  who  still  In-lieve  in  the  right  of 
free  .s|HH*ch:  it  is  more  likely  to  make  of  him  a 
martyr  and  to  keep  his  views  on  1‘age  One.  where 
they  .st*em  to  irritate  a  lot  of  |K‘ople. 

Let  us  not  forget  that  l.indlH'rgh  was  right  in 
1!).S8  when  he  toll  the  I’nited  States  government 
that  the  (lerman  air  strength  was  at  least  twice 
the  maximum  reported  by  any  other  ob.server. 
He  was  also  right  when  he  said  that  the  Ru.ssian 
air  force  was  Ih*1ow  the  reiM)rt.s  of  Soviet  propa¬ 
gandists  here.  He  made  his  primary  mistake, 
from  a  ]M(litical  and  public  relations  stand]Miint 
there,  for  he  enabled  the  exjn-rt  smearers  of  the 
Soviet  to  attack  his  views  of  the  Red  air  force 
and  to  discredit  his  o|)inion  of  the  (loering  arm. 
For  that  bit  of  folly,  Englaml.  France,  and  the 
United  States  have  paid  and  will  pay  i)lenty. 

That  dtK's  not  mean  that  we  accept  his  juilg- 
ment  of  other  military  and  |M)litical  affairs.  We 
dtt  not  have  to  acc-ept  that  judgment.  .As  an 
advwate  of  free  .s|>eech  and  fret-  press,  we  can  do 
no  le.ss  than  to  demand  for  a  man  with  whom 
we  differ  the  re.s|)ect  that  his  pa.st  commands  and 
the  .same  rights  that  we  enjoy,  to  express  his 
opinion.  Less  than  that  is  not  .American. 

MARYLAND.  AGAIN 

NOT  WITHOUT  REASON  d«K*.s  MarylamI  glory 
in  its  hi.story  as  the  “Free  State.”  Forty  years 
ago  Maryland  led  in  protecting  the  right  of  a 
new.spa|H*rman  to  protect  confidential  .sources  of 
information — a  right  now  assured  by  law  in  a 
half-dozen  other  .states.  Now  Marylaiul  has  taken 
a  step  long  advocated  by  newsjiajK'rs  everywhere 
and  championed  rej)eatedly  by  Editor  &  I’ln- 
i.isiiF.R.  The  State  has  adopted  the  principle  that 
charges  of  contempt  must  Ik*  heard  by  another 
judge  than  the  one  who  made  them. 

That  principle  has  long  apjiealed  to  the  com¬ 
mon  .sen.se  of  the  laymen  and  to  many  lawyers 
and  judges.  Its  adoption  has  lieen  resisted  by 
many  judges.  Defending  the  general  idea  that  a 
judge  may  try  a  contempt  charge  that  he  himself 
had  brought,  it  is  conceded  by  Harold  W.  Sullivan 
i.i  his  able  “Contempts  by  Publication”  that: 

“.  .  .  the  powers  sought  to  lie  exercised  by  the 
judge  might,  with  a  greater  degree  of  delicacy, 
Ik*  exercised,  still  by  the  judiciary,  but  by  another 
handmaiden,  to  wit,  the  jury,  or  another  judge.” 

That  “conce.ssion”  is  now  Maryland  procedure. 
We  hope  for  its  wider  acceptance. 


I  A  L  * 


A  GREAT  LEADER 

RETIREMENT  of  Edwin  S.  Friendly  as  chair¬ 
man  of  the  committee  in  charge  of  the  Bureau 
of  .Advertising,  .ANP.A,  after  nine  years’  service 
in  that  jKxst  may  lie  eon.sidereil  to  mark  the  end  of 
one  era.  the  l>eginning  of  a  new. 

When  Mr.  Friemlly  a.ssumed  the  chairmanship 
of  the  Bureau  in  198'^,  the  organization  was  an 
cstablishetl  and  a  |K)tent  force  in  new.spa|)er  adver¬ 
tising.  but  its  efforts  had  not  l>een  able  to  check 
the  decline  in  newspajier  volume  that  had  lK*en 
in  efft*ct  for  thret*  years.  It  was  supimrted  by 
a|>proximatcly  io  |K“r  cent  of  the  total  nundK*r 
of  daily  newspa|K*rs;  its  annual  income  was  almiit 
8100.000.  Neither  the  memliership  strength  nor 
the  financial  re.soiirces  were  ailequate  for  the  job 
of  promoting  newspa|K*rs  into  the  jirominence 
they  had  enjoyed  lK*fore  the  depre.ssion  and  radio 
combined  had  cut  their  revenues  by  lO'r- 

The  seriousne.ss  of  the  situation  was  realized 
by  a  group  of  publishers  alxiut  five  years  ago. 
.After  canvas.sing  the  situation  thoroughly  for 
more  than  a  year,  they  .settled  U|H)n  the  Bureau 
as  the  focus  arouml  which  any  new  promotion 
efforts  should  o|K*rate.  and  they  found  in  Mr. 
Friemlly  the  maximum  t>f  c«K)]K'ration.  He  as- 
.sumc<l  direction  of  the  effort  to  enlist  new  mem- 
Ihts,  and  of  the  .several  siKx-e.ssful  campaigns  for 
iu‘w  re.soiirces — the  combination  of  w  hich  increa.sed 
memlK'rship  by  revenues  by  nearly  .‘lOO^'f, 

and  the  bureau’s  active  |K*r.sonnel  by  IS.'Uf. 

During  the  past  two  years,  he  has  lieen  in  daily 
contact  with  the  jK'ople  who  have  toiled  mightily 
to  bring  the  newspaiier  story  of  today  to  the 
attention  of  pre.sent  and  pro.sjK'ctive  u.ser.s — 
inspiring  and  directing  their  lalxirs.  Mr.  Friendly 
<an  l<K)k  back  on  a  major  job,  of  all  objectives 
reaihed,  and  he  can  hnik  ahead  to  a  future  far 
brighter  for  newspa|K*rs  than  the  one  that  he  faced 
in  IfflLJ.  He  can  liKik  forward  with  confidence  to 
the  fulfillment  of  the  task,  in  the  hands  of  the 
man  who  labored  at  his  side  during  the  days 
when  the  Bureau  was  Ix'ing  girded  for  its  new 
mi.s.sion,  Frank  E.  Tripp.  To  Mr.  Friendly,  re¬ 
tiring.  we  give  “Well  Done”;  to  Mr.  Tripp, 
incoming.  “(iikkI  Luck.” 

MR.  R.  H.  DAVIS  OUTDONE 

so  OFTEN  since  this  war  began  have  we  heard 

it  said  solemnly  that  there  are  no  more  Richard 
Harding  Davises  that  we  were  lieginning  to  I)e- 
lieve  it — until  this  week. 

.American  newspapermen  who  were  in  the  thick 
of  things  in  the  Balkans  have  added  adventurous 
chapters  to  the  annals  of  war  rejKirting.  There 
were,  for  instance,  the  five  re|K)rters  who  jnit  out 
from  Yugoslavia  in  a  rowlxiat  aiul  were  missing 
10  days.  Others  fleeing  Athens  when  the  Nazis 
rolled  in  also  tixik  to  the  .sea  in  small  boats  and 
made  various  ports  safely  after  hazardous  journeys. 

.Another,  mistaken  for  a  spy.  e.sca|)ed  death 
Ix'fore  a  Serbian  firing  squad  in  Yugoslavia.  Still 
aliother  reacheil  Budapest  from  bomb-torn  Bel¬ 
grade  in  rags,  exhausted  by  the  adventure.  Then 
there  was  the  reporter  who  was  almard  a  British 
ship  which  caught  fire  en  route  to  Cairo,  and  .sank 
after  most  on  board  escaped  in  lifeboats.  .And  an¬ 
other  correspondent’s  dispatches  were  date-lined: 
“With  the  British  troops  besieged  at  Tobruk.” 

If  these  experiences  individually  do  not  equal 
those  of  the  famed  Mr.  Davis,  at  least  the  com¬ 
posite  would  make  that  reporter  of  tamer  wars 
turn  over  in  his  honoretl  grave  in  envy  and  wish 
his  years  had  been  timed  with  those  of  the  Balkan 
blitzkrieg. 


PI 

M 

w. 

d 

ord 

ing 

D. 

I  Mo 
as 
age 
pa{ 
I 

exc 
Atl 
tut 
chi 
I  at  I 
I  ere 
■  Bn 
b  u 
Ea! 
Scl 
I 

Wc 
ing 
'  livi 
Wc 
13. 
I 

ma 
scr 
ser 
tri] 
the 
of 
dir 
gel 
I 

oh 
wh 
hoi 
the 

ere 
set 
wa 
by 
the 
the 
pa] 
dol 
the 


1 

Or 

Sig 

caj 

nal 


I 

edi 

;  Ke 

i  vis 

5 

'  r 

I  lati 
Ne 
get 
sa\ 
suf 
ey« 
nig 
Me 
( 

(M 
da] 
in 
An 
for 
Poi 
Wa 
J 
(A 
by 
shi 
J 
ton 
a  c 
the 
the 
I) 
tus 
hoi 
Tei 
A 

;  cog 


Chicago  Tribune  -  New  York  News 
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FOLKS  WORTH 
KNOWING 


PERSONAL 

MENTION 


W.  J.  MOTZ  has  been  appointed  presi¬ 
dent  of  the  Kitchener  (Ont.)  Rec¬ 
ord  by  the  board  of  directors,  replac¬ 
ing  Senator  W. 

Motz 

as  man- 

ager  of  the  news- 

Ralph  McGill, 
editor, 

Atlanta  Consti- 
tution,  was  the 
speaker 
at  dedicatory  ex- 
ercises  the 

Brock  library 

building  at  W,  J.  Moti 
Elastonollee  High 

School,  Toccoa,  Georgia,  April  24. 

Harry  G.  Stoddard,  president, 
Worcester  (Mass.)  Telegram  Publish¬ 
ing  Co.,  Inc.,  has  been  chosen  to  de¬ 
liver  the  Commencement  address  at 
Worcester  Polytechnic  Institute  June 


ngton  in  charge  of  airplane  produc-  STRANDED  with  three  babies,  five 
ion.  trunks  and  $1.37  in  cash,  Dorothy 

Former  Governor  W.  P.  Hobby  of  dayman,  turned  to  newspaper 
rexas  presided  at  the  annual  Texas  ^s  a  mearis 

liimer  April  30  during  the  United  h  ^ 

States  Chamber  of  Commerce  conven-  .  tisbana, 

tion  in  Washington.  He  is  publisher  ^  importer  of 
3f  the  Houston  (Tex.)  Post.  Japanese  goods,  W 

was  killed  in  ■3h^ 

A.  A.  Porter,  publisher.  Portage  the  earthquake 
(Wis.)  Daily  Register-Democrat,  and  ^923;  there 
Mrs.  Porter  celebrated  their  58th  wed-  .^^3  ’  j-emit- 

ding  anniversary  with  open  house  on  tance,  no  insur- 
Monday,  April  21.  Mr.  Porter,  who  is  ance,  for  his  f 

B4,  became  publisher  and  editor  of  the  ^ifg’ 

Wisconsin  State  Register  38  years  ago,  j^Pg  dayman’s 
and  of  the  present  daily  33  years  ago.  fipgt  job  was 

with  Hearst’s  Dorothy  Wayman  ' 

In  The  Business  Office  SunMy 

_  Advertiser.  Her  education  had  been  | 

CHARLES  H.  CARSON,  advertising  acquired  from  Mount  St  Mary’s  Con- 
director,  Roanoke  Times  and  World-  School  for 

News,  will  present  to  the  Virginia  tt  (Simmons)  She 

Military  Institute  Alumni  Foundation  German  and  Japane^  I 

June  9  one  of  the  largest  private  col-  had  lived  in 

lections  of  old  American  newspapers.  r  ^  years,  s  e  was  ^- 

Three  thousand  individual  newspapers  j  ^  Japan  for 

are  in  the  collection  which  repre-  ‘^e  Advertiser. 

sents  30  years  work  by  Mr.  Carson  After  three  years  with  Hearst  in 
and  is  being  presented  as  a  memorial  Boston,  Mrs.  Wayman  went  to  Cape 
to  his  grandfather.  Mr.  Carson  was  a  God  in  the  summer  of  1925.  During 
graduate  of  VMI  in  1915.  nine  years  she  lived  on  the  Cape 

she  was  district  correspondent  for  the 
Boston  Globe  and  editor  of  the  Fal¬ 
mouth  Enterprise. 

In  1933,  Mrs.  Wayman  returned  to 
Boston,  to  join  the  city  staff  of  the 
Globe  where  she  has  been  ever  since, 


‘‘ONE  OF 
OUR  TOP 
DRAWING 
CARDS” 


of  America,  California  group,  at  a  Allan  Seiler,  Tulsa.  Okla.,  has  joined 
dirmer  at  the  California  Club,  Los  An-  advertising  staff  of  the  Des  Moines 
geles,  April  24.  (Iowa)  Register-Tribune.  He  has 

Lorrin  P.  Thurston,  publisher,  Hon-  charge  of  copy  and  layout  work  for 
olulu  Advertiser,  and  his  bride  with  the  papers. 

whom  he  has  been  on  a  three-month  Col.  Fred  H.  Thompson,  advertising 
honeymoon  in  the  States,  returned  to  manager,  Martinsville  (Va.)  Daily 
the  islands  April  19  on  the  Lurline.  Bulletin,  announces  that  Lawrence  R. 

Walter  M.  Dear,  treasurer  and  gen-  “Larry”  Schoenfeld  has  resigned, 
eral  manager  of  the  Jersey  City  Jer-  Charley  Adams,  classified  manager, 
sey  Journal,  was  presented  with  a  gold  has  been  assigned  Schoenfeld’s  former 
watch  and  chain  and  scroll  April  26  duties  of  handling  national  advertis- 
by  the  employes  of  all  departments  of  ing.  Adams  will  continue  in  the  dual 
the  paper  in  honor  of  his  election  to  capacity  for  the  time  being,  accord- 
the  presidency  of  the  American  News-  ing  to  Colonel  Thompson, 
paper  Publishers  Association.  Ru-  Morton  Frank  of  the  Pittsburgh 
dolph  E.  Lent,  business  manager,  made  Press  display  advertising  stciff,  is  in- 
the  presentation  address.  structor  of  a  new  course  in  “Public 

Palmer  Hoyt,  publisher,  Portland  Relations”  begun  by  the  Pittsburgh 
Oregonian,  and  vice-president  of  Board  of  Education  for  the  adult  Dis- 
Sigma  Delta  Chi,  addressed  the  Chi-  tributive  Occupations  School, 
cago  professional  chapter  of  the  jour-  Howard  M.  Booth,  business  manager, 
nalistic  fraternity,  April  28.  Worcester  (Mass.)  Telegram  and  Eve- 

Eugene  Kelly,  Sr.,  publisher  and  ning  Gazette,  was  presented  a  silver 
editor,  Sioux  (la.)  Tribune,  and  Mrs.  beaver  award,  the  highest  a  volunteer 
Kelly  have  returned  from  a  six-week  adult  worker  can  receive  in  Scout- 
visit  in  Havana,  Cuba.  ing,  at  the  Scout-O-Rama  of  Worces- 

Mrs.  Edson  K.  Bixby,  widow  of  the  ter  Area  Council  April  26.  He  headed 
late  publisher  of  the  Springfield  (Mo.)  the  council  in  1933  and  1934  and  since 
News-Leader,  underwent  an  emer¬ 
gency  operation  April  27  in  an  effort  to 
save  the  sight  of  her  left  eye.  She 
suffered  cuts  on  her  head  and  near  her 
eyes  in  an  automobile  collision  the 
night  of  April  26  near  Warrensburg, 

Mo. 

Guy  P.  Gannett,  publisher,  Portland 
(Me.)  Press  Herald,  Express  and  Sun¬ 
day  Telegram,  and  two  other  dailies 
in  Maine,  has  been  named  by  the 
American  Legion  committee  working 
for  the  development  of  the  Port  of 
Portland,  as  its  representative  in 
Washington. 

J.  N.  Heiskell,  editor.  Little  Rock 
(Ark.)  Gazette,  was  named  April  26 
by  Gov.  Homer  M.  Adkins  to  member¬ 
ship  on  the  State  Planning  Board. 

James  W.  Atkins,  co-publisher,  Gas¬ 
tonia  Daily  Gazette,  recently  started 
a  column  which  appears  frequently  on 
the  editorial  page  of  the  Gazette  under 
the  heading  “It’s  Like  This.” 

M.  E.  (Mefo)  Foster,  editor  emeri¬ 
tus  of  the  Houston  Press,  was  guest  of 
honor  April  24  at  the  University  of 
Texas’  Journalism  Day  in  Austin. 

Merrill  C.  Meigs,  publisher,  Chi¬ 
cago  Herald-American,  on  leave  as 


exclusives  on  the  Abe  cabinet  changes 
through  Admiral  K.  Nomura,  who  j 
was  then  foreign  minister.  j 

For  her  book,  “Immigrant  in 
Japan,”  Mrs.  Wayman  received  a 
Gold  Medal  from  the  French  Acad¬ 
emy. 

Other  books  she  has  written  are: 
“Powdered  Ashes,”  a  boy’s  book 
called  “John  Holmes  at  Annapolis” 
and  “Wings  in  the  Night”  in  collabora¬ 
tion  with  Willis  Fitch.  Next  fall,  a 
“Biography  of  Edward  Sylvester 
Morse”  Mrs.  Wayman’s  fifth  book,  will 
be  published. 

Concerning  her  three  sons  (age  24, 
22,  and  21)  one  will  graduate  from 
Harvard  Medical  School  this  June; 
another  is  third  mate  on  a  freighter; 
the  third  is  third  assistant  engineer 
on  a  tanker  sailing  around  the  Gulf 
of  Mexico  and  South  America. 


ERNIE 

PYLE 


‘”We  on  The  Tulsa  World  are 
firmly  convinced  Ernie  Pyle  is 
one  of  our  top  drawing  cards,” 
writes  the  city  editor,  Lee  Erhard. 


•  Chapman  on  location  with  Rosalind  Russell 


“I  don't  want  you  to  think  this 
surprised  us.  We  were  enthusias¬ 
tic  about  Ernie  and  his  column 
before  we  began  using  him.  The 
surprise  came  from  the  rapidity 
with  which  he  took  hold.  I’m 
confident  we  hadn’t  used  the 
Pyle  column  a  full  week  before 
we  had  scores  of  compliments.” 


LIGHTS...  CAMERA...  ACTION! 


“HOLLYWOOD”  by  ace- 
reporter  John  Chapman  is 
more  than  just  a  column  on 
the  Cinema  City.  It's  Holly¬ 
wood  in  type!  A  feature  of 
newsy  facts,  not  fancies;  eye¬ 
witness  accounts,  not  hand¬ 
outs,  about  the  movie  colony, 
its  stars  and  star-makers  on 
and  off  location.  Available 
five  days  a  week.  Also  a 
weekly  illustrated  story. 

.  .  .  for  proofs  and  prices — WIRE 


Would  you  like  to  see  current  re¬ 
leases  of  this  top-drawing  feature? 
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has  been  a  member  of  the  executive 
board. 

W.  A.  Green,  former  advertising 
manager,  Vancouver  Daily  Province, 
was  presented  with  an  inboard  motor- 
boat  recently  by  members  of  the  staff 
on  the  occasion  of  his  retirement. 
The  presentation  was  made  by  O. 
Leigh  Spencer,  assistant  to  the  man¬ 
aging  director  of  the  Daily  Province, 
on  behalf  of  Mr.  Green’s  colleagues. 
Mr.  Green  joined  the  staff  of  the  Van¬ 
couver  Daily  Province  15  years  ago. 
He  retired  on  account  of  ill-health. 

P.  H.  Batte,  advertising  director  and 
business  manager  of  the  Charlotte 
(N.  C.)  Observer,  spoke  before  more 
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than  100  Junior  Chamber  of  Com¬ 
merce  members  at  Charlotte  recently. 

Frank  R.  Lewis  has  been  named  as 
manager  of  the  Montreal  office  of  the 
Advertising  Service  Department  of 
the  Southam  Newspapers.  Mr.  Lewis 
succeeds  A.  H.  Allardyce,  whose  ap¬ 
pointment  as  advertising  director  of 
the  Winnipeg  Tribune  was  announced 
recently.  Mr.  Lewis  has  been  asso¬ 
ciated  with  Southam  Newspapers  since 
1925,  and  has  been  associated  recent¬ 
ly  with  the  Toronto  office  of  Southam 
Newspapers. 


In  The  Editorial  Rooms 


ROYAL  F.  MONGER,  Chicago  Daily 

News  financial  editor,  took  part  in 
the  Northwestern  University  Review¬ 
ing  Stand  radio  program  over  WGN, 
April  27,  discussing  the  Office  of  Price 
Administration  and  Civilian  Supply 
and  its  powers  to  fix  prices. 

Cy  Hungerford,  Pittsburgh  Post 
Gazette  cartoonist,  was  an  entertainer 
in  a  chalk  talk  before  the  Venango 
County  Chapter  of  Bucktails  at  Oil 
City,  Pa.,  on  April  17. 

Ernest  W.  Chard,  Portland  (Me.) 
Press  Herald  editorial  staff,  and  Mrs. 
Chard,  are  the  parents  of  a  son,  Wil¬ 
liam  Dennison  Chard. 

Robert  Ranard  recently  on  the 
Grand  Rapids  (Mich.)  Herald,  has 
joined  Sioux  City  (la.)  Tribune  as  a 
reporter. 

Mr.  and  Mrs.  Charles  Warder  of 
Charleston,  West  Va.,  announced  the 
birth  of  a  seven  pound  daughter  on 
April  19  in  Charleston  where  Mr. 
Warder  is  a  member  of  the  Associated 
Press  bureau. 

Clarence  F.  Byrns,  editor  Fort 
Smith  (Ark.)  Southwest  American 
and  Times  Record,  spoke  April  23  at 
the  annual  convention  of  the  Arkan¬ 
sas  Bakers  Association  at  Fort  Smith. 

Lester  Hemingway,  brother  of 
Ernest  Hemingway,  has  joined  the  re¬ 
write  staff  of  the  Philadelphia  Record. 

Fletcher  Wilson,  Minneapolis  Morn¬ 
ing  Tribune  reporter,  has  been  shifted 
to  sports.  Martin  Quigley  has  re¬ 
joined  the  paper,  on  the  city  side. 

George  Luxton,  chief  photographer, 
Minneapolis  Star  Journal,  spoke  at 
the  recent  University  of  Oklahoma 
short  course  for  editors  and  demon¬ 
strated  his  new  “blackout  camera.” 

Robert  W.  (Bob)  Kincey,  industrial 
editor  of  the  Birmingham  News-Age- 
Herald  and  circus  fan  extraordinary, 
has  written  a  book,  entitled  “I’m  A 
Fool  About  the  Circus,”  now  in  the 
hands  of  a  New  York  publisher. 

Bill  Henry,  Los  Angeles  Times  col¬ 
umnist;  Katherine  Sinks,  Glendale 
(Cal.)  News-Press  writer;  Ronald 
Wagoner,  Los  Angeles  U.P.  bureau 
manager,  and  Lee  Merriman,  Pasa¬ 
dena  (Cal.)  Star-News  news  editor, 
spoke  at  the  Journalism  Day  program 
of  the  Tenth  Annual  Writers'  Week, 
at  the  University  of  Redlands  April 
21. 

Robert  E.  Riordan,  city  editor, 
Brockton  (Mass.)  Daily  Enterprise- 
Times,  has  been  named  secretary  of 
the  Service  Men’s  Civilian  Commit¬ 
tees  of  Brockton. 

C.  F.  Byms,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and 
Times  Record,  was  one  of  the  chief 
speakers  at  the  annual  meeting  of  the 
Arkansas  Bakers’  Association  in  Lit¬ 
tle  Rock,  April  23. 

T.  A.  McNeal,  editorial  writer, 
Topeka  Daily  Capital,  was  presented 
a  plaque  April  25  for  the  Capital’s  in¬ 
terest  in  the  sponsoring  of  an  essay 
contest  conducted  by  the  auxiliary 
to  the  Veterans  of  Foreign  Wars. 


George  Hillyer,  reporter  on  the 
Topeka  (Kan.)  State  Journal,  and 
Mrs.  Hillyer  are  the  parents  of  a 
daughter,  Sara  Catherine,  born  April 
23  at  Stormont  hospital  in  Topeka. 

H.  Lyday  Sloanaker,  Boston  (Mass.) 
Post  staff,  is  one  of  the  judges  for  the 
Massachusetts  Sons  of  the  American 
Legion  essay  contests  which  are  now 
under  way. 

Francis  Flood,  associate  editor, 
Farmer-Stockman,  Oklahoma  City, 
will  speak  April  28  at  a  banquet  at 
Altus,  Okla.,  sponsored  by  the  Busi¬ 
ness  and  Professional  Women’s  club. 

Luther  Harrison,  editorial  writer, 
Oklahoma  City  Daily  Oklahoman,  will 
deliver  the  commencement  address  to 
the  graduating  class  of  Chickasha 
(Okla.)  high  school  May  23. 

Franklin  E.  Jordan,  managing  edi¬ 
tor,  Portsmouth  (N.  H.)  Herald,  who 
conducts  a  course  in  public  relations 
at  Boston  University  is  training  a 
group  of  five  army  men  specially  as¬ 
signed  by  the  First  Corps  Area  to  at¬ 
tend  the  class  as  part  of  Boston  Uni¬ 
versity’s  contribution  to  national  de¬ 
fense  efforts. 

Robert  Collins,  formerly  .of  the  news 
staff  of  the  Knoxville  (Tenn.)  News 
Sentinel,  has  joined  the  news  staff 
of  the  Atlanta  Journal. 

A1  Williams,  sport  editor,  Santa 
Barbara  News-Press,  has  been  named 
official  scorer  for  the  Santa  Barbara 
Saints,  farm  team  for  the  Brooklyn 
Dodgers,  in  the  California  Class  C 
League. 

Stanley  M.  Elliott,  assistant  tele¬ 
graph  editor,  Santa  Barbara  News- 
Press,  and  Mrs.  Elliott  are  the  par¬ 
ents  of  a  daughter,  Millicent  Monroe, 
their  first  child. 

Jerome  R.  McLeod,  former  state, 
news  and  city  editor,  Tampa  (Fla.) 
Tribune,  and  city  and  managing  edi¬ 
tor,  Tampa  Daily  Times,  has  been 
named  regional  director  of  the  wage 
and  hour  division  of  the  United  States 
Department  of  Labor,  with  headquar¬ 
ters  in  Atlanta. 

J.  P.  Ropollo,  telegraph  editor, 
Shreveport  (La.)  Times,  spoke  May 
2  at  the  second  annual  commercial 
conference  by  students  of  Louisiana 
Normal  College  at  Natchitoches. 

Bill  Barnard,  formerly  of  the  Corpus 
Christi  Caller-Times,  has  joined  the 
San  Antonio  Express-Evening  News 
as  business  news  writer.  He  succeeds 
H.  G.  Vincent,  who  transferred  to  the 
Evening  News  copy  desk.  A1  Mc- 
Gehee  moved  from  the  copy  desk 
over  to  the  Elxpress  city  staff. 

James  W.  Glasscock,  formerly  of 
the  McAllen  (Tex.)  Monitor  has  be¬ 
come  city  editor  of  the  McAllen  Daily 
Press. 

Harold  Butcher,  American  corres¬ 
pondent  for  a  group  of  British  news¬ 
papers,  and  Mrs.  Butcher  are  the 
parents  of  a  second  son,  Geoffrey, 
born  April  18  in  Orange  (N.  J.) 
Memorial  Hospital.  Mr.  Butcher  is  a 
former  vice-president  of  the  Associa¬ 
tion  of  Foreign  Press  Correspondents 
in  the  U.  S. 

Charles  H.  Detrick,  dean  of  Hudson 
County,  N.  J.  freelance  photographers 
and  an  assignment  photographer  for 
the  New  York  Daily  News,  was  se¬ 
verely  injured  when  struck  by  an  au¬ 
tomobile  April  27  in  Jersey  City.  De¬ 
trick  was  on  assignment  to  cover  the 
ceremonies  of  the  Jersey  City  Amer¬ 
icanization  Day  parade  at  Pershing 
Field.  He  was  taken  to  the  Jersey 
City  Medical  Center  suffering  from  a 
compound  fracture  of  the  jaw  and 
contusions  and  possible  fracture  of  the 
skull. 

Mr.  and  Mrs.  Mark  Clutter  are  the 
parents  of  a  daughter,  Joanna  Marie, 


bom  at  Wichita  hospital  April  12. 
Clutter  is  real  estate  and  business 
run  reporter  on  the  Wichita  (Kan.) 
Evening  Eagle. 

Jack  Copeland,  Wichita  Beacon 
sports  editor,  has  returned  to  his  job 
after  a  two  months’  illness  during 
which  numerous  blood  transfusions 
were  given  with  co-workers  on  the 
paper  as  donors. 

Mrs.  Virginia  Chappel,  society  staff, 
Wichita  Eagle,  has  resigned  to  en¬ 
gage  in  freelance  writing,  and  Miss 
Elizabeth  Torrington  quit  to  become 
the  bride  of  Hal  McCoy,  deputy  dis¬ 
trict  court  clerk  of  Sedgwick  county. 
New  staff  members  are  Misses  Jane 
Healy  and  Helen  Focht. 

Tom  Teakle,  who  retired  from  ac¬ 
tive  newspaper  work  some  years  ago, 
following  a  career  of  nearly  40  years 
in  the  Quebec  Telegraph,  and  later  the 
Quebec  Chronicle-Telegraph,  has  re¬ 
turned  to  harness,  and  is  now  cover¬ 
ing  the  sports  desk  for  the  Chronicle- 
Telegraph,  subbing  for  Louis  V.  Fusk, 
who  is  a  member  of  Canada’s  active 
forces. 

Jack  Mahon,  New  York  Daily  News 
sports  writer,  has  resigned  effective 
May  10  and  will  join  the  International 
News  Service  sports  staff  May  12. 
Mahon  has  been  with  the  News  eight 
years  and  during  his  six  years  on  the 
sports  staff  has  covered  numerous 
major  assignments,  specializing  in 
baseball,  boxing  and  racing.  Richard 
McCann  of  the  News  sports  desk  will 
replace  Mahon  on  assignments.  Joseph 
Trimble,  formerly  a  copy  boy,  is  tem¬ 
porarily  on  baseball  assignments  re¬ 
placing  Harry  Forbes,  who  was 
drafted  into  the  army  for  a  year’s 
service.  Forbes’  column,  “Outdoors,’’ 
temporarily  suspended,  is  being  writ¬ 
ten  once  a  week  by  Jimmy  Powers, 
sports  editor,  in  “The  Power  House.” 

Ames  Schoninger,  former  sports 
editor  and  general  reporter  with  the 
Sandusky  (O.)  Daily  News,  which 
recently  sold  out  to  Sandusky  News¬ 
papers,  Inc.,  has  joined  the  Bedford 
(Ind.)  Daily  Times. 

Richard  Rainbolt,  sports  editor  and 
general  reporter  for  the  Bedford 
(Ind.)  Daily  Times  during  the  past 
five  years,  has  joined  the  Kokomo 
(Ind.)  Tribune  as  sports  editor. 

William  A.  Payne,  telegraph  edi¬ 
tor  of  the  Dallas  (Tex.)  Journal,  be¬ 
came  publicity  director  of  the  Dallas 
Community  Chest  April  26. 

Charles  Kelly,  police  reporter, 
Dallas  (Tex.)  Times-Herald,  and 
George  White,  sports  editor,  Dallas 
Journal,  have  joined  the  staff  of 
North  American  Aviation,  Inc.’s  new 
plant  near  Dallas. 

Felix  R.  McKnight,  Texas  sports 
editor  for  the  Associated  Press,  joined 
the  Dallas  Morning  News  as  a  staff 
correspondent  A(}ril  15.  Harrell  E. 
Lee,  also  of  the  AP’s  Texas  staff,  will 
leave  soon  to  join  the  AP’s  Latin- 
American  department  in  New  York. 

Royal  Roussel,  managing  editor, 
Houston  (Tex.)  Press  and  Charles 
Sylvester,  Houston  Post,  were  judges 
in  a  high  school  beauty  contest  this 
week  conducted  by  the  University  of 
Houston. 

Tex  Deweese,  editor,  Pampa  (Tex.) 
News,  was  elected  president  of  the 
Panhandle  Press  Association  April 
19  at  the  conclusion  of  the  group’s 
32nd  annual  convention  in  Amarillo. 

A.  Boyd  Hamilton,  associate  editor 
and  State  House  correspondent  of  the 
Harrisburg  Telegraph,  has  been  ap¬ 
pointed  secretary  of  the  Pennsylvania 
State  Defense  Coimcil,  Governor  Ar¬ 
thur  H.  James  has  announced. 

Fred  Friedman  of  the  Youngstown 
(Continued  on  page  26) 
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(O.)  Vindicator  editorial  staff  and 
Vera  Etinger,  advertising  manager, 
G.  M.  McKelvey  Co.,  Youngstown,  and 
former  feature  writer  on  former 
Youngstown  (O.)  Telegram,  are  en¬ 
gaged  to  marry,  it  was  announced  re¬ 
cently. 

Bill  Moody,  who  left  the  Tampa 
(Fla.)  Daily  Times  news  staff  a  year 
ago  after  winning  the  Florida  Asso¬ 
ciated  Dailies  best  story  award  for 
1939,  has  returned  to  the  Times  staff 
as  city  editor.  During  the  last  year 
Mr.  Moody  had  been  a  special  assign¬ 
ment  reporter  for  the  Louisville 
Times.  He  was  not  on  “a  year’s  leave 
of  absence’"  as  was  stated  here  April 
19. 

Kenneth  Endres  and  Gerald  F. 
Dietz,  rewritemen,  Philadelphia  Eve¬ 
ning  Public  Ledger,  have  been  pro¬ 
moted  to  the  city  desk  staff. 

Fred  Nelson,  Jr.,  and  James  Saye, 
who  left  for  army  induction  recently 
were  given  a  farewell  party  by  50 
employes  of  the  Sheboygan  (Wis.) 
Daily  Press. 

Darwin  K.  Flanigan,  Rock  Island, 
Ill.,  has  joined  the  Kansas  City,  Mo., 
office  of  the  United  Press.  Flanigan 
was  graduated  from  the  University 
of  Missouri  in  January  where  he  was 
United  Press  correspondent. 

John  Galloway,  Wichita  Beacon  city 
editor  and  Don  Cullimore,  Wichita 
Eagle  courthouse  reporter,  were 
judges  at  a  recent  beauty  contest 
wherein  the  city’s  “queen  of  trans¬ 
portation”  was  selected. 


They're  In  The  Army  Now 


GEORGE  MULLER,  for  three  years 

advertising  manager  of  the  Cedar 
Falls  (la.)  Daily  Record,  has  resigned 
his  position.  He  will  take  a  short 
vacation  before  being  called  to  the 
army  early  this  summer. 

James  Lowry  Smith,  formerly  with 
the  Waynesburg  (Pa.)  Daily  Demo¬ 
crat-Messenger,  who  has  been  in  the 
army  service,  was  promoted  to  the 
rank  of  sergeant  in  the  army  medical 
center  at  Washington,  D.  C. 

Forrest  Allen,  information  director 
of  the  Federal  Works  Agency  in 
Washington  has  been  called  to  active 
duty  as  a  lieutenant  in  the  United 
States  Navy.  A  reservist,  Mr.  Allen 
was  a  member  of  the  Naval  forces 
from  1922  to  1926.  He  is  expected 
to  sail  for  Hawaii  about  May  1. 

Frank  L.  Stultz  is  the  first  member 
of  the  editorial  staff  of  the  Wheeling 
News-Register  to  be  called  to  active 
duty  in  the  Army.  He  was  assigned 
to  the  Columbus  (Ohio)  barracks  for 
later  direction  to  an  army  camp. 

John  Hutchison,  formerly  a  reporter 
for  the  Memphis  Commercial  Appeal, 
who  answered  the  call  to  the  colors 
about  two  months  ago  and  was  sent 
to  Fort  Benning,  Ga.,  with  the  rank 
of  second  lieutenant,  has  just  been 
promoted  to  first  lieutenant.  He  is 
now  in  the  Intelligence  Section  of 
the  Second  Armored  Division  at  Fort 
Benning. 

Donald  S.  Hutcheson,  reporter,  Wil¬ 
mington  (Del.)  Morning  News,  who 
was  inducted  into  the  army  Jan.  15. 
is  one  of  20  men  of  Headquarters 
Company,  Second  Army  Corps,  quar¬ 
tered  in  Wilmington,  to  receive  pro¬ 
motions.  He  was  advanced  to  private 
first  class  and  given  a  specialist  rat¬ 
ing,  third  class.  He  has  been  assigned 
to  the  Public  Relations  and  Morale 
Office  in  Wilmington. 

A.  B.  Fincher,  Jr.,  shop  foreman  for 


the  Boise  City  (Okla.)  News,  has  en¬ 
listed  for  a  three-year  period  in  the 
U.  S.  Army  Air  Corps.  Fred  R. 
Kreiger,  former  co-owner  of  the 
News,  succeeds  Fincher  as  shop  fore¬ 
man. 

Walter  F.  Stebins,  Jr.,  of  the  ad¬ 
vertising  and  sales  division  of  the 
Bendix  Co.,  South  Bend,  and  a  for¬ 
mer  employe  of  the  Detroit  News  ad¬ 
vertising  department,  was  among  30 
prospective  flying  cadets  who  left  De¬ 
troit  April  25  for  a  short  training 
period  at  Fort  Custer,  Mich. 

Kemper  Diehl  has  resigned  from 
the  San  Antonio  Light  reportorial 
staff  to  join  the  army. 

Justus  John  Craemer,  who  has  been 
city  editor  of  the  Holtville  (Cal.) 
Tribune  for  the  past  year,  has  re¬ 
ported  for  active  duty  at  Monterey, 
Cal.,  his  scheduled  station.  Mr. 
Craemer,  a  lieutenant  in  the  Field  Ar¬ 
tillery  Reserve,  is  the  son  of  Justus 
Craemer,  co-publisher.  Orange  (Cal.) 
News. 

Captain  Barney  Oldfield,  movie 
critic  for  the  Lincoln  (Neb.)  Journal 
and  Star,  who  has  been  on  duty  as  a 
reserve  officer  at  the  army  headquar¬ 
ters  at  Omaha  for  several  months,  has 
been  transferred  to  Jefferson  Bar¬ 
racks,  Mo. 

Bob  Towers,  chief  photographer  for 
the  Detroit  Free  Press  Sunday  Graph¬ 
ic,  has  been  ordered  to  report  at 
Corpus  Christi,  Tex.,  for  a  stretch  of 
naval  duty. 

Joseph  Shields,  mailing  department, 
Philadelphia  Evening  Bulletin,  re¬ 
cently  joined  the  army  and  is  now 
stationed  with  the  Coast  Artillery  at 
Fort  Monroe,  "Va. 

Captain  William  M.  Mashbir,  na¬ 
tional  advertising  manager  of  the 
Philadelphia  Daily  News,  has  been 
ordered  for  active  duty  with  the 
Army.  He  is  to  be  stationed  at  the 
Army  Air  Base  at  Jackson,  Missis¬ 
sippi,  and  has  been  granted  leave  of 
absence  from  the  Daily  News. 

Warren  J.  McCabe,  Associated  Press 
operator  on  the  Worcester  (Mass.) 
Telegram,  has  enlisted  in  the  Army 
Air  Corps,  and  will  go  to  Alabama  In¬ 
stitute  of  Aeronautics  at  Tuscaloosa. 
Ala.,  for  three  months’  training. 

Wedding  Bells 

MISS  MARY  ELIZABETH  SHAN¬ 
NON  to  Gerald  A.  Waindel,  member 
of  the  editorial  staff  of  the  Milwaukee 
Sentinel,  April  19,  in  Milwaukee. 

Homer  K.  Luttringer,  editorial  staff, 
Harrisburg  (Pa.)  Evening  News,  to 
Miss  Elva  A.  Karwois,  also  of  Harris¬ 
burg. 

Henry  C.  Segal,  editor  and  pub¬ 
lisher,  The  American  Israelite,  and 
formerly  with  the  Cincinnati  Post,  to 
Mrs.  Henriette  Meyer  Mack,  of  Cin¬ 
cinnati,  in  that  city,  recently. 

Ralph  Kingsley  Lawrence,  Provi¬ 
dence  (R.  I.)  Journal  and  Evening 
Bulletin  staff  photographer,  to  Miss 
Elza  Marguerite  Braheney  of  Taunton, 
Mass.,  at  St.  Joseph’s  Rectory,  Taun¬ 
ton,  April  19. 

Downing  Nightingale,  of  the  edi¬ 
torial  staff  of  the  Jacksonville  Florida 
Times-Vnion,  to  Miss  Nadia  L'Elngle 
Barnett,  also  of  Jacksonville,  April 
16. 

Tom  Shehan.  columnist.  New  York 
Morning  Telegraph,  to  Miss  Harriet 
Linnie  Bishop,  school  teacher,  at  Dan¬ 
vers,  Mass.,  April  20. 

Thomas  A.  O  Donnell,  national  ad¬ 
vertising  manager.  Fall  River  (Mass.) 
Herald  News,  to  Miss  Margaret  Joyce 
Morgan  of  Fall  River  at  St.  Patrick’s 
Church,  that  city,  April  14. 

Albert  T.  West,  Lowell  (Mass.) 


Citizen-Leader  staff,  to  Miss  Mildred 
Rollo  of  Lowell  at  the  First  Presby¬ 
terian  Church,  that  city,  April  12. 

Henry  S.  Santos,  Lowell  (Mass.) 
Sunday  Telegram  cartoonist,  to  Miss 
Mary  Alice  Sullivan  of  Lowell  at  St. 
Patrick’s  Church,  Lowell,  April  14. 

Robert  Corwin  Lamm,  sports  editor, 
Anderson  (Ind.)  Herald,  to  Miss 
Martha  Dowman  at  Anderson  April  6. 

Joseph  Shuman,  city  editor,  Pitts¬ 
burgh  Post  Gazette,  to  Miss  Anna 
Jane  Phillips,  a  staff  writer,  at  the 
home  of  the  bride  on  April  5. 

Leo  Hillmann,  financial  writer  for 
the  New  York  Journal  and  American, 
and  a  newspaper  man  for  the  greater 
part  of  30  years,  died  April  29  at  his 
home  in  White  Plains,  N.  Y.,  after  a 
long  illness.  He  was  52  years  old.  A 
week  ago  Mr.  Hillmann,  aware  that  he 
had  but  a  little  time  to  live,  dictated 
to  his  wife  a  chronological  record  of 
his  life,  which  he  thought  would  be 
helpful  to  newspapers  in  writing  his 
obituary. 

Douglas  Griesemer,  a  former  Al¬ 
bany  correspondent  for  New  York 
newspapers,  and  information  director 
of  the  American  Red  Cross  for  the 
past  17  years,  died  April  24  at  his 
home  in  Washington. 

Herbert  D.  Pollard,  69,  treasurer  of 
the  Willimantic  (Conn.)  Chronicle, 
died  April  24  in  a  Boston  hospital. 

Austin  Winnard  Chadwick,  Sr.  died 
April  28  in  St.  Augustine,  Fla.,  fol¬ 
lowing  a  brief  illness.  He  was  bom 
in  1869.  He  was  emplc^ed  by  the 
St.  Augustine  Record  until  1925  when 
he  retired  because  of  ill  health. 

George  H.  Benedict,  83,  retired  Chi¬ 
cago  engraver  and  originator  of  the 
standard  scale  for  photo  engraving, 
died  April  24  at  his  home  in  (Chicago. 
He  was  founder  of  his  own  printing 
and  engraving  company  which  was 
merged  with  the  Globe  Engraving  and 
Electrotype  Company  in  1903.  He  was 
past  president  of  the  American  Photo 
Engravers’  Association. 

Robert  Herman  Hemphill,  64,  fi¬ 
nancial  authority  at  Washington  for  the 
Hearst  Newspapers  from  1932  to  1937, 
died  April  23  of  a  heart  attack  at 
Miami.  Fla. 

F.  M.  Hogshead,  68,  a  telegrapher 
who  retired  in  1936  after  nearly  40 
years'  service  with  the  Associated 
Press,  died  April  26  in  Little  Rock, 
Ark. 

R.  S.  Reid,  45,  former  manager  of 
the  West  Virginia  Newspaper  Pub¬ 
lishing  Company,  at  Morgantown, 
died  suddenly  on  April  24  at  Webster 
Springs.  He  retired  from  the  Mor¬ 
gantown  post  four  years  ago,  due  to 
ill  health  and  later  purchased  the 
Buckhannon  Record,  which  he  sold 
about  a  year  ago.  His  widow  sur¬ 
vives. 

Clarence  Sumner  Andress,  65,  who 
retired  in  December,  1937,  as  an  ex¬ 
ecutive  of  N.  W.  Ayer  &  Son,  Inc., 
advertising  agents.  New  York,  died 
April  29  in  the  Presbyterian  Hospital, 
Newark,  of  a  heart  attack  suffered  on 
Monday. 

Patrick  Casey,  48,  widely  known 
San  Franciscan  newspaperman  and  on 
the  staff  of  the  San  Francisco  Ex¬ 
aminer,  died  of  a  heart  attack  April 
25  at  his  home  in  Sausalito,  Cal. 

William  C.  Reinert,  65  years  old, 
editorial  department  employe  of  St. 
Louis  newspapers  since  1904,  the  last 
20  of  them  for  the  Globe-Democrat, 
died  April  28  of  cancer  at  his  home 
after  an  illness  of  more  than  a  year. 


Redfern  Mason,  music  critic  of  the 
Boston  Transcript  prior  to  his  retire¬ 
ment  in  1937,  and  formerly  with  the 
San  Francisco  Examiner  in  similar 
capacity  for  22  years,  died  at  Marys¬ 
ville,  Cal.,  recently  of  a  heart  attack. 

John  F.  Wallace,  president  and 
publisher,  Windsor  Locks  (Conn.) 
Journal  for  the  past  five  years,  died 
April  21  at  the  age  of  73,  following 
a  brief  illness. 

Val  C.  Berthiaume,  Associated 
Press  staff  artist  in  New  York  and 
formerly  employed  on  Worcester, 
Mass.,  newspapers,  died  last  week  at 
a  Jackson  Heights  hospital  at  the  age 
of  28,  following  an  operation. 

Henry  G.  Lewis,  part  owner,  Skow- 
hegan  (Me.)  Press,  and  active  in 
Chamber  of  Commerce  work,  died 
recently  in  Skowhegan  at  56. 

■ 

PHOTOGS  MEET 

Jacksonville.  Fla.,  April  24 — Mem¬ 
bers  of  the  Southeastern  and  Florida 
Photographers’  Association  brought 
their  annual  conventions  to  a  close 
with  a  banquet  last  night  in  the  George 
Washington  Hotel,  convention  head¬ 
quarters.  B.  A.  Culberson  of  Ashe¬ 
ville,  N.  C„  was  elected  president  of 
the  Southeastern  Association  at  the 
banquet  session,  succeeding  W.  Earl 
Burnell  of  Sarasota,  who  was  named 
first  vice-president,  and  Al.  P.  Burgert 
of  Tampa  was  elected  president  of  the 
Florida  Association  succeeding  Carl 
W.  Blakeslee  of  Tampa.  Award  for 
the  best  news  shot  went  to  Grover  C. 
Henley,  Jacksonville  (Fla.)  Times- 
Union. 

GOES  TABLOID 

The  Sayre  (Okla.)  Daily  Headlight- 
Journal,  published  by  W.  J.  Bacon,  has 
adopted  a  tabloid  format. 
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Personal  Property 
Of  Monitor 
Held  Tax  Exempt 

Boston,  April  28 — The  Appellate 
Tax  Board  of  the  Commonwealth  of 
Massachusetts  has  reversed  a  decision 
of  the  Board  of  Assessors  of  the  City 
of  Boston,  and  has  decided  that  the 
personal  property  of  the  Christian 
Science  Monitor  shall  be  exempt  from 
taxation.  Specifically,  the  case  re¬ 
ferred  to  the  Monitor’s  taxes  for  1935, 
and  the  Appellate  Tax  Board  has 
ordered  an  abatement  of  $37,000  with 
$4,268.05  interest,  making  a  total 
abatement  of  $41,268.05. 

The  city  of  Boston  has  appealed  the 
<lecision  to  the  Supreme  Court  of  the 
Commonwealth. 

Crux  of  the  finding  is  that  the  Mon¬ 
itor  is  essentially  a  mediiun  for  propo- 
gating  the  teachings  of  Christian 
Science. 

Devoted  to  Religious  Purposes 

The  board’s  conclusion,  in  part: 

“We  have  found  that  the  trustees 
have  acted  in  good  faith  and  that  the 
property  held  by  them  in  trust  was 
used  for  the  purpose  of  publishing 
periodicals  and  publications  devoted 
entirely  to  the  religion  of  Christian 
Science  and  also  for  the  publication  of 
the  Christian  Science  Monitor  which 
was  published  as  a  newspaper  and 
partly  devoted  to  religious  purposes. 
This,  however,  does  not  destroy  the 
right  of  the  appellants  to  an  exemp¬ 
tion.  The  publication  of  the  Monitor 
as  an  organ  of  the  church  in  the  form 
of  a  newspaper  was  a  means  by  which 
the  religious  purposes  of  the  trust 
were  accomplished  and  merely  in¬ 
cidental  to  the  use  of  the  property  for 
the  purposes  of  the  trust.  The  Moni¬ 
tor  was  only  one  of  the  many  publica¬ 
tions  and  activities  of  the  trust. 
Preparation  of  religious  publications 
is  the  chief  business  of  the  trustees. 

“ — The  property  is  exempt  from 
taxation  on  the  further  ground  that 
the  income  from  the  property  is  used 
or  appropriated  for  religious  purposes. 
The  evidence  does  not  disclose  any 
use  or  appropriation  of  the  income 
other  than  for  religious  purposes.  By 
the  terms  of  the  trust,  the  trustees  are 
required  to  pay  over  the  net  earnings 
of  the  business  in  their  entirety  to  the 
beneficiary,  the  First  Church  of  Christ, 
Scientist,  in  Boston.” 

Advertising  Ruins 

In  the  findings  of  fact,  the  Monitor’s 
advertising  policy,  prohibiting  men¬ 
tion  of  certain  things  and  products,  is 
mentioned  as  evidence  of  the  religious 
character  of  the  paper.  It  is  noted 
that  the  Monitor  does  not  accept  ad- 
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select  the  good,  discard  the  un¬ 
worthy. 


Youth— 


Elagemess  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publi^er. 


When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 


of  Sigma  Dolto  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  Ill. 


A  nation-wide  non-profit  service 
supported  by  Signta  Delta  Chi, 
Professional  Joarnalistie  Frater¬ 
nity. 


EDITOR  <&  PUBLISHER 


vertising  of  liquor,  tobacco,  tea,  coffee, 
medical,  surgical  or  hygienic  articles; 
food  products,  soaps  or  other  com¬ 
modities  when  advertised  on  a  health 
basis;  hotel,  resort  or  travel  advertis¬ 
ing  employing  a  health  appeal;  Sim- 
day  theatricals;  complexion  prepara¬ 
tions  claiming  medicinal  qualities; 
tombstones,  cemeteries,  dentists,  ocu¬ 
lists,  collections  agencies,  oil  or  min¬ 
ing  propostions,  animals  in  captivity, 
illustration  or  text  representing  life 
or  health  depending  upon  weather 
conditions;  securities  of  promotional 
enterprises;  investment  of  capital 
wanted;  and  illustrations  showing  use 
of  tobacco  or  liquor.” 

The  board  cites  the  religious  writing 
regularly  appearing  in  the  Monitor 
columns  and  its  editorial  policy 
against  emphasis  upon  crime,  scandal 
and  sensation. 

During  1935  average  circulation  of 
the  Monitor  was  147,281;  and  as  of 
January  1,  1935,  the  tangible  personal 
property  had  “a  fair  cash  value  of 
$1,000,000,”  the  board  found.  This 
property  included  “stock  in  trade, 
merchandise,  materials  and  supplies, 
office  furniture  and  fixtimes,  printing 
presses,  machines,  machinery  and  a 
reference  library.”  Only  5%  of  the 
Monitor’s  circulation  is  subscribed  for 
in  Boston,  the  Board  found. 

Gross  income  from  all  Christian 
Science  publications  {Christian 
Science  Journal,  Christian  Science 
Quarterly,  Christian  Science  Sentinel, 
Herald  of  Christian  Science,  and  the 
Monitor)  for  the  year  1935  was  $5,- 
108,332,  with  operating  expenses  of 
$4,360,588.  However,  the  Monitor  op¬ 
erated  at  a  loss  $186,845  that  year. 

All  net  income  from  the  publications 
goes  to  the  First  Church  of  Christ, 
Scientist,  Boston. 


McCrary  Heads 
N.  Y.  Committee 
On  Defense  News 


A  New  York  State  Defense  Infor¬ 
mation  Committee  comprising  news¬ 
papermen,  radio  and  film  executives 
was  appointed  by  Governor  Lehmcm 
in  Albany  April  26  “to  facilitate  the 
dissemination  of  information  on  de¬ 
fense  activities  and  defense  responsi¬ 
bilities  of  New  York  State  and  its 
localities.” 


dent  of  Legislative  Correspondents 
Association;  William  S.  Paley,  presi¬ 
dent  of  Columbia  Broadcasting  Sys¬ 
tem;  Charles  C.  Pettijohn,  general 
counsel  of  Motion  Picture  Producers 
and  Distributors  of  America;  James 
M.  Stiles,  chairman  of  Newspaper  De¬ 
fense  Committee,  and  publisher,  Rock¬ 
ville  Centre  Nassau  Review-Star; 
Niles  Trammell,  president  of  National 
Broadcasting  Company;  Clarence 
Wheeler,  National  Association  of 
Broadcasters. 


J.  Reagan  McCrary,  chief  editorial 
writer.  New  York  Daily  Mirror,  was 
invited  to  serve  as  executive  director 
of  the  committee.  Mr.  McCrary  re¬ 
cently  flew  to  England  on  a  bomber 
destined  for  British  service  and  re¬ 
turned  two  weeks  ago  after  spending 
70  days  in  the  British  Isles. 

Members  of  Committee 


Foreign  Writers  Hold 
Founders'  Dinner 


The  members  of  the  Defense  Infor¬ 
mation  Committee  in  addition  to  Mr. 
McCrary  are:  Henry  M.  James,  presi¬ 
dent  of  the  State  Publishers  Associa¬ 
tion  and  editor  of  the  Hudson  Star; 
Walter  Lister,  president  of  the  New 
York  City  News  Association,  and  city 
editor.  New  York  Post;  Alfred  J.  Mc- 
Cosker,  chairman  of  the  board  of  di¬ 
rectors,  Mutual  Broadcasting  Com¬ 
pany;  Martin  McEvilly,  president  of 
Press  Photographers  Association,  and 
picture  assignment  editor.  New  York 
Daily  News;  John  M.  Mooney,  presi¬ 


Nearly  100  members  and  guests  at¬ 
tended  the  Founders’  Dinner  of  the 
Association  of  Foreign  Press  Corre¬ 
spondents  in  the  U.  S.  April  16,  cele¬ 
brating  the  opening  of  the  organiza¬ 
tion’s  new  headquarters  in  the  Lotus 
Club,  110  West  57th  Street,  New  York. 

Among  the  speakers  were  a  former 
associate  member.  Sir  Gerald  Camp¬ 
bell,  now  one  of  the  British  Ministers 
at  Washington  and  formerly  Consul 
General  at  New  York,  and  Percy  Bul- 
len,  whose  50th  anniversary  as  a  for¬ 
eign  correspondent  coincides  with  the 
association’s  24th  anniversary. 

Robert  Waithman,  London  News- 
Chronicle,  president  of  the  AFPC,  an- 
noimced  that  the  executive  committee 
has  appointed  Sir  Gerald  an  honorary 
member.  Among  the  guests  at  the 
dinner  were  the  consuls  of  several 
European  countries  and  their  wives. 


Washington,  D.  C.,  April  30 — Man¬ 
fred  Zapp,  head  of  the  Nazi  Trans- 
Ocean  News  Service  in  the  United 
States  has  been  dropped  from  mem¬ 
bership  in  the  Congressional  Press 
Galleries.  A  membership  card  was 
issued  to  him  several  months  ago. 


ALL^THE  r/MEf 


Journal  circulation  gains  arc  making 
newspaper  history  in  Atlanta!  In  a  year's 
time  daily  circulation  has  increosed  23,855 
. . .  Sunday  circulation  hos  jumped  37,995. 


1S40 

lOVRIUL  MCtATION 

DAILY  133,429 
SUNDAY  172,787 


More  readers  moon  more  business  and 


more  business  means  more  advertising  in 


the  South's  greotest  sales  producer! 


DAILY  157,284^ 
SUNDAY  2I0J82 


"The  Journot  Covers  Dixie  Like  the  Dew" 


National  Representatives  —  SAWYER  *  FERGUSON  *  WALKER  CO. 
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won’t  agree  with  all  your  points  and 
Editors  Debate  won’t  co-operate  fully  with  the  Navy 

__  1  •  and  the  Army  in  not  publishing,  even 

Ne^VS  weilSOrSllip  if  they  know  it,  information  which 

continued  from  page  6  would  be  of  aid  and  comfort  to  the 

„  „  ,  . ,  !  enemy,  or  the  potential  enemy  as  we 

desires.  The  press,  he  said,  has  co-  ^im  now.” 

operated  with  the  Navy  100%  since  ,,,,  ,  ,  ...  ^  ^  , 

u;.,  When  Mr.  Clarke  indicated  that  he 

Secretary  Knox  made  his  request  to  , ,  ^  u  v,  *  *  •  i 

newspapers  to  withhold  “certain  tea-  hesitate  to  print  cntica 

tures”  of  defense  news.  He  minimized  of  housing  at 

the  Malaya  incident,  saying  that  “if  camps  and  lack  of  preparation  on  the 
there  were  more  than  one  ship,  and  general  staff,  he 

there  are  more  than  one  ship,  then  it  -  ^  it  might  give  some 

would  show  the  distribution  of  these  comfort  to  the  enemy  but  it 

(British)  ships  and  that  would  be  a  certainly  would  have  the  effect  of 
very  valuable  piece  of  information 
for  Germany  to  have.” 

“I’m  not  trying  to  overlook  the  fact 
that  there  is  no  censorship  on  inter¬ 
national  communications,  which  is  the 
real  censorship  concerned  in  this  case. 

In  the  case  of  war  if  you  clamp  down 
censorship  on  international  commu¬ 
nications  I  believe  the  press  of  this 
country  could  be  a  lot  more  free,  so 
far  as  military  information  is  con¬ 
cerned,  than  is  the  case  at  present.” 

Clarification  Sought 
Broadly  speaking,  the  consensus  of 
the  forum  was  that  there  should  be 
at  least  .some  clarification  of  govern¬ 
mental  wishes  under  the  present 
setup. 

Mr.  Clarke  declared  it  might  work 
out  much  better  in  the  end  if  editors 
"knew  better  where  they  were”  by 
having  definite  information  on  for¬ 
bidden  subjects  where  national  de¬ 
fense  is  concerned.  He  thought, 
however,  that  “editors  are  pretty  well 
directed.” 

Mr.  Forrest  said  censorship  “does 
exist  and  must  exist.”  He  said  that 
whatever  rules  Washington  wants  to 
lay  down,  “as  a  rule  well  adhere  to 
them.”  He  complained  that  the  Navy 
Department  for  weeks  has  refused 
him  permission  to  print  information 
concerning  U.  S.  naval  security  in  the 
Atlantic,  although  it  was  published  a 
month  ago  in  a  book  which  he  named. 

On  this  point  Mr.  Forrest  was  asked 
by  Mr.  Backer:  “Why  don’t  you  print 
a  book  review?”  The  Herald  Trib¬ 
une’s  assistant  editor  had  contended 
that  the  information  in  question  was 
“a  story  that  every  American  should 
know.” 

Lyman  Bryson,  who  presided  on 
CBS’  “People’s  Platform”  program 
which  was  the  vehicle  for  the  dis¬ 
cussion,  suggested  during  the  inter¬ 
change  that  the  American  editor  ap¬ 
parently  “doesn’t  want  to  triist  to  his 
own  judgment.”  To  this  Mr.  Backer 
responded: 

“I  think  that  that  (definite  informa¬ 
tion  on  what  not  to  print)  would  be 
an  easier  day-to-day  problem,  but  I 
think  it  doesn’t  allow  for  what  is  a 
good  deal  of  fun  in  the  newspaper 
business,  and  that  is  deciding  for 
yourself  whether  you  take  a  good 
licking  from  somebody  or  not, 
whether  you  think  it  is  important 
1  enou^.  Now  when  they  have  the 
decision,  then  we  have  nothing  to 
say  about  it.” 

Would  Criticise  Inefflciency 

Mr.  Clarke  at  one  point  asked  Com- 
•nander  Ihurber  if  he  didn’t  think  it 
would  be  a  lot  simpler  if  “you  just 
established  an  arbitrary  censorship, 
because  certainly  some  editors  have 
bad  diflSculty  deciding  how  to  act  on 
what  have  been  requests.” 

To  this  Conunander  Thurber  re¬ 
plied:  “I  think  the  question  of  ter- 
I  nunology  is  inaccurate.  It  may  be 
■  censorship  in  effect,  but  it’s  self-cen-  y  * 

sorship  and  it’s  withholding  informa¬ 
tion  of  value  to  the  enemy  and 

everyone  does  that.”  A  ^  ^ 

Mr.  Forrest  interjected:  “Well, 

!  Commander  Thurber,  I  don’t  believe  HtHt  m  M  . 

there  is  any  responsible  editor  who  r  r  ^  ^  J 


jacking  up  our  own  people.”  Mr. 
Forrest  agreed  completely  with  Mr. 
Clarke  on  that  point. 

Mr.  Backer  said:  “I  think  it  is  up 
to  the  press,  since  there  is  no  censor¬ 
ship,  not  to  let  the  Army  and  Navy 
get  too  far  ahead  in  what  is  a  military 
secret.  Certainly  inefficiency  in  the 
Army  should  not  be  considered  a 
military  secret.  If  the  press  can  find 
that  out  they  ought  to  publicize  it  as 
quickly  and  as  widely  as  it  can.” 

“I  agree  with  you  as  far  as  the 
Navy  is  concerned,”  Commander 
Thurber  declared. 


GRAVES  NAMED  M.  E. 

Washington,  D.  C.,  May  1 — Aubrey 
Graves,  who  has  been  associated  with 
Scripps-Howard  newspapers  since 
1923,  has  been  appointed  managing 
editor  of  the  Washington  Daily  News, 
succeeding  Carter  Heslep,  resigned. 
Mr.  Graves  came  to  Washington  from 
the  New  York  World-Telegram  where 
he  was  chief  make-up  editor.  He  had 
previously  served  as  editor  of  the 
Denver  Rocky  Mountain  News  and  as 
managing  editor  of  the  Fort  Worth 
(Tex.)  Press. 


At  IlECTP.C 
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"WE’RE  COMPLETING  THIS 
7  MONTH  TELEPHONE  JOB 

IN  5  WEEKS!" 


and  that’s  good  news 


for  the  National  Defense! 


At  Western  Electric  we’re  producing  telephone  equipment  for 
use  now  which  normally  would  not  be  required  for  the  Bell 
System’s  nationwide  service  for  two  or  more  years. 

More  than  a  year  ago  we  began  to  plan  for  the  impending  need — 
to  make  ready  our  people,  our  plants,  our  machines,  our  materials. 

So  we’re  prepared  when  a  rush  order  comes  from  Uncle  Sam 
to  equip  Camp  Edwards  or  Camp  Beauregard  with  adequate  tele¬ 
phone  facilities.  Thirty  million  feet  of  wire?  Yes,  in  a  single  order. 

More  telephones  for  these  new  plants,”  is  the  urgent  demand 
of  aircraft  manufacturers  and  other  defense  industries.  Western 
Electric’s  response  cuts  weeks  and  even  months  out  of  usual  pro¬ 
duction  schedules. 

So  in  this  time  of  need,  as  in  calmer  days.  Western  Electric’s 
long  experience  and  manufacturing  facilities  are  demonstrating 
their  worth  to  the  nation. 


Western  Etectric 


,,.is  back  of  your 
Bell  Telephone  service 
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Rested,  Ernie  Pyle  Hits 
The  Road  Again  in  Auto 

By  STEPHEN  J.  MONCHAK 


THAT  roving  reporter  Ernie  Pyle, 

who  has  traveled  thousands  of  miles 
in  this  land  and  others,  has  hit  the 
road  again. 

This  week  he 
left  his  new  Al¬ 
buquerque,  N.  M. 
home  with  That 
Girl  (Mrs.  Pyle) 
in  his  new  car 
headed  for  the 
West  Coast,  writ¬ 
ing  in  his  ami¬ 
able  style  his 
daily  account  of 
what  he  comes 
upon;  the  looks 
of  the  places;  the 
people  he’s  met, 
and  what  he  honestly  thinks  of  them. 

Returned  Here  Recently 

His  impressions  are  appearing  in 
the  “Roving  Reporter”  column,  which 
he  writes  for  the  Scripps-Howard 
newspapers  and  which  is  distributed 
nationally  by  United  Feature  Syndi¬ 
cate. 

The  genial  vagabond  of  columnists 
had  been  resting  at  his  home  after 
several  strenuous  weeks  in  war-tom 
England.  He  arrived  from  abroad  last 
month. 

Since  Ernie  became  a  roving  re¬ 
porter  back  in  1936  he  has  covered  in 
his  car,  in  trains,  in  ships,  in  airplanes, 
afoot  and  otherwise  all  the  48  states. 
He  also  has  made  jaunts  into  Canada, 
Mexico  and  Hawaii.  You  couldn’t  very 
well  call  his  recent  visit  in  Europe  a 
jaunt,  however. 

His  column  has  made  him  countless 
friends  in  the  business  and  out.  He 
has  the  kind  of  a  job  most  newsmen 
would  like  to  have,  and  the  beauty 
of  it  is  that  he  thought  up  the  job 
himself  and  asked  to  have  it  made. 

It  happened  five  years  ago  while 
he  was  managing  editor  of  the  Scripps- 
Howard  Washington  (D.  C.)  News. 
He  had  been  promoted  to  that  post 
from  the  News  aviation  editor’s  chair, 
which  he  assumed  after  he  had  gone 
broke  on  an  attempted  auto  tour  of 
the  U.  S. 

Ernie  was  christened  Ernest  Taylor 
Pyle.  He  was  born  on  a  farm  near 
Dana.  Ind..  and  early  showed  a  rest¬ 
less  nature.  He  could  not  take  root 
in  any  one  place  for  long. 

Started  on  Indiana  Daily 

He  got  his  first  taste  of  traveling 
while  manager  of  the  Indi.ma  Uni¬ 
versity  football  team.  Later,  he  at¬ 
tached  himself  to  the  university’s 
baseball  team,  then  starting  out  on  a 
14.000-mile  tour  of  the  Orient.  Ernie 
got  as  far  as  Hong  Kong,  working  his 
way  on  the  trip.  Still  hungry  to  see 
the  world  he  joined  the  U.  S.  Navy 
when  we  went  into  World  War  I. 

About  the  only  thing  that  ever  held 
Ernie  to  one  spot  long  has  been  news- 
papering.  He  had  been  on  the  staff 
of  his  college  daily  and  liked  the  job. 
So  after  the  Armistice  and  his  dis¬ 
charge  from  the  service,  he  found  an 
opening  on  the  La  Porte  (Ind.)  Her- 
ald-Argus  as  reporter. 

But  restlessness  soon  set  in  again. 
Within  a  few  months  he  had  changed 
jobs  and  towns,  joining  the  staff  of 
the  Washington  News.  There  he  re¬ 
mained  three  years,  more  because  of 
the  excitement  of  working  in  the  na¬ 
tion’s  capital  than  anything  else.  This 
period  was  relieved  only  by  a  voyage 
on  an  Army  transport  to  Puerto  Rico 
and  Panama. 


Then  he  pulled  up  stakes  and 
started  on  his  abortive  auto  tour  of 
the  U.  S.,  which  landed  him  back  on 
the  News  as  aviation  editor,  later  the 
m.e.’s  post,  and  his  eventual  column- 
ing.  While  aviation  editor  of  the 
News  Ernie  flew  some  100,000  miles  on 
assignments. 

Happily  settled  down  to  this  latest 
migration,  Ernie  comments  that  he 
likes  it.  Not  only  because  every  day 
he  sees  new  things,  but  because  every 
day  he  meets  new  people.  That  he 
likes  them  goes  without  saying. 

“Roving,”  he  says,  “has  taught  me 
that  people  in  general  are  good.” 
People — those  in  and  out  of  the  craft 
— think  Ernie  is  good,  too. 

"Out  oi  the  Night"  Due 

“OUT  OF  THE  NIGHT,”  by  Jan  Val- 

tin,  one  of  the  outstanding  best 
sellers  of  1941,  will  be  syndicated  to 
newspapers  by  King  Features  Syn¬ 
dicate  starting  June  1.  The  contract 
was  signed  this  week  by  Joseph  V. 
Connolly,  president  of  KFS,  and  H.  G. 
Koppell,  head  of  the  Alliance  Book 
Corporation,  publishers  of  the  book. 

King  has  contracted  for  world  rights 
for  newspaper  syndication.  It  will  be 
in  daily  form. 

Newspaper  comments  about  Valtin’s 
book  have  been  flattering.  This  is  the 
second  best  seller  book  King  has  con¬ 
tracted  for  this  year. 

NANA  Re-elects  W.  S.  Gilmore 

DIRECTORS  and  stockholders  of 

North  American  Newspaper  Alli¬ 
ance  at  their  annual  business  meeting 
at  the  Waldorf-Astoria  April  25  dur¬ 
ing  convention  week,  re-elected  W.  S. 
Gilmore,  editor  of  the  Detroit  News, 
as  president  for  another  year,  and 
elected  two  new  members  to  NANA’s 
executive  committee  because  of  resig¬ 
nations. 

Those  resigning  were  Roy  Roberts, 
managing  editor,  Kansas  City  Star, 
and  Colonel  Frank  Knox,  publisher, 
Chicago  Daily  News,  now  absent  from 
his  paper  in  his  capacity  as  Secretary 
of  the  Navy.  Their  places,  respective¬ 
ly,  were  filled  by  Dwight  S.  Perrin 
Philadelphia  Bulletin  managing  edi¬ 
tor,  and  Lynn  E.  Aldrich.  Chicago 
Daily  News. 

Re-elected  to  the  executive  com¬ 
mittee  were  Mr.  Gilmore,  Newbold 
Noyes,  Washington  (D.  C.)  Star  asso¬ 
ciate  editor;  and  William  O.  Taylor, 
president-publisher,  Boston  Globe. 
Also  re-elected  for  1941-42  were  John 
N.  Wheeler,  executive  vice-president 
and  general  manager;  Paul  Bellamy, 
editor,  Cleveland  Plain  Dealer,  first 
vice-president;  Eldward  H.  Butler, 
publisher,  Buffalo  (N.  Y.)  Everting 
News,  second  vice-president;  and 
Henry  M.  Snevily,  secretary  and  trea¬ 
surer. 


^'iiiminiiiiiiiMiMiiiiiiniiiiiWMUiMtuiiuiiiuiiiiniiiiiuiintiiiiiiiiiiiiiiiiiiiHiiniiiL^ 
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Ernie  Pyle 


EDITOR  &  PUBLISHER 


John  A.  Brogan,  Jr. 


Personals  and  Notes 
IN  RECOGNITION  of  his  recent  pro¬ 
motion  to  the  post  of  general  sales 
manager  of  International  News  Ser¬ 
vice,  John  A . 

Brogan,  Jr.,  was 
honored  with  a 
luncheon  at  the 
New  York  Ad¬ 
vertising  Club 
April  28.  Mr. 

Brogan  was  the 
guest  of  more 
than  20  foreign 
represen- 
tatives  of  King 
Features  Syndi¬ 
cate,  of  which 
until  recently 
and  for  more 

than  12  years  he  was  foreign  sales 
manager.  Joseph  V.  Connolly,  presi¬ 
dent  of  KFS.  was  toastmaster,  and 
Paul  Winkler,  head  of  Press  Alliance, 
representing  the  foreign  selling  staffs, 
presented  Mr.  Brogan  with  a  cellarette 
and  desk  clock.  .  .  .  Dorothy  Dix, 
Ledger  Syndicate  columnist,  one  of  the 
nation’s  outstanding  writers  of  advice 
to  the  love-lorn,  was  a  guest  of  honor 
at  the  Canton,  Miss.,  Grace  Episcopal 
Church  April  27,  when  an  electric 
cross  over  the  altar  was  dedicated. 

.  .  .  Drew  Pearson,  co-author  with 
Robert  S.  Allen  of  United  Feature 
Syndicate’s  “Washington  Merry-Go- 
Round”  column,  was  the  featured 
speaker  on  the  Lyceum  Association 
program  in  New  Orleans  on  May  1. 

.  .  .  Walter  Winchell,  New  York  Daily 
Mirror  and  King  Features  Syndicate 
Broadway  columnist,  will  spend  his 
annual  month  vacation  during  August 
serving  with  the  U.  S.  Naval  Reserve. 
Winchell.  who  served  in  the  Navy 
during  the  World  War, 'will  hold  the 
rank  of  Lieutenant  Commander.  As 
in  years  past  during  his  vacation,  he 
will  not  write  his  column  or  appear 
on  his  weekly  radio  program.  .  .  . 
General  Hugh  Johnson,  King  Fea¬ 
tures  Syndicate  columnist,  has  been 
rejected  by  President  Roosevelt  in  his 
request  that  his  Brigadier  General 
commission  be  renewed.  The  General, 
who  for  years  has  been  severely  crit¬ 
ical  of  FDR’s  administration,  had  ap¬ 
plied  for  renewal  of  his  rank,  at  the 
suggestion  of  the  War  Department. 
.  .  .  Bill  Holman,  who  draws  “Nuts 
and  Jolts”  for  the  Chicago  Tribune- 
New  York  News  Syndicate,  this  week 
was  granted  another  contract  renewal 
for  three  years.  .  .  .  Bill  Donahey,  who 
introduced  the  “Tennie  Weenies”  Sun¬ 
day  page  for  the  same  syndicate  more 
than  eight  years  ago,  has  returned  to 
that  syndicate’s  fold,  and  his  Sunday 
feature  is  scheduled  for  national  re¬ 
lease  beginning  May  11.  It  will  debut 
in  the  New  York  Sunday  News. 


Camera  Knights 


William  Wilson 


"HERE,  print  this!”  ordered  the  chief 

photographer  of  Boston  (Mass.) 
American  back  in  1906  as  he  laid  a 
very  special  neg- 
ative  in  the 
hands  of  William 
Wilson,  the  new 
dark  room  boy. 

Wilson  shook 
with  fright,  un¬ 
folding  a  film 
that  was  five  feet 
long  and  three 
feet  deep.  It  was 
a  panorama  of 
the  San  Francis- 
c  o  earthquake. 

“I’ll  never  for¬ 
get  it,”  says  Wil¬ 
son,  now  a  chief  photographer  him¬ 
self  on  the  Albany  (N.  Y.)  Knicker¬ 
bocker  News.  After  running  off  the 
picture  by  making  sectional  prints, 
Wilson  decided  to  be  a  news  camera¬ 
man.  He  also  decided  in  a  few  years 
he  needed  a  lot  more  experience,  so 
he  joined  the  Navy. 

After  the  World  War  Wilson  joined 
the  Albany  (N.  Y.)  Evening  News 
staff.  One  of  his  first  assignments  was 
a  picture  of  then  Governor  Nathan 
L.  Miller.  He  has  made  every  one 
of  the  state’s  chief  executives  since, 
including  the  one  who  went  to  the 
White  House. 

A  gold  medal  was  awarded  Wilson 
by  the  Albany  Tiines-Union  for  his 
airplane  coverage  of  the  Vermont 
floods  in  1927  and  now  his  fellow 
news  photographers  have  given  him 
special  recognition  for  more  than  one 
camera  feat  by  naming  him  first  pres¬ 
ident  of  the  Capital  District  Press 
Photographers’  Association. 
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Nothing 

Takes  the  Place 
of  Fine  Pictures 


VOU  get  the  benefit  of  fine 
’  photography  only  when  en¬ 
graving  and  press  performance 
have  the  aid  of  sensitive  mat 
performance,  such  as  Certified 
Mats  will  give  you. 


9  Rockefeller  Plaza,  Dept.  P 


New  York.  N.  Y, 


newspaper  NEWS 


Austral 


I  a 


•  The  only  journal  giving  tka 
newt  of  adverflsert,  advarfis- 
ing,  publishing,  printing  and 
commarclal  broadcasting  In 
Australia  and  Now  Zoaland. 

If  you  ara  planning  sales  cam¬ 
paigns  or  ara  Intarastad  in 
these  territories  read 
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Arizona  . 

Arkansas  . 

California  . 

Colorado  . 

Connecticut  . 

Delaware  . 

Dist.  of  Columbia - 

Florida  . 

Georgia  . 

Idaho  . 

Illinois  . 

Indiana  . 

Iowa  . 

Kansets  . 

Kentucky  . 

Louisiana  . 

Maine  . 

Maryland  . 

Massachusetts  . 

Michigan  . 

Minnesota  . 

Mississippi  . 

Missouri  . 

Montana  . 

Nebraska  . 

Nevada  . 

New  Hampshire  . . . . 

New  Jersey  . 

New  Mexico  . 

New  York  . 

North  Carolina  . . . . 

North  Dakota  . 

Ohio  . 

Oklahoma  . 

Oregon  . 

Pennsylvania  . 

Rhode  Island  . 

South  Carolina  . . . . 

South  Dakota  . 

Tennessee  . 

Texas  . 

Utah  . 

Vermont  . 

Virginia  . 

Washington  . 

West  Virginia  . 

Wisconsin  . 

Wyoming  . 


1,605,461 

1,704,833 

2,644,484 


Alaska  . 

Pacific  Islands 
Puerto  Rico  . 
Virgin  Islands 


*\VrA  Defense  *  \  SIL\  HousiiiR  ♦ 
Projwts  I’rojecls 

$3,073,046  $1,717,511 

4,286,082  . 

2,342,364  . 

31,421.130  . 

31,573,799  . 

3,023,369  3,617,600 

678,205  . 

I, 301.708  . 

15,891,907  1,605,461 

5,367,846  1,704,833 

249,614  . 

4,281,118  2,644,484 

2,421,706  . 

713,757  . 

2,046,577  . 

2,822,422  . 

6,686,265  . 

10.762,023  . 

5,422,247  . 

8,086,915  . 

7,034,773  . 

4,512,860  . 

2,652,343  . 

900,762  . 

1,216,869  . 

816.595  . 

635.585  . 

1,961,342  . 

9.204,475  . 

1,852,002  . 

II, 447,557  . 

2.549.321  . 

585.942  . 

2,738,764  . 

3,024,696  . 

6,774,490  . 

5,600,977  . 

931.097  945,975 

2.820,511  2,581,273 

421.570  . 

433,530  . 

14.043,346  812,402 

1.271.961  . 

651,844  . 

3.744,431  4.996.323 

10.852,485  3,016,718 

285,082  . 

2.145.961  . 

598.916  . 

Outside  Continental  U.  S. 

5,021  . 

1.381,601  . 

10,591,784  . 

828,451  . 
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14,891,500 

544,000 

933,000 

67,000 

1,875,000 

2,127,500 

325,300 

1,668,700 


404,900 

1,935,000 

447,000 

4,970,002 

1,644,000 

1,180,000 


2,674,000 

1,163,000 

285.000 

817,000 

1,543,000 


945,975 

2,581.273 


4.996.323 

3,016,718 


1,059,000 

121,500 

3,011.500 


1,702,000 
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161,232 
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740,704  j 
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749,577  I 
341,623 
363,867 
577,738 
489,854  I 
217,305  j 

830.604  I 
1,566,822  : 
1,933,901  1 

376,698  ! 
582,884  ! 
689,129 
84,667  i 
180,190  [ 
40,626 
146,074 
1.394,958  ‘ 
117,350  i 
9,202,910  i 
520,235  : 
108,766  j 
1.680,198  I 
482,522 
973,710 
4.119,120 
174,549 
438,527 
92,900 
886.563 
1,892,219 
316,336 
104,818 
856,387 
I  690,177 

1,036,949 
1,202,687 
163,785  ■ 


3,408,000 

2,267.800 


"HAVE  AN  EXTRA 
OFFICE  ALONG  THE 
AIR  EXPRESS 
SKY  SPEEDWAY!':.. 


. .  says  James  W.  Brown,  Jr.,  Publisher  of  Editor  &  Publisher 


Radio  Applications 
Held  for  FCC  Hearing 

Washington,  D.  C.,  April  28 — News¬ 
paper  interests  applying  for  standard 
broadcast  licenses  will  be  required  to 
await  the  findings  of  an  inquiry  into 
the  wisdom  of  joint  newspaper- radio 
ownership,  the  Federal  Communica¬ 
tions  Commission  announced  this 
week. 

The  Commission  previously  ordered 
that  applications  for  FM  (frequency 
modulation)  be  filed  pending  the  out¬ 
come  of  public  hearings.  That  order 
subsequently  was  modified  to  permit 
newspaper  applicants  to  proceed  upon 
a  showing  that  public  necessity  and 
interest  would  be  served. 

In  several  instances  where  compet¬ 
ing  applicants  sought  the  same  facili¬ 
ties,  FCC  has  favored  the  petitioner 
not  having  newspaper  affiliation.  The 
expressed  theory  was  a  preference  for 
preventing  ownership  of  all  media  for 


transmission  of  news  in  a  given  com¬ 
munity  from  reposing  in  the  same 
hands. 


HEADS  SO.  TEX.  GROUP 

San  Antonio,  April  27 — Calling 
newspapers  vital  cogs  in  national  de¬ 
fense,  Col.  James  A.  Mars,  U.S.A.,  re¬ 
tired,  told  the  South  Texas  Press  Asso¬ 
ciation  in  convention  here  that  the  de¬ 
fense  program  is  based  on  “four  M’s — 
men,  money,  munitions  and  morale.” 
He  added:  “The  newspapers  of  Amer¬ 
ica  must  furnish  that  morale  or  the 
other  three  basic  needs  will  be  sadly 
lacking.”  The  association  ended  its 
two-day  annual  meeting  yesterday 
with  election  of  G.  A.  Smith,  Caldwell 
News,  as  president  to  succeed  L.  K. 
McDaniel,  Seguin  Enterprise.  Gon¬ 
zales  Daily  Inquirer,  Henry  Reese  III, 
editor-manager,  was  awarded  the  cup 
as  the  South  Texas  newspaper  with 
the  best  record  of  community  service. 


Total  .  $266,323,350  (A)  $23,642,580  $53,297,702  $46,293,665 

•  a  I  Iiii'liiiios  for  ilcfi'iisc  troiiiinu^  and  i-ocorils. 

•  WPA  (Works  Projc-is  Adniinistralioii  i :  PSH.A  ( riiiliil  Slalr-s  Housinsr  Authorilyi:  I 
PB.\  ( Bnililinirs  .Adniinistration » :  FS.V  (  Fcili  r.d  Security  Aircncyl. 

Source:  Ofliee  of  Govcrniucnt  Rei«)rts,  Washinirton.  D.  C..  .and  45  H  way.  New  York,  N.  Y. 


Tick  . . .  lap  . . .  tick-tap  .  . .  by  teletype,  cable  and  tele- 
•j;ra|)b  conies  tbe  world-wide,  world-\ital  news  of  tbe 
tlay.  Do  your  sbipinents  ...  to  and  from  yoiir  otfice  .  .  . 
keep  lip  with  tbe  ever  increasinj'  pace  of  events?  Make 
sure  witb  Air  Express  tbe  sin»er-swift,  reliable  service 
es.«ential  to  modern  business. 

Plates,  art-work,  presentations  .  . .  anything  you  send 
or  receive  .  . .  travels  3  zipping  miles  a  minuie  between 
more  than  230  airports.  Air-rail  service  to  off-airline 
points  with  special  pick-np  and  special  delivery  at  no 
e.xtra  charge  within  our  regular  vehicle  limits  in  all 
cities  and  principal  tow  ns.  It’s  like  having  another  office 
right  along  tbe  sky  speedway!  There’s  international 
Air  Express  service,  too— reaching  hundreds  of  points 
outside  the  U.S.  Eor  Air  Express  service  just  phone 
Railway  Express,  Air  Express  Division. 


'Fastest  Way'  Means 
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EDITOR  &  PUBLISHER 


Guthrie,  Okla.,  Honors 
E.  &  P.  Columnist 

By  JACK  PRICE 


ST.  LOUIS,  MO.— When  I  received 

an  invitation  to  be  the  guest  of  the 
City  of  Guthrie,  Okla.,  to  take  part 
in  the  celebration  commemorating 
the  state’s  fifty-second  birthday,  April 
22,  naturally  I  felt  highly  honored 
and  pleased.  A  self-imposed  duty  to 
take  my  camera  and  cover  the  event 
caused  me  some  troublesome  moments, 
but  for  once  I  rebelled.  Not  unlike 
other  newspaper  photographers  I,  too, 
have  often  wished  that  I  could  be  a 
particii>ant  in  an  event  without  worry¬ 
ing  about  who  and  what  I  should 
shoot,  so  believe  it  or  not  I  left  my 
“shooting  irons”  behind. 

Thanks  to  Raymond  Fields,  pub¬ 
lisher  and  editor  of  the  Guthrie  Daily 
Leader,  I  was  saved  from  providing 
the  locsd  camera  fans  with  some  spec¬ 
tacular  pictures,  when  he  arranged 
for  me  to  ride  in  an  auto  instead  of 
on  the  spirited  Pinto  assigned  for 
transportation.  Perhaps  I  was  too 
self-conscioxis,  but  I  thought  I  saw 
that  horse  wink  at  me. 

■•decked  in  Cowboy  Regalia 

As  soon  as  I  arrived  in  Guthrie  I 
was  bedecked  in  full  cowboy  regalia 
from  ten-gallon  hat  to  boots.  Before 
and  after  the  parade  I  met  many  pho¬ 
tographers,  and  they  too  were  dressed 
in  true  rodeo  style,  so  I  did  not  feel 
too  strange.  We  exchanged  ideas  and 
talked  shop.  It  was  a  real  pleasure 
meeting  these  lens-lads,  for  although 
they  were  on  the  job  covering  the 
assignment  they  had  not  lost  that 
pioneer  spirit  which  Guthrie  and  all 
of  Oklahoma  was  celebrating  that 
day,  or  the  humor  which  prompted 
one  of  the  boys  to  take  the  picture 
that  appears  on  this  page.  “Alas, 
That  Was  My  Day.” 

After  the  parade,  Mr.  Fields  and  I 
talked  shop.  It  so  happens  that  his 
paper  was  the  first  small  daily  in 
Oklahoma  to  install  photograph  and 
engraving  departments.  The  Guthrie 
Leader  has  a  complete  photo  plant,  and 
employs  one  photographer  who  does 
not  double  in  some  other  kindred 
capacity.  The  department  consists  of 
one  combination  developing  and  print¬ 
ing  room  and  one  room  for  finishing. 
The  cameraman  is  well  equipped  with 
standard  news  cameras  including  a 
4x5  Speed  Graphic  and  a  Big  Bertha. 
Of  late  the  photographer  has  become 
interested  in  color  pictures  and  minia- 
time  camera  work.  Although  the 
paper  is  not  equipped  to  publish  color 
photographs,  Mr.  Fields  informed  me 
that  he  desires  to  keep  apace  of  the 
times  and  that  when  the  time  is  op¬ 
portune  the  paper  may  experiment 
with  this  m^em  form  of  picture 
treatment. 

Thanks  to  Mr.  Fields  and  the  City 
of  Guthrie  for  a  wonderful  time. 

Photo  Assignments  Centralized 

I  STOPPED  OFF  at  St.  Louis  to  spend 

a  day  inspecting  all  the  photograph 
departments  of  the  newspapers  there. 
In  previous  articles  I  have  described 
the  plant  at  the  St.  Louis  Post-Dis¬ 
patch  which  is  managed  by  Clint 
Murphy.  In  my  other  visits  to  this 
city  I  had  not  had  time  to  look  in  at 
the  photo  departments  of  the  Globe- 
Democrat  or  the  Star-Times. 

It  so  happens  that  this  was  the  op¬ 
portune  time  to  visit  the  plant  at  the 
Globe-Democrat  because  a  new  sys¬ 
tem  had  just  been  adopted.  The  pho¬ 
tograph  department  was  recently  put 
under  the  supervision  of  George  Dent, 
editor  of  the  roto  department.  The 
new  set-up  calls  for  complete  central¬ 


ization  of  activities  of  photographers. 
Under  the  old  method  cameramen 
were  given  orders  by  an  executive 
from  managing  editor  down  to  circu¬ 
lation  and  advertising  heads. 

Under  the  new  rule,  photographers 
are  not  assigned  to  cover  more  stories 
than  the  paper  allots  space  for.  Of 
course,  spot  news  stories  breaking 
suddenly  are  exempt  from  this  rule. 
It  was  to  eliminate  waste  and  dupli¬ 
cation  of  coverage  that  brought  about 
the  new  order.  Meaningless  assign¬ 
ments  are  passed  up  for  stories  that 
call  for  illustrations.  Since  the  change 
has  taken  place,  assignments  for  each 
photographer  have  dropped  from  six 
and  over  down  to  three. 

Money  that  is  saved  from  the  ex¬ 
cessive  coverage  and  waste  is  applied 
to  purchasing  new  equipment  for  the 
department.  Dan  Forrestal,  editor  of 
the  daily  picture  page,  is  charged  with 
the  active  direction  of  the  photog¬ 
raphers  and  assignments.  We  were  in¬ 
formed  that  his  policy  is  to  give  proper 
pictorial  treatment  to  a  story  within 
keeping  of  its  importance,  and  that 
this  does  not  mean  that  it  is  necessary 
to  take  a  dozen  shots  where  two  would 
be  sufficient. 

Have  Big  Bertha 

The  staff  has  six  cameramen,  and 
photographer  number  one  is  Pete 
Hangge,  who  has  been  with  the  paper 
for  more  than  25  years.  Each  photog¬ 
rapher  owns  his  equipment  and  auto. 
The  newspaper  repairs  and  replaces 
worn  out  apparatus  and  provides  a 
mileage  fee  allowance  for  the  opera¬ 
tion  of  the  autos.  There  are  several 
camera  outfits  in  the  locker  that  are 
the  property  of  the  paper  and  they 
are  often  used  when  an  emergency 
arises.  The  paper  also  places  a  40- 
inch  Big  Bertha  camera  at  the  disposal 
of  the  staff  for  coverage  of  sports. 

There  are  four  separate  rooms  fully 
equipped  for  developing  and  printing. 
Each  room  is  about  7  x  10  ft.  All 
rooms  are  similarly  built  and  equipped. 
Each  room  has  an  old  fashioned  gim- 
type  enlarging  lamp  that  is  operated 
on  a  long  bench.  Running  ice  water 
is  piped  in  every  room  but  the  plant 
in  all  is  not  air-conditioned  except 
for  a  forced  draft  ventilation  system. 

The  plant  also  includes  a  studio 
about  22  X  25  ft.  with  a  15-ft.  ceding, 
"niis  operating  room  has  plenty  of 
lighting  units  and  is  fitted  for  special 
advertising  work.  All  the  dark  rooms 
are  fitted  with  sliding  doors  and  each 
has  a  red  warning  light  outside  to 
indicate  that  the  room  is  in  operation. 
These  rooms  open  into  one  long  finish¬ 
ing  room  where  all  the  work  is  han¬ 
dled  before  starting  down  to  the  edi¬ 
tor’s  desk.  Every  week  one  man  is 
designated  to  handle  the  inside  work 
and  develop  and  print  the  pictures 
made  by  the  rest  of  the  staff.  Because 
of  the  long  distances  covered,  the 
cameramen  are  often  compelled  to 
send  their  stuff  back  by  courier, 
hence  freeing  them  for  another  as¬ 
signment.  The  inside  man  is  some¬ 
times  called  out  to  cover  a  story  in  an 
emergency.  It’s  a  happy  family  at  the 
Globe-Democrat  and  the  boys  love 
their  jobs. 

Star-Times  Photo  Setup 

WE  NEXT  VISITED  the  plant  at  the 

Star-Times.  This  department  is 
much  smaller  than  the  other  two  in 
St.  Louis,  but  the  coverage  is  intense 
even  with  the  smaller  staff  and  facil¬ 
ities.  The  department  is  managed  by 
Picture  Editor  Ned  A.  Bush.  The 


deck  Price  In  cowboy  regalia. 


staff  consists  of  four  photographers 
each  owning  his  equipment  and  a  car. 
A  fee  for  mileage  is  granted. 

The  department  has  two  combina¬ 
tion  developing  and  printing  rooms. 
Elach  room  is  about  7  x  15  ft.  At  the 
rear  of  each  room  a  smaller  room  is 
divided  off  and  used  only  for  develop¬ 
ing  films.  The  larger  portion  is  em¬ 
ployed  for  printing.  Here  we  found 
the  gun-type  enlargers  in  use  and 
although  they  function  they  too,  like 
the  ones  on  the  other  papers,  may  be 
classified  as  obsolete  apparatus. 

A  studio  is  also  included  in  the 
department  but  it  is  rarely  used.  It 
has  been  an  insurance  against  emer¬ 
gencies  and  well  worth  its  addition. 
The  cameramen  cover  on  an  average 
of  six  assignments  a  day  and  the  sys¬ 
tem  of  staggering  one  man  for  inside 
work  is  applied  in  this  department  as 
it  is  at  the  Globe-Democrat.  The 
plant  is  equipped  with  running  ice- 
water  but  lacks  air-conditioning.  A 
ventilation  system  of  the  blower  type 
is  installed  in  each  room. 

Despite  the  lack  of  complete  mod¬ 
ernization,  the  staff  is  most  proficient 
and  works  with  close  co-operation  in¬ 
side  and  outside.  As  Mr.  Bush  stated, 
“I  often  wonder  how  they  consistently 
turn  out  so  much  good  work.” 

Adieu  to  the  Southwest 
BY  THE  TIME  this  column  is  in 
print,  I  will  have  returned  to  New 
York  and  in  fairness  to  the  good  folks 
out  in  the  South  and  Middle  West  I 
want  to  thank  them  for  the  hospitable 
welcome  and  cooperation  they  gave 
me.  To  the  many  friends  of  this  de¬ 
partment  who  wrote  asking  how  soon 
I  would  start  to  report  on  new  things 

i  These  EMPIRE 
i  Graphic  Carrying  Cases 
HOLD  EVERYTHING! 

For  2V4X3V4— 3V4X4V4— 4x5  Graphics 

‘  e  No  more  need  to  stuff  bulbs  and  other 
:  I'quipment  in  your  pockets! 

>  These  Empire  Graphic  Carrying  CaiM  are 
I  compactly  designed  to  hold  all  equipment 
.  needed  for  Graphic  Cameras  fitted  with 
i  range  or  tubular  view  finders. 

Each  case  has  strong  hinges,  key  and  snap 
locks,  rings  for  a  carrying  strap,  reinforced, 
rounded  corners,  and  is  of  such  sturdy  con¬ 
struction  that  yon  can  stand  upon  it  when 
you  want  an  extra  “high  shot.” 

Empire  Cases  for  3^  x  4%  and  4x5 
Graphics  are  constructed  of  tough,  water¬ 
proofed,  black  heavy  grained  fiber.  For  the 
2%  X  3^  site  there  is  a  special  case  of  box 
wood  construction  with  leatherette  finish. 

COMPACT  —  CONVENIENT 


in  the  making,  I  wish  also  to  thank 
them  for  their  patience. 

We  understand  that  many  rumors 
about  new  devices  and  appliances  are 
being  circulated,  and  so  without  los¬ 
ing  time  we  will  run  them  down  and 
report  the  facts. 

Staff  Honors  Frank  Gilloon 

FRANK  J.  GILLOON,  sales  manager 

of  the  New  York  Times  Wide  World 
Photos,  was  guest  of  honor  at  a  din¬ 
ner  given  by 
members  of  the 
staff  in  the  Yacht 
Room  of  the 
Hotel  Astor,  New 
York,  on  April 
25.  The  testi¬ 
monial  dinner 
recognized  the 
start  of  Mr.  Gil- 
loon’s  20th  year 
of  service  with 
the  photo  syndi¬ 
cate.  Entertain¬ 
ment  was  fur¬ 
nished  by  cam¬ 
eramen,  desk  men  and  salesmen,  who 
provided  a  program  of  original  skits  in 
the  approved  “Gridiron”  style. 

The  Wide  World  Photo  sales  man¬ 
ager  joined  that  organization  in  1921 
as  a  salesman.  He  took  over  the  as¬ 
signment  desk  three  years  later  and 
after  two  years  at  that  post  moved  to 
the  post  of  promotion  manager  of  the 
service.  He  was  appointed  sales  man¬ 
ager  two  years  later. 

Mr.  Gilloon  first  entered  the  news¬ 
paper  picture  service  field  in  1914 
when  he  joined  International  News 
Photos  as  salesman  shortly  after 
leaving  St.  John’s  Prep  in  Brooklyn. 
He  is  married  and  the  father  of  a 
daughter,  now  attending  college. 

Saltzmon  Changes 

HARRY  SALTZMAN,  photographer, 

Philadelphia  Inquirer,  has  resigned 
to  take  a  similar  position  with  the 
Philadelphia  Record,  effective  April  21. 
■ 

CHICAGO  CONTRACT 

The  Chicago  Times  renewed  its  con¬ 
tract  with  the  Chicago  Newspaper 
Guild  recently  for  another  year.  The 
contract,  covering  wages,  hours  and 
working  conditions  for  editorial  de¬ 
partment  employes,  is  a  renewal  of  the 
former  agreement  with  the  added  pro¬ 
vision  that  monthly  meetings  will  be 
held  at  which  either  the  management 
or  the  Times  unit  can  bring  up  griev¬ 
ances  for  consideration.  Prior  to 
signing  the  contract,  the  management 
had  declined  to  grant  a  guild  shop 
clause  and  the  unit  voted  down  a 
motion  to  seek  strike  action  on  the 
closed  shop  issue. 


SIZES  and  PRICES 

For  X  >nd  4  x  S  Oraphle*. .  $8.54 
For  XV4  X  3V4  Oropbira .  9.ee 

Order  froM  your  dealer— or  direct  froa  Medo 


15  WEST  47TH  STREET  NEW  YORK  CITY 
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Most  Kitchens  Need 
A  “Face  Lifting” 


By  FRANK  FEHLMAN 

{No.  219  in  a  series) 

ONE  of  our  friends — a  food  manufac¬ 
turer — recently  asked  us  to  assist 
him  in  laying  out  a  modern  kitchen. 
We  shopped  two  or  three  department 
stores  and  finally  located  a  young  man 
who  has  for  the  past  six  years  spent 
practically  all  of  his  time  measuring 
kitchens  in  private  homes,  and  work¬ 
ing  directly  with  contractors  and  ar¬ 
chitects  who  believe  that  a  well  laid- 
out  kitchen  is  one  of  the  best  selling 
features  that  the  real  estate  salesman 
can  use  when  he  is  showing  a  new 
house  or  a  remodeled  home  that  is 
for  sale. 

Kitchen  equipment — that  is.  the  basic 
fixtures,  sudi  as  the  tables,  shelves, 
drawers,  cabinets,  cupboards,  etc. — 
can  now  be  bought  like  sectional 
bookcases  and  installed  one  unit  at 
a  time,  or  the  homeowner  may  tear 
out  all  of  his  old  equipment  and  have 
a  complete  new  unit  designed  for  the 
space  available. 

In  most  instances,  the  refrigerator 
and  stove  are  sold  as  separate  units. 
They  are  not  included  with  the  other 
items.  Of  course,  the  architect  or  the 
designer  designates  the  spaces  that 
might  be  used  for  these  two  units 
but  it  is  optional  with  the  homeowner 
as  to  what  size  ice  box  or  what  size 
stove  he  will  use,  and  whether  or  not 
a  gas  refrigerator,  a  regular  ice  box — 
he  will  use  an  electric  refrigerator, 
a  coal  stove,  an  oil  stove,  a  gas  range 
or  an  electric  range. 

A  New  Market 

DURING  the  past  10  years,  home 
equipment,  such  as  the  heating 
plant,  refrigerator,  stove,  furniture, 
vacuum  cleaner,  washing  machine, 
etc.,  have  been  neglected  by  the  aver¬ 
age  homeowner  and  the  replacement 
of  these  units  has  been  put  off  until 
that  day  when  the  homeowner  will 
have  sufficient  income  to  replace  ob¬ 
solete  or  worn  out  units. 

Based  on  many  studies  that  we 
have  made,  we  have  learned  that  just 
as  soon  as  the  family  income  starts  to 
increase,  the  food  bill  goes  up;  more 
fruits,  green  vegetables  and  better 
cuts  of  meat  are  bought.  After  the 
family  has  readjusted  its  food  bill  up, 
surplus  funds  are  used  for  new  ward¬ 
robes.  After  the  food  and  wearing 
apparel  requirements  of  the  family 
have  been  taken  care  of,  they  are 
prospects  for  new  home  furnishings 
and  new  home  equipment. 

The  market  for  complete  kitchen 
units  is  rather  thin;  but  the  store  or 
upholstery  shop  or  home  furnishings 
store  that  starts  to  work  on  this  mar¬ 
ket,  can  develop  a  very  profitable 
business  with  this  line. 

Outline  for  Campaign 
there  are  probably  10  times  as 
many  prospects  for  a  cabinet,  a 
table  or  part  of  the  complete  unit  as 
there  are  for  a  complete  unit.  There¬ 
fore,  the  advertising  copy  schedule 
prepared  for  the  prospect  in  this  clas¬ 
sification  should  be  laid  out  on  a 
ratio  of  about  three  to  one.  Three  of 
the  ads  should  be  devoted  to  indi¬ 
vidual  units  and  one  devoted  to  com¬ 
plete  installations. 

Every  advertisement  should  carry 
a  free  offer  and  this  should  always 
appear  at  the  top  of  the  ad.  This 
free  offer  might  read  as  follows: 

Free  Kitchen  Advisory  Service: — \Ve  meas- 
nre  your  kitchen,  make  recommendations  as 
|o  how  you  can  save  steps,  time.  You  may 
"oy  one  unit  or  a  complete  kitchen.  Phone 


Main  0000  and  a  trained  kitchen  man  will 
give  you  an  estimate,  without  obligation. 

The  man  or  woman  sent  out  to 
measure  the  kitchen  should  use  a 
simple  form  sheet  on  which  the  exact 
measurements  of  the  kitchen  may  be 
put  down,  and  a  simple  drawing 
should  be  made  showing  just  where 
each  unit  will  fit  and  the  cost  of  each 
unit.  Then,  a  final  figure,  showing 
the  final  cost  of  the  complete  instal¬ 
lation,  minus  the  cost  of  the  refrig¬ 
erator  and  the  stove,  should  be  shown. 

We  were  told  by  the  salesman  we 
interviewed  that  many  families  start 
with  the  idea  of  putting  in  a  set  of 
drawers,  a  new  table  or  a  cabinet  and 
finally  wind  up  by  installing  a  com¬ 
plete  unit.  Prices  vary  from  $300  to 
as  high  as  $2,000. 

If  the  average  man  were  compelled 
to  spend  one  month  in  a  kitchen  and 
it  was  his  responsibility  to  prepare 
three  meals  a  day  for  30  days,  kitchen 
equipment  manufacturers  would  find 
themselves  swamped  with  orders. 
Hundreds  and  thousands  of  men  have 
well  organized,  well  equipped  offices. 
Yet,  the  kitchens  in  some  of  their 
homes  are  as  antiquated  as  a  horse 
and  buggy  or  a  Model  T  Ford. 

The  average  woman  finds  it  diffi¬ 
cult  to  sell  her  husband  the  idea  of 
investing  from  $300  to  $500  in  re¬ 
vamping  her  kitchen,  but  it  has  been 
done,  it  is  being  done,  and  it  can  be 
done  in  practically  any  market  in 
the  United  States  through  the  use  of 
informative  copy,  run  at  least  three 
times  a  week  on  the  women’s  pages. 

Size  of  Ads 

IF  possible  a  small  line-cut  .showing 
a  kitchen  layout  should  be  used  in 
this  campaign.  Manufacturers  who 
make  kitchen  equipment  supply  mats, 
cuts  of  various  types  of  kitchens,  and 
line  drawings  showing  “before  and 
after  treatment”  of  a  given  kitchen. 
These  small  cuts  can  be  used  effec¬ 
tively.  If  the  copy  is  laid  out  single 
column,  we  suggest  about  100  lines. 

If  it  is  laid  out  in  a  two- column  size, 
the  ads  might  be  to  4  inches  on 
two  columns.  Important!  This  copy 
should  always  appear  on  women’s 
pages — never  in  the  building  section 
of  the  paper. 

Copy  Themes 

WE  believe  the  most  important  copy 
theme  is  “cutting  down  the  time 
spent  in  the  kitchen.”  Practically  any 
manufacturer  of  this  type  of  equip¬ 
ment  has  time  studies  showing  how  a 
new,  modemly  equipped  kitchen  will 
save  from  20%  to  40%  of  actual  steps 
taken  when  in  the  kitchen. 

Another  theme  which  should  be 
used  is  this: — have  your  kitchen  as  [ 
attractive  as  your  living  room  so  that 
when  you  have  guests  or  when  the 
bridge  club  is  meeting  at  your  home, 
you  can  gather  in  the  kitchen,  pre¬ 
pare  your  sandwiches,  drinks,  etc.,  in¬ 
stead  of  using  the  living  room,  the 
dining  room  or  the  porch. 

Another  theme  that  can  be  used  is  j 
“if  the  home  is  to  be  sold,  it  will  have  ' 
a  higher  re-sale  value  with  a  mod¬ 
em  kitchen.” 

Other  themes  can  be  developed  by 
simply  lifting  from  the  manufacturer’s 
literature  the  things  that  he  has  writ-' 
ten  about  his  own  merchandise,  such 
as  the  fittings,  noiseless  doors,  water¬ 
proof  construction,  and  a  dozen  and 
one  other  things  that  he  has  built 
into  his  merchandise. 


Mr.  and  Mrs.  Gargantua  The  Great 


Another  season  for  The  Greatest  Show  on  Earth  opens 
— a  whale  of  a  season,  too,  thanks  to  Mr.  and  Mrs. 
Gargantua  the  Great,  a  stronger  performance  than 
ever,  and  physical  transformations  that  must  delight 
John  Q.  Public,  his  missus  and  the  youngsters. 

The  newspaper  men  of  the  Ringling  Bros  and  Barnum 
&  Bailey  circus — Roland  Butler,  in  the  slot;  Frank  Braden, 
story  man;  Gardner  Wilson,  and  Allen  Lester — are  fully 
aware  that  they  have  had  a  superlative  product  to  pub¬ 
licize  the  last  few  years  and  that  city  and  picture  desks, 
assigned  reporters  and  cameramen  in  New  York  City  and 
everywhere  knew  it  better  than  they.  They  realize  that 
John  Ringling  North,  with  his  brother,  Henry  Ringling 
North,  has  made  legitimate  news  of  the  Big  Show's 
activities,  that  he  has  cinched  the  huge  outfit's  right  to 
be  regarded  as  a  national  institution  and  that  the  news¬ 
paper  men  of  America,  ever  ahead  of  a  trend,  have  been 
mighty  good  to  the  circus  and  to  them.  Better  than  good, 
a  lot  better  than  good — MARVELOUS. 

The  newspaper  quartet  with  the  circus  does  not  kid 
itself.  Its  members  know  they  don't  plant  or  "get"  pub¬ 
licity.  The  newspapers  use  what  they  want — and.  Glory 
be! — they  want  plenty,  and,  as  the  newspapers  reflect 
the  opinions  of  their  millions  of  readers,  the  track's  clear 
for  The  Greatest  Show  on  Earth  always  to  be  just  that — 
The  Greatest  Show  on  Earth. 

Aside  from  this,  Butler,  Braden,  Wilson  and  Lester  look 
forward  to  this  tour,  as  in  the  past,  as  one,  long,  constant 
reunion  with  old  and  new  friends  on  the  desks,  in  the  city 
rooms,  in  the  photographers'  studios,  in  the  art  depart¬ 
ments  and  everywhere  about  the  newspaper  plants. 
They  are  glad  indeed  to  make  the  rounds  across  the 
country  again. 

And  so  they  say  to  newspaper  men  from  coast  to  coast: 
"It's  great,  seeing  you  again,  and  thanks  from  deep 
down  for — well,  you  know  what." 
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Stlakt  SJdeai 

(This  column  is  dedicated  to  the 
editors,  serving  as  a  suggestion  me¬ 
dium  for  fresh  treatment  of  news. 
City  editors  may  find  herein  ideas  for 
stunts,  unusual  picture  and  headline 
treatment.  News  men  are  invited  to 
contribute  their  brain  children.  One 
dollar  will  be  paid  for  each  contribu¬ 
tion.  No  material  will  be  returned.) 

Medal  to  Soldier 

THE  Panama  American  in  the  Canal 

Zone  has  concluded  what  it  calls 
its  “most  successful  newspaper  pro¬ 
motional  campaign  in  the  history  of 
the  Isthmus  of  Panama”  —  that  of 
awarding  a  medal  to  Private  First 
Class  Wetzel  Lee  Bias  of  the  Panama 
Coast  Artillery  who  had  been  desig¬ 
nated  officially  as  the  outstanding 
private  soldier  of  the  Panama  Canal 
Department.  Formal  announcement 
was  made  in  Washington  April  21. 
The  campaign  enjoyed  the  endorse¬ 
ment  of  Lt.  Gen.  Daniel  Van  Voorhis, 
department  commander. 

This  seems  to  be  an  idea  that  could 
be  utilized  by  newspapers  in  the 
States  situated  near  army  encamp¬ 
ments. 

The  American  reveals  the  award 
went  to  an  individual  soldier  selected 
from  25.000-odd  privates.  Guided  by 
official  orders  signed  by  General  Van 
Voorhis,  battery  and  company  com¬ 
manders  carried  out  the  first  elimina¬ 
tion  almost  a  month  in  advance  of 
Army  Day.  May  6,  each  selecting  one 
private  soldier  as  outstanding  in  his 
individual  outfit.  About  a  week  later, 
regimental  commanders  each  selected 
one  candidate  from  the  individuals 
chosen  by  the  battery  or  company 
commanders. 

Then  the  generals  and  their  staffs 
heading  the  four  main  commands  in 
the  Department — the  Panama  Coast 
Artillery  Command,  the  Panama  Mo¬ 
bile  Force,  the  Panama  Canal  De¬ 
partment  Air  Force,  and  the  Special 
Service  Command — selected  one  man 
to  represent  each  command. 

Throughout  the  campaign  the  Isth¬ 
mian  public  was  kept  posted  on  the 
progress  of  the  selections  through 
almost  daily  stories  in  the  columns  of 
the  Panama  American. 

The  final  selection,  reached  in  part 
through  a  written  examination,  was 
made  by  high  officers  of  General  Van 
Voorhis’  staff,  and  on  the  morning  of 
the  day  before  the  announcement  in 
the  Army  Day  edition — just  com¬ 
fortably  in  time  for  the  effective 
handling  of  photographs  —  General 
Van  Voorhis  presented  Bias  with  the 
Panama  American  Award  in  an  ap¬ 
propriate  ceremony  in  the  general’s 
office. 

General  Van  Voorhis  sent  the  paper 
a  letter  of  appreciation  for  the  favor¬ 
able  publicity  the  campaign  provided 
the  Army,  and.  perhaps  more  sig¬ 
nificantly,  authorized  Private  Bias  to 
wear  the  Award  with  the  uniform. 

On  Local  Citizens 

THE  Ironwood  (Mich.)  Daily  Globe 

several  years  ago  instituted  a  fea¬ 
ture  entitled  “We  Have  With  Us 
Every  Day,”  in  which  the  personal 
history  of  a  business  man,  city  official, 
minister,  clubwoman  or  other  promi¬ 
nent  person  in  the  community  was 
printed  each  day. 

Since  the  information  was  obtained 
from  the  persons  themselves  and  was 
therefore  accurate,  an  indexed  file 
was  prepared  afterwards  by  pasting 
the  clippings  on  white  cards  to  furnish 
a  complete  record  from  which  correct 


obituary  notices  could  be  quickly 
written. 

A  more  recent  feature  was  entitled 
“Who  Carries  Your  Mail.”  with  a 
photograph  appearing  daily  of  a  dif¬ 
ferent  mailman  together  with  a  brief 
paragraph  on  his  life.  A  dandy  fea¬ 
ture  to  remember  for  use  next  De¬ 
cember  when  attention  is  centered  on 
the  receiving  and  sending  of  greeting 
cards,  letters  and  parcel  post. 

Most  Obliging  Man 

READER  interest  is  being  stimulated 

by  the  Ogden  (Utah)  Standard- 
Examiner  featuring  a  column.  “Og¬ 
den’s  Most  Obliging  Man” — and  citi¬ 
zens  are  out  to  “crash”  the  column 
by  being  obliging,  courteous  and  con¬ 
siderate  of  their  fellow  men.  Like 
“Diogenes’’  -  honest  -  man  stories,  the 
new  “Obliging  Man”  series  enters  all 
fields  of  industry,  and  reporters  daily 
turn  in  stories  to  the  city  editor  of 
citizens  —  milkmen,  grocery  clerks, 
radio  station  broadcasters,  police, 
stenographers,  elevator  girls,  etc. — 
who  go  out  of  their  way  to  be  “oblig¬ 
ing.” 

■ 

UP  Man  Sees 
Greater  Interest 
In  Mexico  News 

Volume  Has  Increased 
Greatly  in  Past  12  Months, 
Morgan  Says 

The  American  public  is  displaying 
an  increased  interest  in  the  impor¬ 
tance  of  Mexican  affairs,  according 
to  Eklward  P.  Morgan,  United  Press 
manager  for  Mexico,  now  vacationing 
in  New  York. 

“This  is  reflected,”  Morgan  said, 
“in  the  increased  coverage  of  Mexican 
affairs  in  the  United  States  press. 
The  volume  of  news  the  United  Press 
has  sent  out  of  Mexico  has  increased 
tremendously  in  the  past  12  months.” 

American  newspaper  readers,  Mor¬ 
gan  said,  have  become  more  conscious 
of  their  closest  neighbor  to  the  south 
as  a  result  of  such  stories  as  the  as¬ 
sassination  of  Leon  Trotsky,  the  recent 
Mexican  presidential  elections,  the 
diplomatic  visit  of  Vice  President 
Henry  A.  Wallace,  the  inauguration 
of  President  Avila  Camacho  and 
Mexico’s  importance  in  the  program 
of  hemispheric  defense. 

Slow  Communicationt 

“The  foreign  correspondent  in  Mex¬ 
ico,”  Morgan  said,  “is  faced  with  prob¬ 
lems  of  slow  and  inadequate  commu¬ 
nications  in  the  provinces  and,  in  the 
past,  has  been  confronted  with  the 
inaccessibility  of  government  officials 
in  the  capital.  But  the  new  Camacho 
regime,”  he  added,  “  is  making  a  real 
effort  to  improve  its  relations  with 
the  press.” 

Mexican  officials,  according  to  Mor¬ 
gan,  follow  with  keen  and  sensitive 
interest  what  is  said  of  them  and  their 
country  in  the  American  press.  They 
are  quick  to  react  to  unfavorable 
comment,  he  said,  but  are  apprecia¬ 
tive  of  the  growing  demand  for  de¬ 
tailed  and  authentic  reporting  on 
Mexico  and  the  increased  under¬ 
standing  of  the  country  evidenced 
by  American  newspapers,  especially 
in  the  past  year. 

A.  L.  Bradford.  United  Press  South 
American  manager  has  arrived  in  New 
York  on  leave  from  his  Latin  Ameri¬ 
can  post.  Bradford,  who  is  widely 
known  to  North  American  newspaper 
men  for  a  notable  record  while  as¬ 
signed  to  the  UP  Washington  and 
Paris  bureaus,  has  been  with  United 
Press  in  South  America  for  11 
years. 


WHAT  OUR 
READERS  SAY 

The  Lo-wdown  on 
"Costs  and  Taxes" 

To  Editor  &  Publisher;  I  hope  that 
a  treasurer  may  be  forgiven  for  pre¬ 
suming  to  question  the  editorial  in¬ 
spiration  prompting  the  column.  “Costs 
and  Taxes,”  which  app>eared  in  your 
April  12th  issue.  It  does  seem,  how¬ 
ever,  that  a  telephone  inquiry  or  even 
a  casual  examination  of  a  Columbia 
Broadcasting  System  rate  card  might 
have  saved  your  writer  from  drawing 
some  apjparently  unwarranted  con¬ 
clusions  with  restiect  to  the  sales 
practices  of  radio  as  compared  with 
those  of  newspapers  and  magazines. 

In  network  radio  operations  p>er- 
haps  more  than  in  some  other  typ>es 
of  business,  there  are  certain  exp>ense 
factors  in  addition  to  taxes  which  in¬ 
crease  in  even  greater  proportion 
than  sales  as  the  business  of  the  com¬ 
pany  grows.  I  refer  specifically  to 
discounts  which  are  passed  along  to 
the  advertisers  (and  not  to  the  agen¬ 
cies.  as  I  believe  is  implied  in  the 
editorial),  and  to  payments  to  the 
stations  affiliated  with  the  network. 

For  operating  as  well  as  accounting 
reasons,  it  is  our  practice  to  include 
in  the  gross  income  of  approximately 
$51,000,000,  referred  to  in  your  column, 
the  gross  amounts  called  for  by  our 
advertising  contracts  before  deduct¬ 
ing  discounts  to  advertisers  or  com¬ 
missions  allowed  to  advertising  agen¬ 
cies.  Under  the  provisions  of  our 
rate  card,  a  maximum  discount  of 
1212%  is  allowed  to  advertisers  on 
their  weekly  billing,  and  an  additional 
121^%  annual  discount  on  the  weekly 
billing  which  runs  consecutively  for 
a  52-week  period.  Although  I  believe 
they  may  be  somewhat  higher  per¬ 
centagewise.  these  discounts  corre¬ 
spond  generally  to  the  frequency  and 
space  allowances  which  are  made  to 
advertisers  by  magazines  and  news¬ 
papers.  The  standard  15%  commis¬ 
sion  is  allowed  to  recognized  adver¬ 
tising  agencies  on  the  amount  of  their 
net  billing  after  the  deduction  of 
these  discounts. 

As  total  sales  increase,  it  is  a  nor¬ 
mal  development  for  more  advertisers 
to  qualify  for  a  larger  percentage  of 
the  maximum  weekly  discount  and 
to  qualify  for  the  annual  discount. 
Carried  to  the  extreme,  this  would 
mean  that  the  deduction  for  discounts 
and  agency  commissions  on  the  net¬ 
work  business  included  on  the  second 
line  of  our  published  statement  could 
represent  approximately  36%  of  the 
gross  network  sales  shown  on  the 
first  line  of  the  statement. 

It  has  been  our  feeling  here  at 
Columbia  that  a  clearer  picture  of  the 
business  is  afforded  to  our  stock¬ 
holders  and  other  interested  parties 
by  showing  these  items  as  a  deduc¬ 
tion  from  gross  sales  instead  of  com¬ 
bining  them  with  direct  selling  and 
operating  expenses.  Handling  in  this 
manner  permits  us  to  show  as  net 
sales  the  dollar  amounts  which  the 
company  actually  receives  from  its 
advertising.  I  might  add  that  our 
practice  in  this  connection  has  been 
accepted  by  the  SEC  and  has  the  ap¬ 
proval  of  our  public  accountants. 

I  referred  above  to  the  payments  to 
the  affiliated  stations.  It  is  general 
network  practice  to  pay  the  affiliated 
stations  an  increasing  proportion  of 
the  receipts  from  the  sale  of  their  time 
as  the  total  weekly  sales  of  such  sta¬ 
tion  time  increase.  This  means  that, 
contrary  to  what  might  be  considered 
normal  merchandising  or  manufactur¬ 


ing  practice,  an  increase  rather  than 
a  decrease  in  the  percentage  cost  of 
sales  accompanies  an  increase  in  our 
gross  sales  volume.  There  are,  of 
course,  many  other  items  in  a  business 
as  large  as  ours  which  materially  af¬ 
fect  a  year  to  year  comparison  of 
operating  results,  and  we  most  cer¬ 
tainly  do  not  attribute  solely  to  taxes 
— as  is  implied  in  the  editorial — the 
fact  that  a  larger  propwirtion  of  the 
dollar  increase  in  gross  revenue  is  not 
reflected  in  our  net  profit. 

While  we  are  definitely  gratified 
here  at  Columbia  at  being  able  to 
show  approximately  the  same  per¬ 
centage  increase  in  profit  before  taxes 
as  the  percentage  increase  in  our 
gross  volume,  we  welcome  construc¬ 
tive  criticism  and  comment  regarding 
both  our  operations  and  our  figures. 
I  do  not  feel  that  the  casual  analysis 
and  broad  inferences  of  the  editorial 
come  within  this  category,  however, 
even  though  they  appear  in  as  re¬ 
sponsible  a  publication  as  Editor  & 
I^BLISHER. 

Frank  K.  White.  Treasurer, 

Columbia  Broadcasting  System,  Inc. 

■ 

Messenger  Boy  Gets 
Kreisler  Photo  Scoop 

An  18-year-old  telegraph  company 
messenger  boy.  an  amateur  photog¬ 
rapher  with  a  small  camera  in  his 
pocket,  obtained  the  only  pictures  of 
the  dramatic  scene  on  a  New  York 
street  April  26  when  the  world-famous 
violinist  Fritz  Kreisler  was  seriously 
injured.  The  lad  was  Melvin  Spital- 
nick,  who  chanced  to  be  riding  on  a 
bus  returning  from  an  errand  on  72nd 
street  to  his  office  on  55th  street  when 
he  came  to  the  scene  of  the  Kreisler 
accident. 

Spitalnick  hopped  off  the  bus  and 
went  into  action  with  the  Ccimera  he 
carried  in  his  pocket — a  Foth-Derby 
camera  taking  No.  127  film.  16  ex¬ 
posures  to  the  roll.  He  had  the  cam¬ 
era  almost  two  years,  but  never  had 
a  “break”  like  thi^  come  to  him.  About 
two  minutes  after  Mr.  Kreisler  was 
injured,  Melvin  estimated,  he  was 
taking  pictures  of  the  eminent  musi¬ 
cian  as  he  lay  seriously  injured  on 
the  sidewalk.  Young  Spitalnick 
heard  some  in  the  crowd  mutter 
Kreisler’s  name,  but  he  figured  that 
was  pure  rumor. 

Minutes  later  he  telephoned  the  As¬ 
sociated  Press  newsphoto  desk.  Mel¬ 
vin  was  told  to  bring  his  negative  to 
the  AP  at  once.  The  AP  bought  his 
pictures  promptly  and  Wirephotos 
were  transmitted. 

PHIUP  ZACH  NAMED 

Philip  Zach,  for  17  years  eastern  ad¬ 
vertising  manager  of  the  Capper  Pub¬ 
lications.  and  manager  of  the  New 
York  office,  has  been  named  vice- 
president  and  director  of  advertising. 
Mr.  Zach.  who  joined  the  Capper  or¬ 
ganization  in  1919,  has  been  a  director 
of  the  company  since  its  incorpora¬ 
tion. 

MOWRER  in’  EGYPT 

Richard  Mowrer,  Chicago  Daily 
News  correspondent,  is  back  again 
with  the  BEF  in  Egypt,  after  a  pro¬ 
longed  ocean  trip  from  U.S.  Mean¬ 
while,  Robert  Casey,  Daily  News  staff 
writer,  who  has  been  covering  the 
British  campaign  in  North  Africa,  has 
started  for  U.S.  by  way  of  India. 

■ 

TAYLOR  JOINS  McGIVENA 

L.  E.  McGivena  &  Co.,  Inc.,  advertis¬ 
ing.  announced  this  week  the  associa¬ 
tion  of  Douglas  Taylor  as  vice-presi¬ 
dent  effective  May  1.  Mr.  Taylor  was 
vice-president  of  Printers’  Ink  Pub¬ 
lishing  Company. 
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Arizona  Al”  Exhibit 
Promotion  Showmanship 
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By  T.  S.  mVIN 

ARIZONA  AL  threw  a  party  this 
week  for  several  hundred  New  York 
advertising  agency  boys  and  girls 
with  a  warm  western  hospitality  that 
will  have  them  talking  Arizona  for 
I  weeks  and  weeks.  You  know  Arizona 
Al,  of  course.  He’s  the  old  desert 
walrus  who  rides  the  range  for  the 
phoenix  (Ariz.)  Republic  and  Gazette. 
He  came  to  Madison  Avenue  this 
week  to  ride  herd  on  the  boys  and 
girls  who  have  the  say  on  buying 
newspaper  space. 

And  it  looks  to  us  as  though  he  did 
a  good  job.  Feature  of  his  party — 
staged  Wednesday  and  again  Thursday 
in  the  Biltmore  Hotel  here — was  a 
color  film,  “Romantic,  Progressive 
Arizona.”  Bob  Hall,  national  advertis¬ 
ing  manager  of  the  Republic  and 
Gazette,  who  acted  as  master  of  cere¬ 
monies  for  the  luncheon,  also  did  the 
spiel  for  the  film  and,  in  our  opinion, 
earned  a  plug  in  Variety  for  a  swell 
job  of  vocal  showmanship.  The  film 
is  a  little  masterpiece,  thoroughly  pro¬ 
fessional  in  quality  and  editing,  al¬ 
though  it  was  done,  as  Mr.  Hall  ex¬ 
plained,  by  a  couple  of  amateurs  on 
the  Republic  and  Gazette  who  were 
only  having  a  good  time  with  their 
movie  cameras. 

Arizona,  of  course,  is  an  easy  state 
to  sell  through  pictures  because  it 
just  seems  impossible  to  make  a  bad 
picture  of  so  naturally  beautiful  a 
t  place.  But  the  message  that  the  film 
got  over  is  not  only  that  Arizona  is  a 
delightful  and  beautiful  place  to  be, 
a  winter  paradise  and  a  summer  play¬ 
ground  for  thousands  and  thousands 
of  tourists,  but  that  it  is  also  a  busy 
state  in  agriculture,  mining  and  in¬ 
dustry. 

We  can  think  of  no  better  way  to 
get  over  the  Republic  and  Gazette’s 
market  story  than  this  film.  Some 
cutting  here  and  there  to  bring  down 
the  running  time  would  help.  Credit 
must  also  go  to  the  Republic  and 
Gazette  for  keeping  plugs  about  their 
medium  to  a  minimum,  excellent  low 
pressure  salesmanship. 

One  of  the  gags  Arizona  Al  pulled 
at  his  party  was  to  give  every  guest 
a  ten-gallon  hat  and  a  brightly  colored 
neckerchief.  A  trio  that  gave  forth 
some  fine  cowboy  melodies  helped  give 
the  party  a  real  western  atmosphere. 
As  the  guests  left,  they  were  handed 
a  copy  of  the  Arizona  Republic,  a 
special  edition  bannering  a  front  page 
lead  story  about  the  party. 

The  next  time  somebody  tells  us 
that  newspaper  promotion  lacks  some¬ 
thing  called  showmanship,  we’re  going 
to  knock  him  down.  Because  this 
1  Republic  and  Gazette  party  was  real 
showmanship — and  although  show¬ 
manship  may  be  too  seldom  a  thing 
in  newspaper  promotion,  when  it  does 
come  off — as  it  did  here — it  comes  off 
in  a  big  way. 


Consistent 

WHAT  STRIKES  US  as  one  of  the 
most  intelligent  and  notable  news¬ 
paper  promotions  in  a  long,  long  time 
IS  the  one  currently  being  run  by  the 
Washington  (D.  C.)  Times-Herald. 
It  consists  of  single  column  advertise¬ 
ments  about  100  lines  deep  appearing 
five  days  a  week,  Mondays  through 
Fridays,  in  the  New  York  Times  and 
the  New  York  News. 

The  ads  are  designed  to  catch  the 
*ye,  making  good  use  of  a  strong 
border  design,  a  row  of  white  stars 
out  into  a  dark  gray  background. 


The  copy  is  superlatively  good,  brief, 
sharp  and  to  the  point.  Our  informa¬ 
tion  is  that  it  is  being  written  by 
Frank  Irving  Fletcher,  who  is  one  of 
the  great  copywriters. 

Here’s  a  sample  ad,  just  to  give  you 
an  idea: 

“Decisive. 

“A  circulation  leadership  of  45,000 
daily  is  not  what  you’d  call  a  close 
decision. 

“And  a  daily  General  Advertising 
leadership  of  50,000  lines  in  1940  can¬ 
not  be  called  a  photo  finish. 

“They’re  decisive  and  impressive 
verdicts. 

“ONE  by  the  City  of  Washington. 

“ONE  by  the  National  Advertiser. 

“More  than  195,000. 

“And  then  some.” 

The  ads  carry  the  signature  of 
Eleanor  Patterson,  editor  and  pub¬ 
lisher  of  the  Times-Herald. 

The  ads  have  been  running  for  sev¬ 
eral  weeks  now  and  are  scheduled  to 
appear,  we  learn,  “indefinitely.”  For 
our  money,  this  is  one  of  the  finest 
examples  of  good  use  of  newspaper 
space — whether  by  a  newspaper  or 
by  any  advertiser.  To  us,  it  seems 
that  the  Times-Herald  will  make  a 
better  impression  through  this  reg¬ 
ular,  consistent  appearance  in  New 
York  than  it  would  through  the  occa¬ 
sional  splash  of  a  full  page  which 
is  the  easy  way  most  newspapers 
choose. 

A  full  page  makes  a  strong  impres¬ 
sion  that  lasts  for  a  while,  but  then 
inevitably  fades  out.  These  small  ads 
may  take  a  little  running  to  catch  on, 
but  they  build  an  impression  that 
keeps  getting  stronger  and  stronger 
the  longer  they  run — that  is,  of  course, 
if  they  are  well  enough  done,  as  these 
certainly  are.  This  is  an  important 
consideration  for  promotion  people 
to  bear  in  mind  when  they  plan  ex¬ 
penditure  for  any  promotion — do  you 
want  to  throw  it  all  in  on  one  big 
splash,  or  do  you  want  to  spread  it 
out  carefully  to  build  a  solid  impres¬ 
sion? 

Accordion 

YOU  KNOW  this  trick  of  attaching 

a  little  toy  object  to  a  letter  in 
order  to  get  attention,  get  a  laugh 
and  get  your  point  across.  It’s  a  good 
trick,  and  although  we’ve  seen  dozens 
of  them,  sometimes  one  right  after 
cmother,  it  never  seems  to  lose  in¬ 
terest. 

The  Indianapolis  (Ind.)  Star  has 
been  using  the  idea  regularly  for  a 
long  time  now,  we  think  with  unusual 
success.  There’s  one  in  the  mail  this 
week,  a  letter  carrying  on  it  a  little 
toy  spoon.  The  letter  makes  the  p>oint 
that  no  silver  spoon  boys  are  the  Star 
fellows,  but  guys  with  their  sleeves 
rolled  up,  hard  at  work  on  ideas  that 
will  make  more  money  for  their  ad¬ 
vertisers. 

But  one  of  the  best  of  these  we’ve 
ever  seen  is  one  that  comes  this 
week  from  the  Chicago  Herald- 
American. 

It’s  simple — and  a  natural  for  the 
point  it  makes.  It’s  a  long  strip  of 
paper  pleated  like  an  accordion,  each 
side  representing  one  of  the  31  con¬ 
secutive  months  in  which  the  Herald- 
American  has  shown  Sunday  retail 
advertising  gains.  Stretch  it  out  and 
it’s  a  full  arm’s  length  of  gains — and 
when  you  see  your  prospects  mea¬ 
suring  your  gains  that  way,  you’ve 
done  something  to  impress  them. 


Orchids  and  Cellophane 
THE  Charlotte  (N.  C.)  News  threw 
itself  an  orchid  last  week  when  its 
circulation  passed  the  50,000  mark 
for  the  first  time.  This  was  quite  an 
achievement.  Only  a  short  while  ago 
the  News  discontinued  its  Sunday  edi¬ 
tion,  becoming  a  6-day  evening  news¬ 
paper.  At  that  time,  circulation  was 
a  little  over  41.000.  Passing  the  50,000 
mark,  according  to  Publisher  W.  Carey 
Dowd,  meant  a  20%  increase  in  58 
days. 

The  good  news  was  passed  along  to 
advertisers  with  fitting  fanfare.  First, 
giant-size  telegrams  (prepared  in  ad¬ 
vance  and  held  for  release)  were 
rushed  to  advertisers.  Then,  hard 
following,  copies  of  the  News  of  April 
23,  the  50,0()0-mark-shattering  issue, 
were  sent  to  advertisers  neatly  pack¬ 
aged  in  cellophane  bags.  And  in  the 
issue  of  April  24,  the  News  indulged 
itself  in  a  full-page  orchid- throwing 
advertisement  printed  in  purple  and 
in  perfume,  a  lush  and  regal  com¬ 
bination. 

Like  the  Dew 

FROM  the  Atlanta  (Ga.)  Journal 
comes  an  informative  folder  show¬ 
ing  that  77.5%  of  Georgia’s  retail  sales 
come  from  71  urban  towns.  The 
folder  provides  information  about 
these  towns — 1939  retail  sales,  1940 
population,  number  of  families.  Jour¬ 
nal  weekday  and  Sunday  circulation 
and  family  coverage  of  the  Atlanta 
Constitution. 

This  is  a  handy  little  folder  that 
gives  important  data  quickly  and  with¬ 
out  fuss  in  support  of  the  Journal’s 
famous  slogan  that  it  “covers  Dixie 
like  the  dew.”  But  we  think  it  would 
have  made  a  better  entrance  into  ad¬ 
vertisers’  offices  if  the  covering  letter 
had  been  given  more  thought. 

Fluorescent  Jackson 
JACKSON,  MISS.,  is  a  bright  spot 
these  days.  The  General  Electric 
Co.  has  just  built  the  world’s  largest 
fluorescent  lamp  works  there,  turning 
out  some  20,0()0  tubes  a  day.  The 
Clarion-Ledger  and  the  Daily  News 
inform  advertisers  of  the  new  sales 
opportunities  this  industrial  develop¬ 
ment  offers  through  a  simple  but  well 
done  little  folder.  It  is  designed  to 
go  right  into  the  space  buyer’s  files, 
and  its  very  simplicity  should  make  an 
impression  on  space  buyers. 

Metropolitan 

FROM  Metropolitan  Sunday  Newspa¬ 
pers  (comics  and  gravure)  comes 
this  week  a  new  publication  intended 
for  advertisers  which  should  do  its 
share  in  the  necessary  job  of  reawak¬ 
ening  their  interest  in  the  gravure 
medium.  “Metropolitan”  is  an  8-page 
tabloid  neatly  done  in  gravure  on  a 


heavy  gravure  stock.  Its  editorial 
content  is  diversified  and  interesting 
and  follows  somewhat  the  pattern  of 
a  newspaper  feature  section,  with  a 
leaning,  however,  recognizing  the  pri¬ 
mary  interest  of  its  audience,  toward 
subjects  of  interest  to  advertisers. 

One  criticism  we  should  like  to 
make — it  seems  to  us  that  the  design 
of  the  piece  is  a  little  scattered. 
“Metropolitan”  might  take  a  closer 
look  at  some  of  the  picture  magazines 
and  design  their  pages  more  simply  so 
that  they  will  attract  and  hold  the 
reader’s  attention  more  easily. 

a 

Photogr(3pher  Wins 
"Bcrttie  of  the  Plate" 

Richard  Welles.  newly-married 
brother  of  Orson  Welles,  “doesn’t  pose 
for  pictures,”  but  even  following  the 
protest  up  with  a  physical  tussle  for 
possession  of  the  plate-holder  didn’t 
keep  Maurice  (Butch)  Terrell,  Los 
Angeles  Times  photographer,  from 
getting  his  shot  last  week. 

Welles  and  his  bride  of  three  days 
were  met  at  the  station  as  they  re¬ 
turned  from  their  honeymoon  by 
Maurie  Godchaux.  Times  reporter, 
and  Terrell.  The  photographer  shot 
from  six  feet  while  Welles  was  ex¬ 
plaining  he  wouldn’t  pose.  Then 
Welles  said,  “I  will  have  to  have  the 
plate,”  and  grabbed  for  the  plateholder 
as  Terrell  was  removing  it  from  the 
camera.  They  struggled  a  moment, 
Godchaux  interposed  long  enough  to 
make  Welles  let  go,  then  started  for 
his  car.  Terrell  passed  him  the  plate- 
holder  like  a  football,  then  turned 
and  made  another  shot  from  15  feet, 
but  Welles,  accepting  the  inevitable, 
made  no  further  protest.  The  six-foot 
shot  was  the  one  used. 
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Mexican  Papers 
Combating 
Axis  Pressure 

By  STEPHEN  J.  MONCHAK 

Mexican  newspapers  are  being  sub¬ 
jected  to  a  heavy  Axis  propaganda 
barrage  and  fifth  columnists  are  active 
in  newspaper  offices  in  Mexico,  but 
the  majority  of  the  country’s  news¬ 
papers  are  sympathetic  to  the  Allied 
war  effort  and  are  successfully  com¬ 
bating  these  threats  to  their  freedom 
of  expression.  Ignacio  F.  Herrerias, 
publisher  of  Novedades,  one  of  the 
largest  newspapers  in  Mexico,  told 
Editor  &  Publisher  this  week. 

Senor  Herrerias  was  interviewed  in 
New  York,  where  he  stopped  at  the 
Waldorf-Astoria  before  going  to  Can¬ 
ada  on  a  tour  of  newsprint  mills  with 
three  colleagues — Miguel  Lanz  Duret, 
publisher  of  El  Universal;  Luis  Novaro, 
publisher  of  La  Prensa;  and  Rodrigo 
De  Llano,  publisher  of  Excelsior,  all 
of  Mexico  City.  The  four  publishers 
represent  the  largest  newspapers  in 
Mexico. 

Tells  of  Bribe  Effort 

Senor  Herrerias,  whose  newspaper, 
as  spokesman  of  the  Catholics  in  Mex¬ 
ico  is  the  strongest  pro-Allied  pub¬ 
lication  in  the  country,  told  of  a  re¬ 
cent  incident  in  which  a  German  Press 
Attache  attempted  to  bribe  his  city 
editor. 

The  city  editor  had  been  invited  to 
the  German  Ministry  under  the  pre¬ 
text  of  looking  over  the  latest  ship¬ 
ment  of  rotogravure  sections  arriving 
in  Mexico  City  from  the  Reich,  for 
ideas  for  Novedades. 


Mills,  Inc.,  at  Lufkin,  Tex.  The  con¬ 
tract  was  signed,  he  said,  after  he 
witnessed  a  demonstration  last  week 
in  the  pressroom  of  the  Fort  Worth 
(Tex.)  Star -Telegram. 

Use  40,000  Tons  AnnHolly 

The  publisher,  whose  paper  is  the 
second  largest  in  Mexico,  said  he  was 
“greatly  impressed  by  the  demonstra¬ 
tion  at  Fort  Worth.  In  fact,  PIPSA 
also  has  contracted  for  delivery  of 
15,000  tons  from  Lufkin,  and  possibly 
more,  for  next  year.”  Mexican  papers 
consume  40,000  tons  of  newsprint  an¬ 
nually. 

He  said  PIPSA  has  been  purchasing 
all  of  its  newsprint  from  Canadian 
manufacturers  since  the  start  of  the 
war  when  the  supply  was  cut  off  from 
Scandinavia. 

Mexico,  he  said,  hopes  to  produce 
its  own  newsprint  in  time  to  come.  He 
pointed  out  that  Mexico  has  large 
tracts  of  white  pine,  similar  to  that 
utilized  by  the  Lufkin  mill. 

In  addition  to  Novedades,  Senor 
Herrerias  also  publishes  Chamaco,  a 
daily  64-page  comic  newspaper  in 
semi-tabloid  size  whose  covers,  in¬ 
side  and  back,  are  in  four  colors.  He 
said  more  than  100,000  copies  of 
Chamaco  are  sold  daily  at  10c  per 
copy  Mexican  money,  equivalent  to 
2c  U.  S.  money. 

The  four  publishers  are  scheduled 
to  meet  with  representatives  of  the 
Office  of  Coordinator  of  Commercial 
and  Cultural  Relations  Between  the 
Americas  in  New  York  on  May  2 
when  they  return  from  Canada. 

■ 

Begin  N.  Y.-Sydney 
Telephone  Reports 

Under  the  direction  of  J.  B.  Davies, 
U.  S.  correspondent  of  the  Sydney 


N.  Y-  Mirror 
Guild  Unit 
Votes  on  Strike 

Action  Is  Taken  After 
Seven  Months'  Negotiations 
Are  Deadlocked 

As  Editor  &  Publisher  went  to  press 
late  Thursday  night,  editorial  and 
commercial  department  employes  of 
the  New  York  Daily  Mirror,  members 
of  the  Newspaper  Guild  of  New  York, 
were  taking  a  vote  to  strike,  but  the 
results  were  not  known.  At  a  meeting 
Thursday  afternoon,  night  side  em¬ 
ployes  voted  overwhelmingly  to  walk 
out. 

The  unit’s  action  culminated  seven 
months  of  negotiations  with  the  Mirror 
management  for  renewal  of  a  con¬ 
tract,  which  expired  last  Oct.  2. 

The  vote  was  taken  after  a  meeting 
between  management  and  guild  rep¬ 
resentatives  April  29  was  deadlocked, 
even  though  the  management  then 
offered  to  place  the  matter  in  arbitra¬ 
tion. 

Management  offered  two  proposals 
at  this  meeting  but  the  guild  rejected 
both.  The  management  offered  to 
place  the  situation  before  any  one  of 
three  arbitrators  named  in  the  re¬ 
cently  executed  New  York  Joumal- 
American  guild  contract. 

It  also  offered  to  consider  any  com¬ 
plete  guild  proposal  which  consti¬ 
tuted  a  practicable  solution  of  the 
existing  deadlock  which  was  not  dis¬ 
criminatory  against  the  Mirror  when 
compared  with  recent  N.  Y.  contracts. 

The  executive  comnuitee  of  the  New 


service  committee  of  the  Interna¬ 
tional  Executive  Board,  guild  govern¬ 
ing  body.  Meanwhile,  U.P.  and  guild 
representatives  met  in  Washington 
April  30  for  further  discussions. 

Reinstated,  Resigns 

LEO  HUBERMAN,  guildsman  who 

was  discharged  last  December  as 
labor  editor  of  the  New  York  news¬ 
paper  PM,  was  reinstated  April  23 
with  back  pay  totaling  $1,200.  He  re¬ 
signed  immediately,  effective  May  2, 
however.  He  now  is  writing  a  weekly 
column  for  U.  S.  Week. 

Huberman  said  he  resigned,  after 
being  reinstated,  because  he  regarded 
his  reinstatement  and  payment  of  back 
wages  as  complete  vindication  of  pub¬ 
lished  statements  by  Ralph  Ingersoll, 
PM  publisher,  that  he  was  discharged 
for  incompetence. 

■ 

Salisbury  Named 
Managing  Editor 

Announcement  of  the  appointment 
of  Gerald  H.  Salisbury  as  managing 
editor  has  been  announced  by  W. 
Howard  Moody,  general  manager  and 
editor  of  the  Saratoga  Springs  (N.  Y.) 
Saratogian. 

Salisbury  is  a  native  of  Saratoga 
and  made  his  start  in  newspaper  work 
there  24  years  ago.  He  returns  to  his 
home  town  from  the  copy  desk  of  the 
Rochester  Times-Union. 

After  leaving  Saratoga  he  worked 
for  a  number  of  metropolitan  dailies 
in  the  East  and  for  17  years  prior  to 
joining  the  Times-Union  was  on  the 
Syracuse  Herald. 

Moody  replaces  Arthur  Heacox, 
who  has  retired.  Kenneth  K.  Burke 
was  named  business  manager  of  the 
Saratogian. 
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and  on  taking  the  German  propagand-  inaugurated  service  of  telephoning  a  meeting 
ists  hand  he  felt  a  wad  of  paper  being  10,000-word  weekly  report  of  war  and  assembl 
pressed  against  his.  Looking  at  it  he  foreign  news  as  published  by  Time  stitutioi 
saw  it  was  a  roll  of  1,000  peso  bills,  magazine  to  the  home  office  in  Syd-  If  th 
Indignant,  the  Novedades  representa-  ney  for  use  in  the  Sunday  Telegraph  unit’s  a 
tive  threw  the  money  to  the  floor  and  summary  of  the  week’s  news  depart-  a  date 
stalked  out.  ment.  The  Overseas  Trans-Pacific 

Axis  fifth  column  efforts  are  being  facilities  were  utilized.  U.  P. 

directed  against  employes  of  news-  Davies  told  Editcmi  &  Publisher  NINE  I 

papers  rather  than  the  executives,  the  demonstration  ^at  the  Sydney  votini 

Mexican  newspaper  publisher  said,  papers  have  entered  into  a  one-year  whethe: 
He  said  he  knows  of  no  instance  of  contract  with  Time  for^  its  weekly  are  not 
Axis  propagandists  directly  attempting  reports  “at  a  nominal  fee.’  agemen 

to  bribe  publishers.  The  Australian  Government,  he  would  I 

Because  these  propagandists,  as  he  ^^ated.  granted  permission  for  the  vice  in 
put  it,  “work  so  cleverly,”  it  is  diffi-  arrangement  because  naoney  spent  history, 
cult  to  get  actual  proof  of  employe  Australians  for  foreign  publica-  Strik 
disloyalty.  However,  he  added,  there  could  be  put  to  ^tter  use  in  to  guib 

are  several  who  are  suspect.  country  s  war  effort  if  spent  in  delphia 

.  -J  X  f  L.  domestic  market,  and  because  for-  Pittsbu 

Praises  President  Camacho  nublications  subscriptions  were  St.  Loi 

Senor  Herrerias  praised  Mexico’s  found  to  be  clogging  the  mails.  ballotin 

new  president,  Manuel  Avila  Camacho,  The  Government,  he  added,  at-  by  Maj 
as  “liberal  and  progressive,”  pointing  tached  one  proviso  to  the  arrange-  The 
out  that  one  of  the  chief  executive  s  nient,  however.  That  is  that  official 
first  official  acts  upon  assuming  office  censors  be  permitted  to  read  the  Time 
was  to  return  to  Mexican  newspapers  resume  before  it  is  published  'jtmm 

PIPSA,  formerly  the  government’s  by  the  Telegraph.  The  report  that  ■(7— 
monopoly  for  purchasing  newsprint  appiear  in  subsequent  Sunday  11  H|| 

for  Mexican  papers.  Telegraphs  is  the  identical  report  Hj|^3 

PIPSA  (Productora  Importadora  that  appears  in  current  Time  maga- 
Papel  Sociadad  Anonima,  Inc.)  now  is  zines  distributed  in  the  U.  S.,  he 
being  administered  by  the  four  pub-  said. 

lishers,  who,  among  their  papers,  con-  The  report  is  read  over  the  tele- 
sume  92%  of  the  total  newsprint  con-  phone  at  the  rate  of  100  words  a 
sumed  annually  in  Mexico,  Senor  minute,  and  is  read  continuously  for  A  Kl 
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1EAD  the  world  in  volume  because 
■  they  lead  in  performance!  The 
richer,  deeper,  true -black  pigment 
makes  it  a  joy  for  readers'  eyes. 
Famous  for  free-flowing  and  uniform 
coverage  of  solid  areas  .  .  .  clean, 
decisive  type  edges... crisp  sparkling 
halftones  . . .  quick-setting  with  abso¬ 
lute  minimum  of  offset. 
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Circulators  in 
Michigan  Reaffirm 
Age  Standards 

By  GEORGE  A.  BRANDENBURG 

Michigan  newspaper  circulation 
managers  by  unanimous  vote  re- 
aJErmed  their  support  and  strict  ob¬ 
servance  of  the  standards  established 
by  the  ANPA  and  ICMA  in  respect  lisher,  as  an  aid  to  economy  in  operat- 
to  age  limits  of  boys  and  girls  engaged  ing  the  circulation  department  and 

from  the  standpoint  of  attracting  na¬ 
tional  advertisers. 

Need  for  Good  Prodoct 
The  writer  took  part  in  the  program, 
pointing  out  that  publishers  today  are 
aware  of  the  revenue-producing  pos¬ 
sibilities  of  their  circulation  depart- 


list  at  $1.50  per  year.  He  declared  the 
system  not  only  creates  more  local 
subscribers,  but  makes  for  a  more 
alert  class  of  buyers  who  respond  to 
the  advertising  in  the  paper. 

E.  F.  Gick,  Bad  Axe  Huron  County 
Tribune,  strongly  recommended  that 
Michigan  weekly  publishers  join  the 
ABC  at  the  special  rate  of  $52  for  a 
two-year  period  during  which  one 
audit  is  made.  Experience  has  dem¬ 
onstrated.  he  said,  that  ABC  member¬ 
ship  is  profitable  to  the  weekly  pub- 


in  the  sale  or  distribution  of  news¬ 
papers.  at  the  recent  annual  circula¬ 
tion  conference  of  the  Michigan  Press 
Association  at  Lansing. 

More  than  75  circulators,  represent¬ 
ing  daily  and  weekly  newspapers  in 

Michigan,  attended  the  conference  ar-  _ _ _ _  _ _  _ 

ranged  by  Gene  Axeman,  manager  of  nients  and  are  turning  to  circulation 


CE 


I.  Y. 


the  association.  The  daily  circulation 
managers  devoted  a  major  share  of 
their  discussion  to  the  conference 
theme:  “Selling  the  Public  on  the 
Michigan  Newspaper  Boy.”  Weekly 

paper  representatives  directed  their  increased,  we  said- 
attention  to  methods  best  designed  to 
increase  circulation  revenue  and  dis¬ 
cussed  the  value  of  ABC  membership 
as  a  means  of  attaining  better  recog¬ 
nition  of  the  weekly  press  on  the  part 
of  national  advertisers. 

Haynes  Named  Chairman 
Ray  Haynes,  Benton  Harbor  News- 
Palladium,  was  chosen  chairman  of 
the  daily  circulation  managers  divi¬ 
sion.  succeeding  Robert  W.  Taylor, 

Flint  Journal.  Other  members  of  the 
committee  in  charge  are  George 
Schmid,  Battle  Creek  Enquirer-News; 

Carl  Austin,  Kalamazoo  Gazette, 

Floyd  Bowersox,  Midland  News,  Fred 
Rouse,  Port  Huron  Times-Herald;  and 
A.  J.  Spencer,  Grand  Haven  Tribune. 

Use  of  motion  pictures  to  sell  the 
public  on  the  importance  of  the  news¬ 
paper  to  the  community  it  serves,  and, 
incidentally,  getting  over  the  story  of 
the  carrier  boy  organization,  struck  a 
responsive  note  among  the  daily  cir¬ 
culators.  Three  Michigan  dailies  are 
already  using  films  with  excellent  re¬ 
sults.  They  are  the  Saginaw  News, 

Port  Huron  Times-Herald  and  Kala¬ 
mazoo  Gazette. 

Roy  Hatton,  Detroit  Free  Press, 
brought  the  group  up  to  date  on  legis¬ 
lative  matters  affecting  the  operations 
of  circulation  departments.  Bernard 
Lamp,  Alpena  News,  and  Carl  Austin, 

Kalamazoo  Gazette,  discussed  sales 
promotion  through  carrier  organiza¬ 
tions. 

Weeklies  Hold  Conference 

The  weeklies’  conference  covered  a 
number  of  topics  under  the  co-chair¬ 
manship  of  Robert  Marshall,  St.  Johns 
Republican  News  and  William  Myers, 

Lapeer  County  Press.  The  latter  out¬ 
lined  the  successful  use  of  a  series  of 
six  renewal  letters  to  mail  subscribers, 
showing  how  it  was  possible  to  aver¬ 
age  90  renewals  out  of  100  expirations. 

He  stressed  the  importance  of  empha¬ 
sizing  the  “you”  angle  in  such  letters, 
along  with  variation  in  color  and 
suflScient  repetition  over  a  three - 
months  period  to  get  results  at  an  av¬ 
erage  cost  of  10  cents  per  renewal. 

W.  Webb  McCall,  Mt.  Pleasant  Isa¬ 
bella  County  Times-News,  told  how 
he  had  installed  carrier  boy  delivery 
along  with  newsstand  sales  of  his 

weekly  in  the  town  of  Mt.  Pleasant.  “Conxratulations  on  your  new  baby.  An 

Mr.  McCall  sells  his  papers  wholesale  *1°“®  Biondie  had  a  baby 

(.  *1  ,  ,  i  i  oi/  i  sari  Friday.  Baby  Dumpling:  and  I  will 

m  uie  local  news  agent  at  2‘/4  cents  her  Easter  Sunday  in  the  comic  m-ction 
per  copy,  with  the  news  agent  arrang-  ‘he  Sunday  Herald-American.  Hope  you  like 
ing  with  carriers  to  deliver  the  paper 

at  five  cents  an  issue.  The  plan  has  -dagwood  bumstead." 

been  in  operation  15  months,  he  said.  The  Herald  -  American  received 
has  resulted  in  a  net  sale  of  more  many  letters  from  the  proud  parents 
;  ^  300  by  carrier.  Strangely  enough  who  were  tickled  to  have  received 
^  additional  Mt.  Pleasant  subscrib-  the  telegram  of  congratulations  from 
I  ers  have  been  added  to  the  local  mail  “Dagwood.” 


to  get  the  necessary  added  revenue 
to  meet  rapidly-rising  expenses  and 
increased  taxation.  Touching  on  the 
importance  of  a  good  editorial  prod¬ 
uct,  if  subscription  prices  are  to  be 


"Your  first  concern  ■■huuld  1m*  whiitn-r  or 
not  your  newspaper  is  trivingr  your  customers 
the  best  possible  news  and  eilitorial  proiluct 
it  can  afford  to  offer.  Whether  or  not  your 
paper  is  live,  vital  and  self-supportinc,  or 
dull  and  expensive  depends  upon  the  wisiloni 
shown  by  your  editors,  who  look  to  you  for 
guidance  in  giving  the  readers  a  worthwhile 
newspaper,  gean-d  to  meet  the  need-  of  your 
immeiliate  trading  territory. 

“All  around  us  are  attractions  and  dis. 
tractions,  competing  one  with  another  for 
the  subscribers’  time  anil  attention.  In  this 
modern  age  of  newspapers,  magazines,  radio, 
movies  and  now  television,  your  newsiiaiier 
must  reach  its  audience.  You  and  your  edi¬ 
tors  must  he  iirepareil  to  capture  your  read¬ 
ers’  attention,  remembering  that  your  news¬ 
paper  is  faced  with  eoiniM»tition  from  outside 
influences  which  force  limitations  on  the 
average  reader’s  time  to  read  any  iirinted 
message,  regardless  of  the  medium.  This 
condition  exists  in  small  towns  and  rural 
communities  to  nearly  as  great  an  extent  as 
in  the  big  cities. 

How  Circulators  Can  Help 

•'Translating  this  into  practical  terms  from 
the  standpoint  of  a  circulation  manager,  this 
means  that  instead  of  spending  money  for 
expensive  promotion  contests,  whieh  may  or 
may  not  add  subscribers  to  your  list,  it  is 
better  to  give  a  larger  share  of  that  pro¬ 
motional  dollar  to  the  editorial  department. 
And  while  on  the  subject  of  co-operation 
between  editorial  and  circulation  depart¬ 
ments  I  would  like  to  make  one  specific  sug¬ 
gestion.  If  you  are  not  already  taking  an 
active  part  in  hiring  and  suiiervising  your 
out-of-town  reporters,  or  rural  correspond¬ 
ents,  I  suggest  you  give  the  matter  some 
thought  and  attention. 

“Judging  from  comments  made  at  Central 
States  circulation  managers’  meetings,  circu¬ 
lators  who  have  working  arrangements  with 
their  editorial  departments  to  employ.  BUiM*r- 
vise.  and.  if  necess-ary.  discharge  outside  re¬ 
porters.  get  better  results  and  have  less  trou 
ble  in  holding  subscribers  in  those  towns 
This  does  not  mean  that  the  editorial  depart 
ment  is  giving  up  control  over  the  work  of 
these  correspondents.  It  does  mean  that  the 
news  editors  will  have  a  b«*tter  understanding 
of  local  conditions  in  those  communities  and 
can  rely  on  your  good  judgment  in  selecting 
the  right  iM'rson  to  represent  your  paper  in 
that  town.  You.  in  turn,  can  transmit  to  the 
correspondent  the  criticisms  and  suggestions 
of  the  editor  as  to  how  the  outside  reporter 
can  better  serve  the  paper  and  bei  ome  more 
valuable  as  a  string  eorresimndent.” 

Babies  and  Circulation 

WALTER  PARKER,  Chicago  Herald- 
American  circulation  manager,  fol 
lows  “Biondie”  in  the  comic  section 
and  when  he  learned  that  Biondie 
and  Dagwood  were  expecting  a  baby 
at  their  house,  he  had  the  promotion 
department  collect  the  names  of  1,000 
Chicago  parents  of  new-born  ba¬ 
bies. 

The  following  telegram  was  sent  to 
the  parents: 


Advertising  Serves  Democracy 

A  featured  innovation  at  the  Federation’s  37th  annual 
convention  and  advertising  exposition.  Hotel  Statler, 
Boston,  May  23-29,  is  the  Advertising  "town  meeting” 
to  be  conducted  by  the  famous  Dr.  George  V.  Denny, 

Jr.,  president.  Town  Hall,  Inc. 

The  topic  of  discussion  will  be  'How  Advertising 
Can  Best  Serve  Democracy  Today,  ”  which  is  tied  in 
closely  with  the  convention’s  theme — "Advertising — Its 
Service  to  Democracy  Today.”  The  following  are  to 
constitute  the  panel  of  speakers,  with  questions  to  be 
invited  from  the  audience: 

Hill  Blackett,  Vice-President,  Blackett-Sample-Hum- 
mert,  Inc. 

Carle  Conway,  Chairman  of  the  Board,  Continental 
Can  Company,  Inc. 

Dr.  George  H.  Gallup,  Vice-President,  Young  &. 
Rubicam,  Inc. 

Harford  Powel,  Director  of  Information,  Defense 
Savings  Staff,  United  States  Treasury  Department. 

In  accepting  the  assignment  of  conducting  a  "town 
meeting”  on  Advertising,  Dr.  Denny  said: 

"That  'Advertising — Its  Service  to  Democracy  Today’ 
has  been  chosen  as  the  theme  of  the  37th  convention 
of  the  Advertising  Federation  of  America  is  a  tribute 
to  the  vision  and  the  sense  of  responsibility  of  this  great 
American  business. 

"For  advertising  has  never  faced  a  greater  challenge 
than  it  does  now.  Today,  public  opinion  controls  the 
destiny  of  nations.  And  he  who  controls  public  opinion 
controls  the  course  of  history  in  our  time. 

"Free,  competitive  advertising  and  publicity  are  shap¬ 
ing  public  opinion  today  in  America  as  never  before. 
Those  who  wield  this  power  have  an  unparalleled  oppor¬ 
tunity  and  responsibility.  If  we  are  to  escape  the  lot  of 
the  politically  enslaved  peoples  of  Europe  and  Asia, 
that  power  must  be  used  wisely.  We  must  somehow 
find  the  right  answers  to  the  problems  which  confront 
our  form  of  democracy;  and  we  must  sell  those  answers 
to  the  American  people. 

"With  such  leaders  in  the  field  of  advertising  as  Mr. 
Blackett,  Dr.  Gallup,  Mr.  Powel  and  Mr.  Conway  taking 
part  in  the  discussion,  I  look  forward  to  a  most  stimu¬ 
lating  and  valuable  Town  Meeting.” 

The  "town  meeting”  is  scheduled  for  Monday,  May 
26.  At  this  session.  Federation  Board  Chairman,  Paul 
Garrett,  Vice-President  in  charge  of  public  relations. 
General  Motors  Corporation,  will  give  the  keynote 
address.  Another  important  convention  session  will  be 
held  Wednesday,  May  28,  when  the  discussion  will  center 
about  the  theme,  "What  is  ahead  for  Advertising  in  the 
World  of  Tomorrow.”  On  this  occasion,  Raymond 
Rubicam,  Chairman  of  the  Board,  Young  &  Rubicam, 
Inc.,  will  be  a  speaker. 

In  addition  to  these  general  sessions,  the  convention 
will  offer  the  usual  department  meetings  on  specialized 
advertising  interests,  including  newspapers.  The  host 
club.  Advertising  Club  of  Boston,  is  preparing  a  cordial 
welcome  to  all  who  attend,  with  a  full  program  of 
receptions  and  entertainment  events. 

37th  Annual  Convention  and  Advertising  Exposition 
Advertising  Federation  of  America 

Hotel  Statler,  Boston,  May  25-29 

For  information,  write 

Federation  Headquarters,  330  West  42nd  St.,  New  York  City 
For  hotel  reservations,  write  Hotel  Statler,  Boston 
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U.  S.  Writers  Get 
Thrills  in  Balkans 

continued  from  page  12 


Kay.  U.P..  Russell  Hill,  New  York 
Herald  Tribune,  Ray  Brock.  New 
York  Times,  and  Leigh  White  of  CBS. 
The  assistance  of  the  Italian  govern¬ 
ment  in  locating  the  missing  report¬ 
ers  was  requested  by  the  U.  S.  Am¬ 
bassador  to  Rome. 

Brock  was  reported  April  30  to  be 
en  route  to  Rome.  No  word  regard¬ 
ing  the  four  others  who  had  been  with 
Brock  was  received. 

Edward  Kennedy,  AP  man  who 
went  from  Egypt  to  Greece  with  the 
B.E.F.,  was  back  in  Egypt  Wednesday 
after  a  week’s  trip  with  the  British  who 
evacuated  Greece.  Daniel  De  Luce, 
formerly  on  the  Albanian  front  for  the 
AP,  reached  Smyrna  from  Greece 
with  his  wife,  Alma,  in  a  small  Greek 
sfionge  fishing  boat,  after  crossing  the 
German  front  lines  in  Albania.  J. 
Reilly  O’Sullivan,  also  of  the  AP, 
reached  Istanbul  from  Athens  in  a 
small  sailboat  with  an  auxiliary  mo¬ 
tor,  accompanied  by  two  American 
business  men  and  a  score  of  refugees 
and  soldiers.  “We  dodged  safely 
across  the  Aegean  to  the  Turkish 
shore  while  the  Germans  were  occu¬ 
pying  nearby  islands,”  O’Sullivan 
wrote  April  30.  “We  sailed  in  short 
stages  by  night,  sheltering  at  islands 
to  avoid  the  bombs  and  machine  guns 
of  the  Luftwaffe.” 

C.  L.  Sulzberger,  New  York  Times, 
also  reached  Smyrna  from  Greece  in 
a  sponge  fishing  boat. 

George  Weller,  Chicago  Daily  News 
correspondent  who  was  in  the  thick 
of  the  fighting  along  with  Wes  Gal¬ 
lagher  of  the  AP  during  the  final 
week,  was  reported  to  be  with  the 
American  legation  in  Athens  this 
week.  Weller  continued  to  file  dis¬ 
patches  xintil  immediately  prior  to 
German  occupation  of  Athens.  He 
was  expected  to  remain  with  the 
American  consul  imtil  such  time  as 
the  consulate  is  closed  in  Athens. 

TTiree  Chicago  Times  correspond¬ 
ents  were  among  the  handful  of 
American  and  British  writers  in 
Greece  during  the  final  stages  of  the 
Nazi  invasion.  Richard  Busvine 
evacuated  from  Athens  in  a  small 
fishing  boat  and  later  cabled  the  Times 
he  had  arrived  safely  in  Cairo.  Scott 
Watson,  English  writer  who  was  as¬ 
signed  to  the  Times’  Balkan  staff  as 
a  courier  and  later  did  some  eye-wit¬ 
ness  reporting  of  the  fighting,  left  for 
Crete  on  April  25.  Edward  Ward, 
Times  reporter  with  the  BJU.  in 
Greece,  was  still  among  the  missing 
this  week.  It  was  thought  that  he 
may  have  evacuated  with  British 
troops,  or  he  may  have  been  trapped 
with  the  BJ1.F.  ^hting  a  rear-guard 
action.  His  last  dispatch  to  the  Times 
was  on  April  24. 

■ 

AD  MEN  PLAN  DRIVE 

Newspapers  and  other  printed  me¬ 
dia  will  be  used  by  the  United  Ser¬ 
vice  Organizations  for  National  De¬ 
fense  in  a  campaign  to  raise  over 
$10,000,000  to  set  up  300  service  and 
recreational  clubs  for  defense  workers. 
The  campaign  is  being  directed  by  a 
group  of  advertising  agency  men,  in¬ 
cluding  Thomas  D’A  Brophy  of  Ken¬ 
yon  &  Eckhardt;  Paul  Holder,  Mc- 
Cann-Erickson;  M.  H.  Bent  and 
George  Tormey,  Blackett-Sample- 
Hvunmert;  R.  A.  R.  Pinkham  of  Lord 
&  Thomas;  Edward  G.  Wilson  of  J. 
Walter  Thompson;  Taylor  Adams  of 
Arthur  Kudner;  Charles  P.  Hogan  of 
N.  W.  Ayer;  Barrett  Brady  of  Comp¬ 
ton  Advertising;  and  AnAony  Hyde 
of  Young  &  Rubicam. 


CLASSIHED 

RATES 


"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 


"HELP  WANTED" 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

FORMS  CLOSE  THURS.  NOON 

Count  five  words  to  line,  boi  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  end  other 
ads  involving  sale  of  property  or  goods. 

A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six  month  registration  in  the 
Personnel  Service.  Applicants  are  regis¬ 
tered  only  in  this  manner. 


CircalatioB  Premetiea 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Building,  Indianapolis. 


Journalism 


THE  SCHOOL  OF  JOURNALISM 

Elydia  Shipman,  Director  EST.  1921 

A  small  professional  day,  evening 
school.  2  year  course  with  diploma 
for  high  school  graduates.  Special 
Courses — News,  Fiction,  Feature, 
English,  Typing.  Summer  School. 

TlmeaBldg.  (19thfl.)N.Y.C.  BR.9-489a 


Monuscrlpts  Copied 


Call  PLasa  S-0096.  Secretarial  Servic". 
hourly,  daily;  manuscript  typing.  POWER 
k  FORD,  17  East  49th  Street,  New  York 
City,  N.  Y, 


Miscellaneous 


IS  YOXnt  PROMOTIONAL  LITERATURE 
all  it  should  be  1  Let  Laurel  handle  your 
booklets,  brochures,  catalogs.  Copy,  art, 
composition,  Varityping,  printing  by 
Lanrid  Improved  Photo  Offset  all  for  one 
low  cost.  See  how  effective — how  econom¬ 
ical — PROFESSIONAL  promotion  is.  Re¬ 
quest  Manual,  prices.  Laurel  Process, 
480  Canal  St.,  N.  Y„  WAlker  5-0526. 


Public  Notice 


'Editor  and  Publisher”  is  a  service  station 
on  the  Journalistic  highways  of  the  world. 
In  our  permanent  library  and  museum 
files  will  be  found,  easily  available,  im- 
ortant  basic  data  anent  newspaper  mar- 
ets,  ownership,  administration,  man¬ 
agement,  personnel,  features,  circulations, 
advertising  rates,  linage  statistics  and 
mechanics  of  production,  as  well  as  a 
wealth  of  informative  material  regarding 
national  advertiser  and  agency  Service. 
A  specialist  on  the  daily  newspaper, 
“EDITOR  &  PUBLISHER,”  now  in  its 
fifty-seventh  year,  occupies  an  exclusive 
field.  Subscribers  are  earnestly  urged 
to  call  upon  us  for  any  service  they  feel 
we  may  be  able  to  render. 

Manager,  Reader  Servlco 


Nawspapur  Brokurs 

Capable  handling,  buying,  selling,  mergers. 

No  leases  or  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY,  Nashville,  Mich. 


Dally  and  Weekly  Newspaper  Properties 

l^WSPAPER  APPRAISAL  COMPANY 
Times  Building  New  York 


Newspapers  For  Sale 


Midwest  Evening  County  Seat  Daily  No 
competition.  Clear.  Rare  opportunity. 
$40,000  down.  Want  larger  paper  No 
broker.  Box  2976,  Editor  A  Publisher. 
Western  County  Seat  Morning  Daily;  long 
established:  $60,000;  half  cash.  A.  W. 
Stypes.  Mills  Building.  San  Francisco. 
518-Small  Ohio  dally.  All  equipped  incluu- 
ing  building  and  apartment.  $15,000; 
$6,500  cash. 

478-Bichest  Arkansas  field.  Dominate^  whcl- 
CO.,  as  gro.'S  of  $24,376.00  indicate'. 
Only  $16,000  with  $10,000.00  cash. 
MURRAY  E.  HILL.  BROKER. 
_ NASHVILLE.  TENNESSEE _ 


Newspapers  Wanted 

Daily  and  Weekly  Newspapers  in  all  sec¬ 
tions  of  U.  S.  east  of  the  Mississippi  for 
buyers  with  $5,000  to  $500,000  cash  for 
down  payment.  Harwell  k  Fell,  2026 

4th  Ave.,  Birmingham.  Ala _ 

Wanted — Weekly  preferably  in  Southern 
County  Seat  of  3.000  or  less.  State  de 
tails,  send  recent  issues.  Cash  payment 
can  be  arranged.  Box  300ti.  Editor  k 
Publisher. 


Syndicates 


‘Nuttlbits”:  Une-Column  Panel  Cartoon 
For  the  UNIT  of  your  newspaper — the 
COLUMN.  Write  for  proofs.  Ray  Doherty. 
391  Rolph  Street,  San  Francisco,  Cali¬ 
fornia. 


Help  Wanted 


Advertising  Man — The  W'eekly  Call,  Dun- 
ellen.  New  Jersey,  has  opening  where 
man  with  ideas  can  make  a  good  job 
for  himself. 


Advertising  Manager  wanted  for  one  of 
Michigan’s  largest  weekly  newspapers,  in 
suburban  area  of  Detroit.  Young  man, 
married  or  single,  with  creative  ability, 
dependable,  good  morals,  some  practical 
experience  in  writing  and  selling  copy. 
Reply,  in  your  own  handwriting,  in  ink, 
giving  personal  biography,  schooling,  re¬ 
ligious  affiliation,  and  several  references. 
Will  keep  correspondence  confidential. 
Starting  salary  $40  per  week.  Splendid 
opportunity  for  right  man.  Reply  at  once 
to  Box  2990,  Editor  &  Publisher. 


Aggressive  Advertising  ^Salesman  Wanted 
with  ideas  for  special  selling  on  Southern 
newspaper  in  city  60,000  population.  Give 
references,  experience,  etc.  Box  3005. 
Editor  k  Publisher. 


Display  Salesman:  experienced  and  ambi¬ 
tious.  Excellent  opportunity  for  perman¬ 
ent  connection.  Growing  weekly  in  East¬ 
ern  city  of  200,000.  Straight  commission 
— no  drawing  account.  Address  Box 
2972,  Editor  k  Publisher. 


Installing  new  Duplex  tubular  in  June. 
Want  young,  sober,  experienced  pre'S- 
man-stereotyper.  THE  PEKIN  DAILY 
TIMES,  Pekin,  Illinois. 


Large  eastern  university  offers  opportunity 
for  study  toward  a  master’s  or  doctor's 
degree  to  college  graduate  with  newspa 
per  experience  who  is  interested  in  busi¬ 
ness  side  of  newspaper  publishing.  Re¬ 
search  fellowship  available  Sept.  15,  pro¬ 
vides  $500  and  tuition  per  academic  year 
to  successful  candidate.  Reply,  giving 
full  particulars  to  Box  2940,  Editor  k 
Publisher. 


Picture  Idea  Man  wanted  for  part-time  job 
with  originality  on  entertainment,  fea¬ 
ture.  semi  news  material.  Box  2998,  Edi¬ 
tor  k  Publisher. 


Reporter  for  weekly  newspaper  in  Con¬ 
necticut.  Give  full  details  and  send 
picture.  Box  2988,  Editor  &  Publisher. 


Reporter — New  England  town  18,000,  $25 
to  start;  knowledge  sports  essential. 
Write  fully.  Photo.  Box  2978,  Editor  k 
Publisher. _ 

Sifuatiout  Wautud 
Adwiiistrative 

Business  Manager  with  unusual  background 
and  talent  seeking  connection  as  busi¬ 
ness  or  advertising  manager  on  medium¬ 
sized  daily.  Ten  years’  experience.  Box 
2925,  Editor  &  Publisher. 


Circulation  or  Business  Manager.  Thor¬ 
oughly  experienced.  Age  41.  Prefer 
small  daily — anywhere.  Balary  or  com¬ 
mission.  Box  3001,  Editor  k  Publisher. 


Freedom  from  detail  and  worry  is  worth 
more  to  some  owner-publi.sber  than  cost 
of  my  services.  Offer  twenty  years  news¬ 
paper  experience  as  salesman,  promotion 
manager,  editor,  advertising  manager,  for¬ 
eign  correspondent  and  business  manager. 
Age  45.  Now  employed.  New  York  inter¬ 
view  by  appointment.  Box  2788,  Editor 
k  Publisher. 


General  Manager  of  small  city  daily  desires 
change  for  greater  opportunity.  Adver¬ 
tising.  circulation,  promotion  and  general 
business  experience.  Many  valuable 
agency  contacts.  Outstanding  record  in 
competitive  field.  Age  30,  married.  Write 
Box  2869,  Editor  &  Publisher. 


Situations  Wanted 

Admiiiistrative  (Cont’d) 


FINE  YOUNG 
NEWSPAPER  EXECUTIVE 


Here  is  a  man  of  ability  and  char¬ 
acter;  30  years  old;  married;  who 
has  had  an  unusually  wide  experi¬ 
ence  and  sound  newspaper  train¬ 
ing.  Now  (as  always)  employed. 

A  leader  in  both  organizational 
and  civic  affairs.  Able  public- 
speaker.  Knows  how  to  win  respect 
and  cooperation  of  both  fellow- 
workers  and  community  at  large. 
Would  fit  in  as  publisher  or  gen¬ 
eral  manager,  busine-'s  or  adver¬ 
tising  manager  of  medium-sized  or 
small  newspaper,  anywhere;  a 
newspaper  interested  in  doing  the 
tiest  possible  all-around  job.  Best 
of  references. 

Box  2975 _ Editor  &  Publisher 

General  Manager  or  Managing  Editor,  paper 
in  city  under  500,000.  Twenty-one  years’ 
experience  news,  display  advertising,  cir¬ 
culation.  sales  promotion.  Always  made 
profits  for  employer.  Box  2928,  Editor  A 

Publisher. _ 

Refined  Cnltnred  Lady;  fine  personal  ap- 
pearance;  9000  address;  widely  experi¬ 

enced  in  the  editorial  and  publishing 
technique  seeks  connection  with  reput¬ 

able  concern.  Would  make  fine  recep¬ 
tionist  or  personnel  director.  For 
references  and  further  information,  please 
address  Mrs.  Prank  Parker  Stockbridge- 
145  East  35th  Street,  New  York  City' 

I’hone:  MUrray  Hill  5-5569. 


Situatious  Wautud 
Advertizinf 

Adman  or  admanager.  Pacific  Coast  prefer¬ 
able.  Seven  years’  experience,  daily 
semi-weekly.  Age  28.  Resultful  copy, 
layout.  News,  limited  shop  experience! 
Now  employed  (five  years  same  job). 
Top-notch  references.  Box  2834,  Editor 

k  Publisher _ 

Advertising  Salesman.  30.  Executive  ex¬ 
perience.  Twelve  years  newspaper,  radio. 
Selling  copy,  lay-out.  merchandising. 
Married,  excellent  references.  Box  2831 
Editor  k  Publisher. 

Claaaified  Blanager-SoUcitor.  Age  37,  mtr- 

ried.  Reasonable  salary  East  or  Sonth 
preferred.  Box  2992,  Editor  k  Publisher. 
Copywriter,  young  lady,  three  years’  newi- 
paper  and  advertising  agency  experience; 
$15  weekly  to  start.  Box  2922,  Editor  A 

Publisher. _ 

Diaplay  Advertlaing  Manager  available  in 
mediately  due  to  merger.  Excellent  refer- 
ences.  Box  2962,  Editor  &  Publisher, 

Display — Classified  man.  wants  manager'! 
job.  Age  38;  college;  producer  with  ideas. 
Good  copy,  layouts.  Employed ;  married , 
reliable.  Box  2915,  Editor  k  Publiiher. 


DISPLAY  SALESMAN 

Sell  C^en — Service  Contracts — 
Layout  copy  quickly 

Eight  years’  experience;  age  30.  Newspi- 
per,  radio,  publicity,  show  and  exhibit 
promoter.  Scriptwriter.  Author.  Theatre 
emcee.  Excellent  appearance.  Flnent 
speaker.  Interested  single  publication 
daily  only,  city  50,000  more.  Now  em¬ 
ployed  $35.  Automobile;  will  travel  any¬ 
where.  Member  U.S.N.R.  (V-6),  not  inb- 
ject  to  military  service.  John  G.  Beni, 

621  Second  Ave  ,  Aurora,  111. _ 

Employed.  Business  and  Advertising  man¬ 
ager  experience.  Age  43.  Mamed. 
Twenty  years  on  two  jobs.  Desirei 
change,  adequate  reason.  Believes  in 
sound  constructive  selling.  Economical 
Production  and  profits  in  business.  Pres¬ 
ent  income  $5,000.  Box  2902,  Editor  8 

Publisher. _ 

Let  me  show  you.  in  an  interview,  what  I 
can  do  and  have  done  in  sales  promotion 
work.  Young  man,  experience,  ideas  for 
field  of  advertising,  publishing,  radio  and 
movies.  Around  $50.00.  Box  3002,  Edi- 

tor  k  Publisher. _ 

Neat,  capable,  ambitious  man  34  years  old, 
with  15  years’  experience  in  local  dis¬ 
play,  national  and  promotional  advertis¬ 
ing  on  daily  papers,  desires  new  connec¬ 
tion  with  opportunities.  Box  2938,  Edi¬ 
tor  &  Publisher. 


Successful  record  handling  large  accounts 
and  creating,  developing  :,ma!!  ones;  good 
copywriter,  layouts;  increase  revenue 
through  promotion  ideas.  Twenty  ysais 
two  positions — last  advertising  manager. 
Permanency,  opportunity  more  important 
than  starting  salary.  Daily,  weekly  field. 
Know  national.  Box  2908,  Editor  A  Pub¬ 
lisher. 


WANTED:  A  NEW  JOB 
By  a  young  man  who  desires  to  make  s 
change.  Looking  for  a  reporter’s  berth 
(salary  range  $40)  on  a  medium  site 
daily  that  can  use  an  aggressive  writer 
with  a  passion  for  objectivity.  Newspa¬ 
per  experience  plus  adequate  background 
in  social  sciences  and  economics  should 
prove  no  liabili^. 

Box  2874,  Editor  &  Publisber 


for  may  3,  1941 


Sitvatieas  Wasted 

Circolatioa 


Ajsistanc  Circulator  thirty  live  thousand 
paper  City  Circulator.  Office  Manager, 
ninety  thousand  paper.  Twenty  years’ 
successful  office,  promotion,  field  experi¬ 
ence.  Age  38  References  nationally 
known  executives.  Box  2860,  Editor  • 
Publisher _ 

CIRCUUVTION  MANAGER 

-lou  doing  successful  job  on  after¬ 
noon  daily,  desires  change.  Twenty 
years’  successful  record  on  morn¬ 
ing,  afternoon  and  Sunday  papers 
in  four  big  cities.  Economical, 
good  organizer  and  promoter.  .4-1 
-- ferences  past  employers 

Box  2840 _ Editor  b  Publisher 

Circulation  Manner — fifteen  years’  experi¬ 
ence  Metropolitan  and  gmall-town  dailies. 
Enviable  record.  Can  produce  results 
economically,  persistently.  References. 

Box  2782,  Editor  &  Publisher. _ 

Circulation  Manager.  35]  twelve  years’ 
Metropolitan  newspaper.  Skilled  organ¬ 
iser  in  developing  Home  Delivery.  Salary 
based  on  accomplishments.  References. 
Box  2879,  Editor  &  Publisher. 


CIRCTTLATION— PROMOTION 

Have  unusual  record — advertising,  editorial 
and  circulation — two  leading  metropolitan 
dailies  Want  opportunity  (with  future 
and  $50  weekly)  on  any  size  daily  in 
midwest  in  circulation  management  or 
promotion.  Ten  years’  experience;  age 
30;  draft-exempt  (family).  Write  Box 
2800,  Editor  tc  Publisher. 

(firculatlon  Specialist — 18  years  city  circu¬ 
lator.  home  delivery,  newsstand,  country. 
Inexpensive  promotion.  Permanency  de¬ 
sired.  36.  married.  Employed  Metropoli¬ 
tan  Area  Box  2826,  Editor  &  Publisher, 

Wanted  —  Circulation  job  as  manager  on 
small  daily  newspaper.  39  years  of  age 
and  have  always  been  a  producer.  Par¬ 
ticularly  strong  in  carrier  promotion. 
Best  references.  Address  Box  2810,  Edi¬ 
tor  &  Publisher. 


Situations  Wanted 

Editorial  (Coat’d) 


Shop  at—  the  equipment  mart  —And  Sovo 


H«d  worker  28.  desires  job  as  sports  edi-  /Vcu;  Eqmpment  and  SapoUes  —  Used  Machinery  Bartains 

tor  or  writer.  Nine  years  experience  as  ^  n  l  a-  •  n  1 1  •  i  -  V!  ,  , 

sports  editor,  re-write,  city  hall  reporter,  for  the  rntding-rUbllshing  Field 

and  feature  writer.  Bucknell  man,  single, 

Methodist,  own  car,  have  money  in  bank. 

Highest  references.  Box  2868,  Editor  &  ■ 

Herys'"my  story;  Ink  in  blood,  spirit  Compg.ing  Roam  Eqnipmunt  Far  SgU  Pho*o-Engrayinq  Equipmunt  Far  Sain 

brains.  Mere  babe  of  18  will  substitute  Ask  your  Linotype  RepresentotlTe  about  photo  engraving  Equipment  and  Metals 


courage,  aggressiveness,  open  mind  to  the  many  new  time-saving,  effort-reducing  E  T  Si 

editors  methods  and  desires  for  lack  of  developments  which  enable  him  to  show 

experience.  Have  been  through  twice  as  you  how  to  reduce  your  production  cost.  >^0^^  York  N.  Y 

much  as  average  American  youth.  Amaz*  (•*** LINOTYPE***^  _ _  ^ 

ing  knowledge  of  politics,  sports  and  Representatives  in  the  Principal  Cities 
otherwise,  a  Jr.  John  Kieran  —  no  *  w'orld 

kidding  I  Go  anywhere,  start  at  bottom.  - — — - r - r - — ■ 

One  year  University  of  Wisconsin.  Des-  Buy  Itootypes,  Intertypes  from  practical 
Dpratelv  want  newsoaner  nrofession.  Who  machinists.  Unequalled  values.  Large 


SULLEBARGER  CO. 

538  S.  Clark  St 
y.  Chicago.  III. 


Representatives  in  the  Principal  Cities 
of  the  World  _ 


CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  Photo  Products  Company 
W.  4l8t  Street  New  York  City 


perately  want  newspaper  profession.  Who  machinists.  uiiequaiiea  v-aiues.  i^arge  aist  Street  New  York  Cirv 

gives  me  a  start  will  never  regret  it.  stock ;  aU  models  on  hand  for  quick  turn-  --30  W  .  4l8t  Street _ Neiv  York  City 

Box  2949,  Editor  &  Publisher.  over.  Everything  for  the  coniposing  _ 

Home  Economic.  Journalist.  College-deiree~  L°a°f?yette ‘I?.,'  n.  Prusi  &  Stgruotype  Equipmunt  For  Sate 

done*^laigrvXme!  of  writing^'undeJ^ex*  Guaranteed  Rebuilt  Linotypes  &  Intertypes  Hoe  four-piece  casting  outfit  for  23  9/ 16 


Press  &  Staruotype  Equipment  For  Sale 


acting  conditions.  Exceptional  references 
from  past  positions.  Still  employed.  Box 
2827,  Editor  &  Publisher. 


See  HOOD-FALCO  CORP.,  First 


225  Varick  Street 


New  Y’ork.  N.  Y. 


Maximum  Work;  Minimum  Wage  = — — ; — r; — — - — - : - ^ f - 

Street  and  desk:  two  years.  References.  Wanted— B onts.  molds,  magazines,  motors 


age  24.  deferred.  Box  2833,  Editor  & 

Publisher. _ 

Mr.  Publisher — do  you  need  editor  or  man¬ 
aging  editor  with  proven  record  for  real 
results?  Forceful  writer,  speaker;  good 
mixer.  Can  get  best  out  of  staff.  Draft 
proof.  Top  grade  references.  Box  2977, 
Editor  &  Publisher. 


Situations  Woutad 

_ Editorial _ 

Accredited  Journalism  School  Graduate,  25, 
wants  cub  spot  on  small  daily,  weekly. 
Wire  service,  publicity  experience.  Damn 
good  references.  Box  2932,  Editor  &  Pub¬ 
lisher. 

Attention  newspapers,  magazines,  syndicates, 
agencies  I  Cartoonist  with  following — 
now  employed — desires  change.  Salary  or 
free-lance.  Box  2982,  Editor  &  Pub¬ 
lisher. 

Bonaflde  newspaper  Job  wanted  by  ener¬ 
getic  original  young  woman;  experienced 
reporter;  college  editor;  now  doing  pub¬ 
licity.  Box  2814,  Editor  &  Publisher. 

Deskman-reporter,  27,  married,  college  grad¬ 
uate,  employed.  De.sire  better  future. 
Box  2781,  Editor  &  Publisher. 

Editor,  45.  independent  daily,  circulation 
16,000;  political,  feature,  editorial  writer, 
managing  editor;  widely  experienced; 
East  or  Midwest.  Box  2901,  Editor  &  Pub¬ 
lisher. 

Editor-Reporter,  able,  energetic;  4  years 
all-round  newsman,  feature  writer,  large 
daily;  2  years  editor  of  monthly.  Seeks 
new  opportunities  on  daily  or  weekly. 
Single,  28,  two  years  college.  Will  prove 
self  anywhere  at  once.  No  draft.  Salary 
open.  Box  2871,  Editor  &  Publisher. 

Editorial-desk  Job  wanted  by  Wisconsin 
graduate,  29,  seven  years  small  dailies. 
Married.  Willkie  Republican.  Writes 
analytically — vigorously — understandably. 
Employed,  but  no  scope  for  abilities.  Box 
2931,  Editor  &  Publisher. 

Energetic,  resourceful  newspaper  woman, 
with  five  years’  experience  on  leading 
Connecticut  daily  and  five  years’  govern¬ 
ment  publicity  service.  Also,  magazine, 
make  up,  and  editorial  experience.  Wants 
reporting  or  publicity  job.  Highest  rec¬ 
ommendations.  Available  immediate  in¬ 
terview  through  Personnel  Service,  or 
write  Box  2850,  Editor  &  Publisher. 


LOOK  AT  THIS 

Reporter,  age  27,  college  graduate, 
now  working  as  editor  Eastern  daily, 
3,500  circulation,  desires  berth  on 
larger  newspaper,  either  reporting  or 
desk  work;  four  years’  experience; 
knows  reporting,  editing,  makeup, 
typography;  draft  exempt,  available 
on  two  weeks’  notice. 

Box  2950  Editor  8c  Publisher 


Newsgetter,  34,  eight  years  reportorial,  po-  Roller;  Cylinde 

lice,  features,  labor.  Go  anywhere.  Draft  Automatics.  2 

exempt.  Box  2993,  Editor  &  Publisher.  WORKS:  Mars 

Newsroom  ExecutiTe,  after  interlude  with  Philadelphia.  Pe 

trade  and  labor  publications,  wishes  re-  for  Sale:  38”  Sey 
turn  to  daily  field.  Slightly  over  draft  ter;  New  and  U 

age  and  with  family,  will  consider  emer-  Magazines;  12 

gency  appointment  a  chance  to  serve.  72-channel';  Hill 

but  permanency  is  also  an  object.  Box  Trimmer  &  Jig 

2989.  Editor  &  Publisher. _  Mat  Rollers;  2 

Newswiiter-statistician,  draft -exempt.  Uni-  For  further  pari 
versity  Station  1598,  Austin.  Texas.  Co..  Stamford, 

Notlcel  Experienced  newspaperman  and  i 

publicity,  age  27,  married,  draft-exempt.  - 

Will  go  anywhere.  Box  2927,  Editor  &  Newspaper  Equi 
Publisher.  Geo.  O.  Heffelman, 

Picture  Editor  —  formerly  with  picture  Used  flat  ca 

weekly,  now  metropolitan  daily;  wish  The  Dally  Times. 
better  job.  Will  travel.  Good  ideas,  con-  Will  pay  cash  for 
nections.  Available  immediate  New  York  indi  cutoff  12 

interview  through  E  &  P  Personnel  Ser-  be  in  good  co 

vice  or  write  direct  to  Box  2790,  Editor  right.  Nichols, 

&  Publisher. _  Texas. 

Publicity — editorial  or  allied  work.  Age  50; 
still  youthful.  Has  ideas,  initiative,  thor¬ 
ough  experience.  20  years  in  Europe;  —  ■  = 

writer,  editor,  publicity.  Now  success  on  Sitoot 

lecture  platform.  Best  references.  Box  „ 

2935.  Editor  &  Publisher.  M 


escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon.  To- 
wanda,  Penna. _ 

Macfcawical  Equipmawt  For  Sola 

Duplex  Press  8-page;  model  C  Intertypes; 
Linotypes — Models  5-8-14:  Hoe  Mat 
Roller;  Cylinder  and  Job  equipment. 
Automatics.  NORTHERN  MACHINE 
WORKS:  Marshall  &  Jefferson  Sts., 

Philadelphia.  Penna. _ 

For  Sale:  38”  Seybold  Holyoke  Power  Cut¬ 
ter;  New  and  Used  Full  Size  90-channel 
Magazines;  12  Lower  Split  Magazines, 
72-channel;  Hill-Curtis  Heavy  Duty  Saw- 
Trimmer  &  Jig  Saw;  Duplex  and  Goss 
Mat  Rollers;  24-page  Goss  Web  Press. 
For  further  particulars:  Thomas  W.  Hall 
Co..  Stamford,  Connecticut. _ 


inch  cut-off.  Good  condition.  Inquire,  Free 
Press  Association,  Burlington.  Vermont. 

For  Sale;  Duplex  “Q<)”  flatbed,  complete 
with  AC  motor,  rollers,  chases,  $2,650.00. 
Burbank  Daily  REVIEW,  Burbank,  Cali¬ 
fornia. 


HOE  PRESSES 

Heavr-duty  Hoe  presses  with  high- 
si>eed  folders,  23  9/16*  cut-off,  avail¬ 
able  in  3,  4,  6  or  6-unit  capacities, 
with  or  without  color,  and  under¬ 
neath  or  end-roll-feed  arrangement. 

R.  HOE  ft  CO.,  INC. 

910  E.  138tb  St..  New  York.  N.  Y. 


Used  Scott  Multi  Unit  Newspaper  Press  of 
6  units.  1  double  (older,  floor  fed. 
23-9/16"  cut-off.  Good  condition.  Can  be 
seen  erected  in  South.  Must  move  im¬ 
mediately.  No  reasonable  offer  refused. 

THE  GOSS  PRINTING  PRESS  COMPANY 
Filsen  Station 

Chicago  Illinois 


Maclignlcal  Egolpfot  Wawted  PUsen  stati“ 

Newspaper  Equipment  Bought  or  Sold  Chicago  Illinois 

Geo.  O.  Heffelman.  406  W,  Pico,  Los  Angeles 

Used  flat  cast  planer  or  shaver  . . . 

The  Dally  Times, _ Pekin.  Illinois  ui  j  t  e  c  i 

Will  pay  cash  for  used  curved  router  2Hb  Wood  Typo  For  Sal* 

inch  cutoff  12?^  inch  diameter.  Must  wnnn  tvpp  pnn  x.-vvv«p4Pvrsi 
be  in  grood  condition.  Price  must  be  .  W  OOD  Ti PE  FOR  NEW  fePAPKRb 
right.  Nichols,  P.  O.  Box  1950.  El  Paso.  American  Wood  Type  ManiHacturing  Co. 

270  Lafayette  St..  N.  \  .  C  .  \\  rite  for  catalog. 


SitaotloBs  Waotad 

Meckanical 


Publicity  Mam  26,  married.  Broad  news-  Combination  Compositor  -  Operator  -  Makeup 
paper,  public  relations  background.  Ener-  Twelve  years’  medium-sized  daily  ex- 

getic,  good  writer.  Box  2994,  Editor  &  perience.  A-1  references.  Union.  Fam 

Publisher. _  ily.  Box  2954.  Editor  &  Publisher. 

Reporter-News  Writer,  for  small  midwest  Engraver-Photographer-Beporter,  with  own 
daily.  Great  future,  adjacent  large  Army  modern  engraving  plant,  camera  and  dark 

camp.  Tell  all — send  picture,  references.  room  equipment.  Southwest  or  California 

Box  2983,  Editor  &  Publisher.  preferrrf.  Box  3004,  Editor  &  Publisher. 

Small  dynamo  gradnatee  Vassar  first  week  Mechanical  Superintendent of  particular 


Into  the  Publicity 
Army  They  Go 


in  June.  Experience  as  college  editor. 
Pretty,  with  freckles  and  Phi  Beta  Kappa. 
Will  go  anywhere  as  cub  reporter.  Box 
2980,  Editor  &  Publisher. 

Sports  Editor,  Copy  Desk,  Reporter!  Ten 
years  on  Pennsylvania  and  Connecticut 
dailies.  Seven  months  with  AP  in  Phila- 


help  to  medium-sized  daily  needing  im¬ 
proved  production.  Practical  foremuii, 
university  trained,  with  22  years’  experi¬ 
ence  in  composing  room,  pressroom,  en¬ 
graving.  Active  machinist ;  young  man. 
union.  Box  2836,  Editor  &  Publisher. 

ROTOGRAVTTRE  SPECIALIST 


John  W. 
Smith 


delphia.  Box  2784,  Editor  &  Publisher.  36  years  old,  fine  craftsman  with  executive 
- - -  ability  seeks  permanent  connection  as  as- 


Successful  Author 
Full  or  part-time.  Go  anywhere. 

Box  2995  Editor  &  Publisher 

Who  will  try  a  ’41  Vassar  Phi  Beta  as  a 
cub  reporter?  Box  2813,  Editor  &  Pub¬ 
lisher. 

Young  Woman,  Cornell  graduate,  experi¬ 
enced  reporter,  rewriter;  employed  on 


sistant  manager  or  manager,  expected 
salary  $5,000  yearly.  Box  2939,  Editor 
&  Publisher. 


Men  tod  women 
leeklni  poil- 
Uoni  with  newi- 
papeta,  maca- 


daily,  wishes  change.  Box  2853,  Editor  I  alnas.  and  acen- 


&  Publisher. 

Your  staffers  drafted?  Replace  with  re- 
porter-copyreader,  41,  twenty  years  ex¬ 
perience  metropolitan  and  small  dailies. 
Now  doing  publicity.  References.  Linton 
Burkett,  501  College,  Macon,  Georgia. 

29,  Draft-proof,  twelve  years  reporter, 
m.e.,  foreign  and  Washington  correspon¬ 
dent.  Highly  recommended.  Editorial 
writing,  make  up,  desk.  Box  2804,  E,  &  P. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 


claa  have  had 
much  aueeass 
through  Uiaelas- 
alfled  ads  and 
Panoonal  Sac- 
Tloa.  ioba  ara 
also  dbtalnad  In 
puhKelty,  with 
publlahlng 
houaaa.  aad  na¬ 
tional  adrartis- 


The  first  step  to  take 
in  getting  a  job  is  to 
compose  a  classified 
ad  which  will  run  four 
issues  in  this  claosiflsd 
section.  Bates  are  40c 
per  line  lor  each  issue. 
Count  five  words  per 
line.  Be  sure  that 
your  ad  tells  your 
story. 

Step  S2  is  to  fill  out 
completely  the  regis¬ 
tration  card  that  will 
be  sent  when  we  re¬ 
ceive  your  ad.  This 
will  be  good  for  one 
year. 

Step  S3  is  to  make  sure 
your  ad,  with  payment, 
reaches  ua  by  noon, 
^Thuraday ,  of  any  week. 


350  Maditoa  Avo. 


Now  York 


Buaineas  Established  In  1899 


E&P  PERSONNEL  SERVICE 

1700  Timos  Bldg.  N.  Y.  C. 


James  F. 
Herrick 


Veteran  newspapermen  both. 
Smith  has  been  drafted  into 
the  service  of  United  China 
Relief  and  Herrick  into  the 
service  of  United  Service  Or¬ 
ganizations.  Both  men  are 
stationed  here  in  New  York 
City.  (Two  Personnel  Ser¬ 
vice  placements.) 

THE  PERSONNEL  SERVICE 
Editor  &  Publisher 


EDITOR 


PUBLISHER 


SHOP  TALK  AT  THIRTY 


COINCIDEINCE  of  a  letter  from  Prof 

Robert  Desmond,  chairman  of  the 
Department  of  Journalism.  University 
of  California,  and  of 
Thi*  Was  News  some  post-convention 
in  1928-How  reading  of  a  grand 

.L  ^  «  rievv  book  by  Dr. 

AboHt  Now?  MacDou- 

gall.  “Newsroom 
Problems  and  Policies"  (Macmillan) 
sent  us  back  13  years  for  this  week’s 
yarn.  Among  the  nearly  600  pages  of 
Dr.  MacDougall’s  interesting  book  is  a 
reproduction  from  the  April  28,  1928. 
issue  of  Editor  &  Publisher  of  a  de¬ 
bate  between  Walter  M.  Harrison,  then 
managing  editor  of  the  Oklahoma  City 
Oklahoman-Times,  and  Paul  Bellamy, 
then  managing  editor,  now  editor,  of 
the  Cleveland  Plain  Dealer,  before  the 
ASNE.  Prof.  Desmond  suggests  that 
we  review  in  the  light  of  later  years 
the  conclusions  of  the  debaters  on  the 
subject,  which  was  stated  as  follows: 

“The  popular  John  Goodman,  prom¬ 
inent  socially  and  chairman  of  the 
local  associated  charities,  and  an  ad¬ 
vertiser,  crashes  into  a  telephone  pole, 
wrecks  his  car  and  injures  himself 
and  his  woman  companion.  A  police¬ 
man  sees  the  accident,  calls  the  am¬ 
bulance  and  has  the  two  taken  to  re¬ 
ceiving  hospitals  before  they  are  iden¬ 
tified  by  onlookers.  There  your  re¬ 
porter  learns  the  following  facts: 

“That  the  woman  in  the  accident  is 
not  Mr.  Goodman’s  wife,  but  a  no¬ 
torious  character;  that  both  Mr.  Good¬ 
man  and  the  woman  were  under  the 
influence  of  liquor;  that  Goodman  was 
taking  her  home  from  a  roadhouse 
party  and  was  speeding  when  the  ac¬ 
cident  occurred.  Both  will  probably 
be  discharged  from  the  hospital  this 
morning,  and  the  police  are  willing  to 
overlook  the  accident  and  prefer  no 
charges. 

“The  question  is  as  to  the  publica¬ 
tion  of  this  story  or  otherw'ise. 

“Resolved  that  the  story  should  have 
been  eliminated.” 

Col.  Harrison  (that’s  his  present 
status)  argued  for  the  affirmative,  up¬ 
holding  suppression  on  this  basis: 

1.  It  is  a  shibboleth  of  duty  to  hold 
that  everything  that  God  lets  happen 
should  be  printed. 

2.  (joodman’s  connection  with  the 
associated  charities  does  not  make  him 
a  public  official  and  his  actions  privi¬ 
leged  communications. 

3.  The  fact  that  he  is  an  advertiser 
should  not  influence  an  editor  to  print 
the  news  of  his  indiscretion  merely  to 
prove  that  the  newspaper  grants  no 
special  favors  to  advertisers. 

4.  Publicity  in  such  cases  is  not 
a  deterrent;  the  public  is  very  critical 
of  the  newspapers  for  printing  as  much 
crime  news  as  they  do. 

5.  The  editor  should  not  fear  that 
his  motives  in  supressing  the  item 
would  be  misjudged. 

6.  Injury  to  innocent  persons  can¬ 
not  be  avoided  in  the  publication  of 
law  violations  and  crime  news.  The 
aid  and  protection  of  all  mankind  is 
more  important. 

7.  The  editor  should  not  be  swayed 
by  the  argument  that  he  should  not 
show  any  more  consideration  for  the 
family  than  Goodman  himself  did. 

8.  Goodman’s  usefulness  in  his 
community  would  be  destroyed  by 
scandalous  publication  of  the  circum¬ 
stances  surrounding  the  accident.  Be¬ 
cause  of  his  outstanding  public  ser¬ 
vice  he  should  be  given  the  consid¬ 
eration  of  a  first  offender. 

10.  Publication  would  be  an  un¬ 
justified  invasion  of  the  private  life 


By  ARTHUR  ROBB 

of  an  individual.  You  might  as  well 
make  a  feature  of  every  booze  party 
held  in  your  city. 

11.  The  story  is  dangerous,  possibly 
libelous.  Only  one  policeman  was  a 
witness.  Any  reflection  upon  the 
character  of  a  women  is  dynamite. 
Proving  that  either  was  drunk  is  diffi¬ 
cult. 

12.  It  is  not  criminal  per  se  to  visit 
a  roadhouse  party. 

13.  There  was  no  evidence  of 
speeding. 

14.  It  was  Goodman’s  first  slip.  He 
was  not  notorious  for  his  foibles  or 
he  would  not  be  head  of  the  associ¬ 
ated  charities. 

15.  If  the  police  are  willing  to  for¬ 
get  the  episode,  the  newspaper  should 
be  also. 

16.  Goodman's  attorneys  might 
prove  that  he  was  returning  from  a 
trip,  stopped  at  the  roadhouse  for 
dinner,  dined  alone,  met  Madame  X 
in  a  stalled  automobile  at  the  tavern 
door  as  he  was  leaving  and  gave  her  a 
ride  to  reach  the  bedside  of  her  dying 
mother. 

17.  If  printed,  the  item  should  not 
get  more  than  10  lines  and  there 
should  be  no  reflection  on  the  woman’s 
character  and  no  reference  to  drunk¬ 
enness  or  speeding;  there  should  be  no 
sentence  containing  ugly  innuendoes. 

*  *  * 

PAUL  BELLAMY'S  view,  which  the 

Society  upheld,  was  that  the  story 
should  have  been  printed,  after,  of 
course,  careful  check 
Bellamy  for  libel.  Assuming 
Wonted  News, 

,,  !.•  .  been  established  as 

Unsensotionol 

stated  in  the  ques¬ 
tion,  Mr.  Bellamy 
argued  for  publication  thus: 

1.  Because  by  every  test  I  ever 
heard  of,  it  is  news  when  a  man  of 
Goodman’s  prominence  gets  himself 
into  a  jam  of  this  kind. 

2.  Because  John  Goodman,  as  head 
of  the  associated  charities,  occupies  a 
quasi-public  office  and  the  people  are 
entitled  to  know  what  kind  of  man 
they  have  placed  in  a  position  of  trust 
involving  the  custody  and  expendi¬ 
ture  of  what  are  practically  public 
funds. 

3.  Because  Goodman  has  forfeited 
the  right  to  any  special  consideration 
by  driving  a  car  while  under  the  in¬ 
fluence  of  liquor,  by  speeding  and  by 
running  around  with  a  loose  woman 
while  posing  as  one  of  the  moral 
leaders  of  the  city. 

4.  Because  it  cannot  be  claimed  for 
Goodman  that  he  did  not  know  what 
he  was  doing  or  was  the  innocent  vic¬ 
tim  of  circumstances. 

5.  Because  if  I  were  Goodman's 
wife,  son,  or  daughter.  I  should  thank 
anyone  who  would  inform  me  of  his 
faithlessness. 

6.  Because  the  publication  of  the 
story  would  not  destroy  Goodman’s 
influence  for  good  in  the  community. 
He  destroyed  that  by  the  act  that 
rendered  him  henceforth  unfit  to  be  a 
civic  leader. 

Mr.  Bellamy  would  have  played  the 
story  so  as  neither  “to  blow  it  up  un¬ 
duly  and  give  evidence  of  lip-smack¬ 
ing  enjoyment  of  a  salacious  tale,  nor 
boil  it  down  until  it  gave  the  impres¬ 
sion  that  the  paper  was  trying  to  come 
as  near  as  possible  to  suppressing  it 
without  doing  so.” 

Mr.  Harrison  argued  in  rebuttal  that 
"no  harm  can  be  done  by  considering 
Goodman  a  good  citizen.  He  has  won 
a  place  in  the  community;  he  has  been 


given  preference.  It  is  of  no  advan¬ 
tage  to  the  community  to  tear  him 
down;  he  has  been  built  up;  he  has 
been  set  on  a  pedestal;  he  is  doing 
good  work,  and,  as  a  duty,  you  now 
propose  to  tear  him  down  because  he 
has  morally  committed  what  you  con¬ 
sider  to  be  an  offense.  I  argue  for 
the  time  to  come  when  the  newspaper 
code  will  be  kinder  to  those  about 
whom  there  is  a  doubt  than  it  is  in  the 
presentation  of  the  negative  side  of 
this  question. 

•  •  * 

WE  have  personally  known  of  several 

cases  partly  analogous  to  this  hypo¬ 
thetical  incident  of  long  ago.  Our  own 
instincts  have  always 
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we  have  followed 
those  kinder  feelings,  or  seen  them 
followed  by  newspaper  friends,  we 
have  lived  to  regret  the  departure 
from  the  principle  of  printing  the 
news. 

One  of  the  troubles  in  putting  such 
news  into  type  is  the  difficulty  of  get¬ 
ting  facts  that  make  a  publishable 

story.  For  instance,  we  knew  of  a 
merchant  and  banker,  eminently  re¬ 
spectable,  a  good  church  member  and 
a  leader  in  every  community  benefit. 
One  evening,  after  banking  hours,  a 
visitor  caught  him  in  an  embarrassing 
position  with  a  young  women  em¬ 
ployed  by  the  bank.  Before  the  eve¬ 
ning  was  over,  the  local  paper  knew 
the  tale,  and  decided,  along  the  lines 
of  Mr.  Harrison’s  argument,  not  to 
print  it. 

Within  the  next  week,  the  story  was 
the  talk  of  every  bridge  table  in  town, 
getting  more  scandalous  with  each 
repetion  until  it  sounded  like  one  of 
the  snappier  pieces  out  of  Boccaccio 
or  the  Arabian  Nights.  Some  of  the 
older  gals  may  even  have  remembered 
the  testimony  in  the  trial  of  Harry 
Thaw  30  years  ago  and  rung  in  some 
roseate  details. 

In  any  case,  the  bank  folded  within 
six  months  and  the  president’s  busi¬ 
ness  followed  it  into  the  darkness 
shortly  afterwards.  His  fine  family 
was  reduced  to  near  poverty.  There 
may  have  been  other  factors,  but  to 
our  mind,  the  major  cause  was  the 
unlimited  and  unchecked  gossip — 
which  was  substantiated  in  print 
much  later  only  by  a  suit  for  separa¬ 
tion  by  the  wife,  which  was  shortly 
withdrawn. 

Was  that  family  benefited  by  the 
scandalmongers’  revelation  of  the  hus¬ 
band’s  infidelity — which,  after  all,  was 
indiscreet  rather  than  sinful  at  the 
stage  of  its  observation?  We  doubt  it. 
And  we  have  always  thought  that  all 
hands  and  the  town  would  have  been 
better  served  had  the  machinery  ex¬ 
isted  for  straight,  non-sensational, 
publication  of  the  facts.  It  didn’t  and 
it  doesn’t,  and  we  doubt  that  any  such 
machinery  could  be  aptly  applied  to 
the  case  on  debate. 

Upon  w'hat  authority  could  the 
newspaper  have  said  that  Goodman 
was  returning  from  a  drunken  road¬ 
house  party?  Obviously  only  upon 
that  of  himself  or  his  companion. 
Upon  what  authority  could  it  be 
stated  that  the  woman  was  “notori¬ 
ous"?  The  data  given  does  not  cite 
any  police  record  to  substantiate  that 
charge,  which,  without  proof,  is  TNT 
for  any  libel  lawyer.  Upon  what  au¬ 


thority  could  it  be  stated  that  the 
couple  was  under  the  influence  of  > 
liquor?  At  that  time,  there  were  no 
recognized  tests  which  could  not  be 
upset  in  court,  and  with  New  York 
State  having  just  enacted  a  drastic 
law  against  drunken  driving,  we  find 
the  medical  profession  not  wholly  in 
agreement  upon  the  worth  of  the  tests 
prescribed,  nor  the  legal  profession 
in  accord  that  they  can  be  applied 
without  the  consent  of  the  defendant. 

*  *  * 

SUCH  facts  as  could  be  established, 

either  by  direct  quotation  of  Mr. 
Goodman  and  his  girl  friend,  or  by 
straight  investigation 
Onc-Doy  by  a  reporter,  in 

Story  Stops  confirmation  or  de- 

"  try  we  think,  should 
be  published.  The 
public  ought  to  know  that  Mr.  Good¬ 
man  either  does  or  does  not  make  a 
habit  of  palling  around  with  playful 
ladies,  for  he  is  a  community  leader 
and  a  quasi-public  figure,  and  the 
custodian  of  quasi-public  funds.  A 
story  of  that  kind  lets  the  newspaper 
do  its  public  duty.  It  stops  gossip 
that  the  newspaper  is  a  cover-up  for 
privileged  characters.  It  might  act  as 
a  deterrent.  Most  important,  it  would 
close  the  incident  in  a  day  for  Mr. 
Goodman  and  his  family  (the  latter 
might  have  more  to  say  on  later  oc¬ 
casions)  and  it  would  stop  the  chatter 
of  the  “did  you  hear — ”  variety.  That 
dirty  business  can  go  on  forever,  and 
it  would  not  end  with  depriving  Mr. 
Goodman  of  his  charities  leadership; 
it  might  go  on  to  destroy  his  busineas, 
drive  him  to  suicide,  and  disgrace  his 
family. 

The  “first  offender”  plea  is  specious. 

A  man  or  woman,  boy  or  girl,  who 
gets  away  with  the  first  peccadillo 
usually  makes  a  second  and  a  third. 
The  warning  of  detection  and  pub¬ 
licity  on  the  first  step  off  base  will, 
nine  out  of  ten  times,  prevent  a  second 
slip.  We  doubt  that  Mr.  Goodman 
would  ever  go  stepping  again  if  the 
newspapers  had  treated  him  kindly 
but  firmly  on  his  first  misbehavior. 

By  that  we  don’t  mean  that  news¬ 
papers  should  set  themselves  up  as 
censors  of  the  morals  of  private  and 
public  individuals.  Many  a  man  who 
stands  high  in  our  history  has  also 
been  noted  for  straying  from  the  home 
fireside  occasionally  or  often.  Many 
a  worthy  citizen  has  gotten  tight  with¬ 
out  harm  to  anybody  but  himsell 
We  don’t  think  such  matters  are  news 
until  they  cross  the  line  of  society’s 
rights,  b^inning  at  the  home  front 
door  of  the  offender. 

If  a  good  citizen,  arriving  home  late 
and  loaded,  rams  a  neighbor’s  porch 
with  his  car,  or  shouts  loudly  enough 
to  disturb  the  peace  in  an  effort  to 
get  into  his  own  home,  or  if  he  throws 
his  weight  around  in  a  barroom,  or 
slugs  the  cop  who  tries  to  make  him 
go  away  quietly — then  Mr.  Good  Citi¬ 
zen  has  forfeited  his  claim  to  privacy. 
He  ought  not  to  be  trussed  up  in  the 
stocks  or  the  pillory  of  the  front  page, 
but  the  facts  of  his  misdemeanor 
ought  to  be  public  record. 

Friendship,  political  and  businem 
influence  should  be  exerted  to  prevent 
him  from  going  over  the  line  of  the 
law.  If  it  fails  there,  it  should  not  be 
exerted  afterward.  The  news  should 
be  published — and  if  any  one  believes 
that  newspapers  are  suppressing  such 
information  by  marching  a  flock  of  i 
three-line  items  in  6-point  under  a  1 
routine  police  heading,  he  doesn't  i 
know  how  people  read  their  paper*  I 
Publication  is  one-shot  disposal  of  the  j 
job;  leaving  it  to  gossip  is  unethk^ 
for  the  editor,  unjust  to  the  puUie.  I 
and.  most  important,  destructive  to 
the  gossip’s  victim. 


